





COMPARISONS 


MeCALLUM have extra silk inlaid at 
the heel and toe of their chiffon hosiery 


at the wear points. Similarly Holmes 





and Edwards have blocks of sterling 
silver inlaid at the two wear points. 
Through our national advertising your 
customers are becoming familiar with 
this idea — this simple comparison 


which makes it easier for you to sell 





Holmes and Edwards Inlaid. Below are 
shown the new, beautiful Viande Knife 


and Viande Fork in Charm Pattern. 
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THE HONOR OF LABOR 


Tue moral side of an industry is the attainment of 
the highest possible skill on the part of the craftsman. Such skill, the skill of tech- 
nique, is more than honesty; it is something wider, embracing honesty and grace in an 

elevated and clear sentiment, which may be called the 
honor of labour. It is made up of accumulated tradition 


and kept alive by individual pride. 


Efficiency of a practically flawless kind may be reached 


naturally in the struggle for bread. But there is something 
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Conteree's Tariff Schedules Stir up Jewelers 


HE most important news coming out from 

Washington during the week was the agree- 

ment by the Conference Committee on both the 
watch and clock schedules, the text of which is pub- 
lished in another column of this issue. These sched- 
ules are practically identical with the rates reported 
by the Finance Committee of the Senate to that body 
in August of last year, and were published in full 
in THE JEWELERS’ CIRCULAR in the issue of Aug. 
22. There are a few minor typographical changes 
with one addition to Par. 2 of the section covering 
watch parts. 

The reception of these schedules by the jewelry 
trade at large differed according to the particular 
business which the firms receiving them were en- 
gaged in. The opinions ran all the way from a de- 
nunciation of the schedules as “unfair” and “‘out- 
rageous” to pzeans of highest praise. One man 
termed it a “deliberate conspiracy to put the im- 
porter of certain classes of watches out of business,” 
while the head of a large American watch company 
said he felt that the watch schedule merited the ap- 
proval of the trade “since it was prepared by care- 
ful effort of both legitimate Swiss importers and 
American manufacturers,” and he thought the bill, 
as drawn, “would be a help to the Customs Depart- 
ment, give protection to the general public and bene- 
fit to domestic manufacturer and importer who is 
above smuggling and unfair trade practices.” 

At a meeting of the American Watch Importers 
Association held Monday, the secretary was instruct- 
ed to write a letter to THE JEWELERS’ CIRCULAR 
stating that “the American Watch Importers Asso- 
ciation is not in favor of the proposed new watch 
schedule as made up by the Conference Committee 
* * * inasmuch as the rates in this schedule are 
not only unfair to the trade but are higher than the 
Senate and the House schedules, showing increases 
up to 286 per cent in some instances over the 1922 
rates.” 


How the retailers feel it would be hard to guess 
at the present time, but should we hazard one, we 
think that most of them do not understand the sched- 
ules or what they will eventually mean in their effect 
on the retail watch business. An element of satis- 
faction may come in.the fact that the tariff is set- 
tled—one way or another, and that the retailer can 
go ahead and purchase for the future when he wants 
to do so. 

According to some watch importers, “‘the end is 
not yet,” and they may be right, as one of the Con- 
ferees told THE JEWELERS’ CIRCULAR that he thought 
the committee may later change the rates on jewels 
in the watch schedule and perhaps cut down the 
wording of this paragraph to some extent. 

ok ok ok 


ELL, it seems that the Conferees have thus 

y y far failed to settle another matter that is of 
vital interest to the jewelry trade, namely; 

the proposed duty of 30 cents on raw silver which 
was hurriedly adopted by the Senate and put into 
the Senate Bill without the matter ever having come 
into the lower House. Our latest reports from 
Washington indicate that though the Conferees have 
completed their work on the metal schedules (No. 
3), they passed over entirely, for the time being, the 
question of the silver duty and it was generally be- 
lieved that no action would be taken until after the 
Conference has completed the non-controversial sub- 
jects in the Tariff Rill. However, there is no cer- 
tainty about this as the Conference Committee can 


take up and dispose of the subject at any time. 
BS oe ok 


But the conferees did reduce the duty on diamonds. 


Oy Seta av Millen 


Editor. 
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GIFT SECTION 





N reviewing the many answers to the gift and art- 

wares questionnaire sent out recently by THE 

JEWELERS’ CIRCULAR it has been found that the fol- 
lowing question is most frequently asked: 

“IT would like to know how much I shoud invest 

in starting a gift department—what to buy and 


where to buy it at the right price. I am doing ap- 
proximately $50,000 worth of business a year on 
diamonds, watches, clocks and jewelry, located in a 
town of about 100,000 population.” 

The question naturally varies in amounts quoted and 
in population of towns, but it can be answered on a pro 
rata basis that should normally take care of the inquiry 
to the satisfaction of the retailer. 

At the outset the jeweler must remember several 
things: Among these is the fact that there is no memo 
or consignment business, nor are long term credits 
granted. The rule in the wholesale gift field is 2 per 
cent 10 days, 30 days net. Nor are there many jobbers 
to be found. The retailer will buy direct from the 
manufacturer or from a sales agency, which takes his 
order and forwards it to the manufacturer. He in turn 
ships, bills, collects and allows the agency a commission 
on the sales. As most manufacturers grant exclusive 
territory to representatives, every order that comes in 
whether direct or not, is credited to the sales agency. 
These facts are mentioned to overcome the somewhat 
prevalent supposition that a better price may be gained 
by buying directly from the factory rather than through 
the sales representative. 

The average gross amount of initial purchase is usual- 
ly not less than $25 from any one concern. Where re- 
tailers buy through an agency this sum can be divided 
among several lines, thus allowing the merchant to 
buy a little of each kind of merchandise. 

A minimum order usually requires the accom- 
paniment of two trade references, and orders be- 
low the minimum call for checks with the orders. 
Merchandise ‘is shipped f.o.b. factories and trans- 
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Buying Gilt 
How much to invest and how to 
and constant flow of new 


portation charges are paid by the retailer. In many 
cases a packing charge is added. The retailer’s mark-up 
simply amounts to double the wholesale price. 

These details are brought to the attention of jewelers 
because they deviate somewhat from the established 
procedure in the jewelry business. While they have 
no exact direct bearing on the question it is well to have 
them in mind when embarking in the gift field. 

It is difficult to categorically answer the question 
asked. Therefore this article will enlarge upon the sub- 
ject and as the reader progresses he will find the query 
digested from several angles and the answer evident. 

To review the past few years, let it be said that the 
gift business as an industry is only about 12 years old. 
Before that time “knick-knacks” and execrable and 
useless “tid-bits” filled the country. It was only by 
combining beauty with utility that the field gained a firm 
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| Merchandise Right 


invest it—Quick stock turnover 
merchandise important 


footing. And today there is very little merchandise 
which serves only the purpose of being “nice to look at.” 

With this nascense, small gift and tea shops sprang 
up everywhere and turned over most of the business of 
the country in gifts. For the most part, however, they 
were small and their credit badly strained. Many of 
them did not survive and others barely struggled along. 
About this time department stores took cognizance of. 
this new business and in constantly increasing num- 
bers opened gift departments. This still goes on even 
today. 

The point to be emphasized is the excellent position 
that the retail jewelry store finds itself in at present. 
With the gradual passing out of gift shops and with 
only the department stores to compete with, the situa- 
tion is not difficult. Department stores, while establish- 
ing gift sections, do not as yet spend much money in 
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exploiting them and they are still too new a departure 
for the consumers to be “Department Store Minded” 
where gifts are concerned. Thus enters the jeweler who 
already occupies a prominent position and is essentially 
a retailer of merchandise bought for the purpose of be- 
ing given away. 

A jeweler carrying the regular stock of diamonds, 
watches, clocks and jewelry need but extend his pur- 
chases slightly to encompass this new field. Where it is 
natural to carry jewels and silver it is but a step 
further to stock pewter in bowls, boxes, etc., pottery in 
vases, blown or pressed glass items and other articles. 


E should turn over his stock in this department at 

least three complete times a year and will do this if 
his merchandise is smart enough, displayed prominently 
and priced correctly. 

Where he is doing a business of $50,000 a year in 
jewelry, he should do a minimum of $25,000 a year in 
gifts. If he invests $25,000 in jewelry a year he need 
only originally invest at the most $4,000 for his first 
turnover in gifts. A town of smaller or larger population 
simply means that these figures can be computed pro 
rata. These turnovers will be greatly expedited by a 
3 per cent allowance for newspaper and direct by. mail 
advertising, and will give the added advantage of more 
speedily establishing the new department. 

There are.many circumstances that will alter these 
figures. For instance, an essentially commercial or fac- 
tory town will lower them. A residential or college 
town will raise them. A town in close proximity to a 
large city will probably be badly affected. Such situa- 
tions are obvious and must be taken into consideration 

by each merchant in his particular case. 
The turnover should be constant, as new items in 
gifts are always desirable. It is far better, entirely 


yo? apart from financial reasons, ,to turn over stock 


several times and each time buy less, but newer 
things than to have a large stock turn over more 
(Continued on page 90) 
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Gift Departments and the Jeweler 


EVER has the retail merchant been called 
| N upon to be more alert than he is today in 
order to meet the competition that is facing 
him from all sides. This is particularly true of the 
retail jeweler whose province as “gift counsellor” 
and purveyor of gifts to the public is being en- 
croached on in every direction. Not only have the 
merchants in the candy, clothing, flower, hardware, 
book and other lines stressed “gifts” but stores spe- 
cializing in gifts of many kinds and gift departments 
in the big emporiums have sprung up all around 
him. America is gift conscious today but the jewel- 
er, the original gift merchant, is not getting the 
benefit. 

It is for this réason that many jewelers have in- 
augurated special gift departments wherein they 
could handle articles other than jewelry suitable as 
gifts which are also in keeping with the business of 
the jeweler. And in doing so, many of these have 
been helped not only by the actual amount of busi- 
ness done in gift merchandise (as distinguished from 
jewelry), but particularly in the increased business 
in strictly jewelry lines that has resulted from in- 
creased store traffic which that department pro- 
duced. 

The questionnaire which THE JEWELERS’ CIRCU- 


LAR recently sent out to the trade brought a sur- 
prisingly large amount of answers showing the un- 


usual interest in this subject by subscribers. It in- 
dicated that 20 per cent of the jewelers of the coun- 
try already have a separate gift department and that 
38 per cent of the trade are interested in the subject 
of a gift department in one way or another. It 
showed that a majority of the jewelers feel that 
a gift department will greatly aid them in meeting 
the new competition from which they have suffered 
in the past decade. 

But of those which operate or are interested in a 
gift department, a large number want assistance both 
in starting and running the same, and it is for this 
reason that THE JEWELERS’ CIRCULAR for a long 
time past has conducted a special department, such 
as will be found in this issue, in which are published 
special articles and information referring particu- 
larly to the merchandising of gifts other than jewel- 
ry proper. In this we also keep the jewelers in- 
formed as to the particular merchandising schemes, 
methods and business campaigns used by other 
jewelers in advancing their gift departments. We 
are always happy to answer questions of our sub- 
scribers that relate to their individual problems both 
in buying and selling gifts and our facilities in this 
respect are at the disposal of every subscriber who 
wishes to make use of them. 
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Attend Your Conventions 


HE retailer who fails to attend his State con- 
[vention whenever possible to do so, is missing 
a golden opportunity to develop himself as a 
jeweler, as a merchant and a social being. Through- 
out his business life, he gets no better opportunity 
for inspiration or greater incentive to progress than 
by contact with fellows in his own line of business. 
It may be the speeches, it may be the discussions, 
or it may be only a remark or a suggestion from a 
fellow jeweler that will give him an idea on which 
he can build good business or even success. Some- 
thing is bound to come to those who attend. 
Already the convention season among the retail 
associations is in full swing. The last week in 
March saw the annual gatherings of the National 
Association of Credit Jewelers and the retailers of 
the Massachusetts and Rhode Island Association. 
In the last issue appeared the full report of: the 
Texas-Louisiana Association and that of Indiana, 
while during the current week, a most interesting 
joint meeting was held by the Oregon and Washing- 
ton State associations at Portland, April 13, 14 and 
15, and the Oklahoma association at Oklahoma City, 
Monday and Tuesday. On the 21st and 22nd, the 
Iowa association meets at Des Moines; on the 
24th and 25th, the Georgia association at Macon, 
while at the close of the month, the tri-state meet- 
ing of the Virginia, North Carolina and South Caro- 
lina associations will be held at Greensboro, N. C., 
on April 28 and 29. 
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The New Hampshire Association will meet at 
Nashua on the 20th and 21st, and the month will 
close with the great New York State Association 
gathering at Utica, May 26, 27 and 28. 

The opportunity, therefore, for the jeweler to get 
inspiration from the state conventions is boundless. 


vv vv 


Obsolescence Retards Success 


N a recent radio talk, Dr. Julius Klein, Assistant 
I Secretary of Commerce, pointed out that obso- 

lescence of equipment is a serious menace to all 
branches of industry if changes or shifts in trade 
take manufacturers unaware. But the great busi- 
ness advisor might have gone further and pointed 
out to the retailer that obsolescence in his fixtures, 
window displays, and particularly his business 
methods, are even a more serious handicap during 
business revivals such as that which is due to come 
to us. For the public will go first to those mer- 
chants who display the right things in the right 
Way. 

The progressive manufacturer, as Dr. Klein 
pointed out, benefits by the realization of the ob- 
solescence of his equipment when it is borne home 
to him by the discovery of something better. The 
progressive factory manager will tear out the obso- 
lete machine and put in the one that will do the work 

most effectively and most 
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month in the annals of asso- 


cheaply in its place, without a 
qualm at the apparent waste, 





ciation history because among 
the many conventions already 
scheduled are the Wisconsin 
at Wausau, May 6 and 7 
and Maryland, Delaware and 
District of Columbia, at Balti- 
more, May 11, 12 and 13. The 
Illinois association will meet 
at Rockford on the 12th, 13th 
and 14th, and on the same 
dates the Michigan associa- 
tion meets at Grand Rapids 
and the great convention of 
the California Gold & Silver- 
smiths Association will be 
held at Los Angeles; Minne- 
sota jewelers meet at St. Paul, 
May 12 and 138. Tennessee 
jewelers on the same dates 
will meet at Chattanooga. 











HARDY & COMPANY, INC. 
Pine St. at Fifth Ave., Seattle 


We want to assure you that we greatly 
enjoy THE JeweELers’ CircULar in its pres- 
ent dress and believe, as it is at present 
edited, the most interesting CIRCULAR 
gotten out in the past twenty years. Its 
advertising pages are of great benefit to 
us and a complete guide to the wide- 
awake jeweler who desires to keep abreast 
with the times. 

Very truly yours, 
HARDY & CO. 
By H. F. Arold 


A compliment like the above from such 
an old and highly respected jewelry house 


as Hardy & Co., is one of which we must 
naturally be very proud. We can only hope 
that other jewelers will have found THE 
JEWELERS’ CIRCULAR in its present form of 
as much benefit as did this well known 
Seattle firm. We hope to be able to keep 
future issues up to the standard of those 
which they appreciate so highly. 


Editor, THE JEWELERS’ CIRCULAR. 


for the real manufacturer 
knows it is cheaper to have 
the junk pile outside of his 
factory than within its walls 
and in use. The loss it creates 
outside can be written off once 
and for all; whereas, while it 
is inside and in use, the loss 
continues. 

Equally true is this of obso- 
lete furniture, and obsolete 
factors and practices which 
go into the displays and sales 
promotion programs of the re- 
tailer. It may require great 
mental effort and a strong 
will to throw these in the junk 
pile, but it is much cheaper in 
the end. 
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Waterford & Son— 


Jewelers and Watchmakers 


EPISODE II 


HE day on which Eric 

Waterford came home to 

Brent, Ohio, caused Paul, 
his father, to break part of his es- 
tablished routine. Paul met his son 
at the station and drove him right 
home. Then, instead of returning 
to the store he telephoned to Karl 
Emden to say that he would not 
return for the day and would Karl 
please lock up. Then he added: 

“And Karl, be sure to try the 
door after you lock it. And be 
quite sure the safe is locked. Give 
the knob an extra twirl.” 

Karl agreed in his rather surly 
manner and then turned to his 
work bench. The unusual occur- 
rence of Paul’s absence seemed to 
irritate the old watchmaker, for 
after frowning for some time he 


By HAROLD WHITEHEAD 





The Story Thus Far: 


ye opening episode of Water- 
ford & Son finds Paul Water- 
ford, a retail jeweler at Brent, 
Ohio, carrying on the _ business 
established by his father 62 years 
ago. Mr. Waterford is a lover of 
fine jewels and his store is recog- 
nized throughout that section of 
Ohio as a reliable, high class 
establishment. He is a gentleman 
of the old school, proud of his 
calling and of his fine reputation. 
Associated with him in the busi- 
ness are Karl Emden, his old 
watchmaker, and a clerk, Elmer 
Catton. Eric, his youngest son, 
has been a traveling salesman. He 
writes his father that he is coming 
home to become a partner in the 
business. Mr. and Mrs. Waterford, 
Susan, their daughter, and Bijah 
Jones, her husband, who is a local 
plumber, discuss Eric’s letter at a 
family gathering at the Waterford 
home. 
Now go on with the story: 
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road for the Gottler Novelty Co. 
Eric’s mother and father listened 
with amusement mingled with 
pride as their son chattered away. 
Eric was good looking and his 
cheerful face with his twinkling 
blue eyes made him a _ favorite 
wherever he went. 

He jumped up suddenly and 
going over to the piano banged a 
somewhat discordant popular jazz 
melody. Instantly he was up again 
and giving his mother an impet- 
uous hug exclaimed: 

“Gee, Mom, ask me if it’s good 
to be back home again. Go on. 
The answer’s in the affirmative. 
And first thing in the morning, 
Pop, you and me for the little old 
store, eh?” He looked at his 
father as he rubbed his hand 
through his mop of hair and con- 
tinued: “I’ll never forget the day 





petulantly pushed aside the watch 


you taught me to sweep the floor. 








on which he was working and turn- 
ing to the salesman growled: 

“Mark my words, Elmer, no good will come of having 
this young fellow in the store. And think of his expe- 
rience—selling cheap beads to fly-by-night gift shops.” 
He spat contemptuously in the old cuspidor, which he 
always had near his bench. 

Elmer looked on Kar] as the last word in wisdom, so 
was glad to agree with him. “You said it, Mr. Emden. 
Before we know it we’ll be selling 10-cent strings of 
beads.” 

“Of course, we must wait and see what happens; the 
young fellow may have some sense, but I doubt it. But, 
Elmer, the very day this store puts in any junk I go 
out. I can’t afford to risk my reputation by being in 
any but a high-class store.” 

The entrance of a customer asking for a silver comfit 
dish stopped further discussion. Unfortunately, there 
were no comfit dishes in stock so no sale was made. The 
customer turned away disappointed. She wanted to get 
it at Waterford’s, for she wanted something good; how- 
ever, she supposed she would have to go to the Brent 
Department Store after all. 

At the Waterford home a sandy headed young man 
was talking a blue streak about his experiences on the 


Remember it, Pop? I was sweep- 
ing away for all I was worth and 
you forgot to be family guardian of the Waterford 
dignity for the time being and grabbed the broom out 
of my hands, saying: ‘Never let me see you sweep that 
way again, Eric. Always pull the broom toward you or 
you'll merely ‘raise the dust and scatter it all over our 
beautiful jewelry.” 

A general laugh followed. Then Paul said: “I’m glad 
you remembered that. Let me see . . you were only 
13 then. And now you are 26. Well, Eric, tomorrow 
I’ll tell you something more important than sweeping 
the store, although that’s important, in a way. We have 
a boy come in every morning to do that and to deliver 
parcels after school. I think you had better begin by 
getting some idea of what the store does and the exr 
penses of doing it . . and so on.” He trailed off 
vaguely. 

“Anything you say goes with me, Pop.” Then swing- 
ing suddenly to his mother, said with a grin, “for 
heaven’s sake, Mom, get that piano tuned; it’s lousy,” 

“What’s that?” both his parents exclaimed in horror. 

Eric gazed in surprise for a minute. Then he burst 
out laughing and explained that his expression was 
merely New Yorkese for “on the fritz!” 
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“Better leave that slang for New York. You are in a 
small, God-fearing town here in Brent. People wouldn’t 
like it, Eric.” 

“All right, Pop, I’ll try to talk like Grover Cleveland.” 

The dinner was announced and so talk became too per- 
sonal to justify recording. 

At five minutes to nine the next morning Paul and 
his son entered the store. Three minutes later Karl and 
Elmer turned up. It seemed as if the established routine 
were in swing again. Paul looked anxiously at Karl; 
he did hope the peppery old watchmaker would be decent 
this morning. 

“Oh, Karl,” Paul said to him, “you remember Eric, 
don’t you?” 

Karl looked at the smiling young man sullenly and 
then blurted: “Sure I remember him. I’ll never forget 
when he mixed up the parts on my bench and I had a 
devil of a time sorting things out. Hope you don’t do 
anything like that again.”” Then he turned to his bench 
ungraciously. 

Elmer would have liked to have done the same, but as 














“Oh, Karl,” Paul 

said to him, “you 

remember Eric, 
don’t you?” 


Eric said afterward, ‘“Elmer’s a rabbit, but I think Karl’s 
a bad-tempered bear with a sore neck.” 

Soon father and son retired to the little back room 
behind the screen and Paul got out his statement to show 
his son. Clearing his throat impressively he began: 

“Here are the figures for the last year, ending De- 
cember 31, 1929. Our sales are quite good, $47,600.” 

“What were sales for the past 10 years, Pop?” 

“What do you want to know that for?” 

“So I can tell whether sales were good last year. It’s 
the trend -we want to watch.” 

“Of course, sales are not as good as they used to be, 
but we can’t expect that, my boy.” 

“TI don’t see why not.” 
Paul smiled tolerantly as he continued: 
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“Then I’ll tell you, Eric. There is not so much fine 
jewelry used as there used to be. There is a swing to 
cheap stuff, which doesn’t fit into this store. But later 
on the old desire for real gems will come back.” 

“That’s all right, Pop. It may, but why. . .” 

“Why what?” 

“Nothin’” Eric looked uncomfortable. He had deter- 
mined to make no comments until he knew more of “what 
made the thing tick,” as he expressed it. 

“I think I know. You meant to ask why didn’t we 
sell the cheap stuff.” Eric’s face told that that was his 
question, so his father went on. “That’s a fair question. 
Here’s the answer. At present we are known as the 
finest jewelers in the country. Whenever anybody wants 
something extra good they come here. Now, if we put 
in the cheap stuff, such as you used to sell, we should lose 
the fine name for quality goods and our real trade would 
go to Cleveland. There’s too many doing that already 
as it is.” The old man sighed as he spoke. 

A silence followed, broken by Eric asking: “But what 
did the business used to show, Pop?” 


“We have done as high as $69,000. But that was 
several years ago. We have stuck at the $45,000 to 
$50,000 mark for the last five years. So I’d say we have 
got to the worst until people begin buying the real good 
stuff again.” 

“According to all reports, Pop, there are plenty of 
good gems being sold. And this town has pretty nearly 
doubled in size in my short life. However, go on, Pop, 
you know this game better than me.” 

“Better than I, is correct,” the father murmured. 

“But you said last night that the business is making as 
much money as when you did so much more. That 
doesn’t seem right somehow.” 

“No? Well, it is. Look at this, my boy.” He handed 
(Continued on page 84) 
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Make Your Show Window 


Work Hard For You 


Use These Timely Displays 


Jrewreters WinpOw 


Tieing Up Posters With Clock Display 
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Layout shows poster flanked by artificial foliage 


f svrrngeee are many striking posters, 
art prints, etc., that one can use as 
a background in the show window. In 
using them as decorations it is desirable 
to have a picture that illustrates some 
sales idea or use of the merchandise 
shown. 

As an illustration of this we show here 
a window that makes use of a poster of 
a ship and the showing of clocks framed 
with miniature steering wheels. The 
show card completes the tie-up with its 
message, “At Home or Afloat an Accurate 
Clock Is a Necessity.” 

Along the floor at the front of the 
window is also shown folding traveling 
clocks desirable to use when one is trav- 
eling or away: on a vacation. 

Another development of this idea 
would be to use a ship model instead of 
the poster. The jeweler may well feature 
in his newspaper advertising at this sea- 
son ‘Trim Clocks For the Traveler.” 
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NOTHER background treatment 

for showing clocks for travel 
would be to use a striking railway 
poster, a travel map or an enlarged photo 
of some well-known summer resort. 


Because of the novelty of airplane 
travel you could use a model airplane or 
airplane poster in place of a featuring 
ship or rail travel. 

A combination of all of the above could 
be made by using model airplane, model 
ship and toy train. 

The background illustrated in the first 
photo shows arrangement of _ poster 
flanked at either side with wallboard 
panels and artificial foliage in tall vases. 

The floor and blocks are given a two- 
tone effect by having the corner blocks 
and floor in a light color and the blocks 
in the center puffed out with a dark 
velvet. 


ce, Meee 


The trimmed window avoids every appearance of crowding 
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Tell the World About 
Your Up-to-Date Merchandise 
Through Your Show Window 


JISPLAY SERVICE 


How to Display Watches 








at N the display of watches, it is quite 
e] necessary to use some sort of decora- 
y tive treatment that will hold the watches 
to together in one group or several groups. 


Watches of all kinds are so small in size 
that individually they do not make much 


~ of a showing. It is for this reason that 

1g they must be mounted in boxes and built 
into some unit or grouping of display. 

ld In doing this, the first consideration is 

el to make use of fixtures and decorations 
in an arrangement that creates a pleasing 
group. 

st The next thing is to be careful about 

the use of color. Too many colors will 

rd cut up your display and make it quite 

- messy. 

0- By using only two colors you are sure 

ks that your display will hold together 

ks nicely. 

rk 





HE display shown here uses two 
colors, one a dark color and the 


ew a sel shade. One of the plet- A pleasing style of drape is used for this background 


forms is a shade off from the dark shade. 
This is introduced to break up the mo- 
notony of all one color on the floor and 
platforms. 

This window shows a pleasing style of 
drape for use as a background. This is 
quite different from the usual gathered 
curtain found in so many windows. 

The two fixtures used at the sides are 
home-made fixtures and consist of a six- 
inch board about thirty-six inches high, 
with shelves fastened in irregular effect 
as seen in our first photograph. This is 
then backed with a wallboard panel with 
semi-circular top and covered in velvet 
or plush. You will find this fixture very 
handy in showing other goods and in 
lifting items up off the floor where they 
can more easily be seen. 

The show card used with the display 
reads: “Presenting the Latest Models in 
Wrist Watches.” 








Central piece shows how a manufacturer's display might be used 
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This is Study No. 3 in Jewelry Advertising. It describes kinds of text and the 


steps to follow in writing so people will read 


by GUY HUBBART 


EWELRY is more than merely some- 

thing to sell. Naturally, selling is 
what the jeweler is in business for, but 
to sell successfully he must see and ap- 
preciate the customer’s side. He or she 
thinks of jewelry as something to use, 
something of beauty, worth, value. The 
customer cannot be expected to buy sole- 
ly because the merchant wants to sell. 

And the same holds good in the jewel- 
ry store’s advertising. It of necessity 
must reflect the purchaser’s interest. 
What Mrs. Brown and Mr. Jones sees in 
copy will have a real influence on what 
they think of your store and its goods. 
If the copy says in effect “Please come 
here to buy your jewelry” there is little 
to attract the customer’s interest because 
her side of the matter is not there. 

But when the copy says in effect “This 
store is ready, willing and happy and 
able to help you supply your jewelry 
needs,” the customer sees her own in- 
terests reflected in the copy messaged. 

For these reasons mainly and because 
advertising keeps people in general in- 
terested in jewelry, the study of copy 
methods is of timely and definite value 
to the store ambitious to grow in sales 
volume and expand in clientele. 

A complete advertisement as was 
shown in Study No. 1 has four elements 
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besides the main thought or idea, five 
elements in all. And these five elements 
are used to bring out the desirability 
of all or any items in stock. The visible 
part of the ad is made up of text, cap- 
tions, cuts or pictures and the type used 
to give the ad physical being. 

All these points have just one purpose 
to catch and hold the customer’s interest 
and to center her interest on one or more 
of the advertised items shown or de- 
scribed in the ad. 


How to Use Points 


RITING a piece of copy while a 

serious matter need not be viewed 
as a task. Rather it should be looked 
upon in the same light as arranging 
goods attractively iu the show window or 
on the counters of the store. And surely 
writing the copy is as important as the 
above duties. 

You are going to write for example 
copy for next Friday’s newspaper ad. 
What is the first step after deciding, 
what is to be advertised, what item or 
items? 

The first step is to ask this question 
“What is the outstanding point about 
this item?” There may be several points 
like: 


WHEN YOU SAY 
« diamond 1 the rough’ — ¥ 
> 














ritten With the 
ot With a Penci 


(1.) Extra value for the money—a 
price appeal; 

(2.) Unique or special design—special 
appeal ; 

(3.) Newness or novelty—a_ special- 
ized appeal; 

(4.) Exceptional beauty or exquiste- 
ness—a merchandise or item appeal and 
so on. 

Whatever the appeal, that is the place 
to get the idea for text of copy, the cen- 
tral point in the copy. 

What next? A headline that fits the 
idea or appeal. If the main head is 
written out on the dummy or layout 
sheet, copy is more easily written. 


EXT, select a cut that fits both the 

copy idea and the nature of the 
item. A fine, fragile piece of jewelry 
like a thin bracelet or delicately wrought 
chain should have an illustration that is 
executed in fine lines and shadings, no 
heavy back blocky looking cut. The 
latter kills the beauty and delicacy of 
the item; the former amplifies its quali- 
ties. 

After the above, write copy to suit the 
other points—idea, kind of item, cut and 
space size. 

Here’s where thinking comes in. Some 
copy is written with a pencil or pen. 
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But the best copy is not written; it is 
thought out by the brain. That’s the 
pest kind. It sells goods. 


Types of Text 


HERE are three general types of text 

or copy treatment. It is very helpful 
to know them, so as to be sure your 
story fits its specific purpose. 

First, merchandise copy. This kind 
deals largely with details about the 
goods; size, shape, workmanship and so 
on. It says nothing about what owner- 
ship of the item means to the purchaser. 
Fact copy is a good description for this 
type. Here the interest is limited to the 
goods. 

Second, use or ownership copy, This 
kind tells little about the material 
nature of the item but brings out points 
about its use for occasions such as balls, 
parties, evening or with this or that kind 
of costume. It interests the customer 
by bringing up images or pictures of 
times, places and ways to wear the 
jewelry. Here the interest is not limited 
alone to the goods. 

Third, buying copy, meaning it is built 
on advantages of trading with a specific 
store, including arguments about value 
for the money, quality of the item and 
other points having to do with spending 
jewelry money. Here the interest is 
narrow and specialized, depending on 
price in relation to value. 


LL these styles of text have their 

correct uses and all or two can be 
combined in one ad. But it is better to 
decide on which fits best and then use 
that style. 






446666666666 6b6b0b6bibihii465).>» 


a i hh i i i i bb i i bp i bp i ip i, op A bp i i i, bp ss 


mend ring come to you out of the 
air, Tou've heard how we had one 
Sloss areata conadwey tee a 
t ue 
You've heard ite beauty Geveribed 
te you. Tou've heard, too, bow we been told 
‘weed the tremendous buying power 
ef our great institution to price it 
Mt S110. And now, we picture it on the 


i 
g 
3 
:E 
$3 
33 


ths 


Deavittul ite... ate 
ot Re Ove pertect. blue-white éia- 

monde unusual and modernis- 

tie design of its 18-kt. white gold McEnte’s 
Meesting. We invite yo 


y 
ff 
| 
i 


a i i li i ttt ttt ttl 


Ni 


7 
iH 
fi 
HY 
2 
2 
a 
7 
H 





Sdbbboboobobobbbbrdrobrind tint pb 












ews 





a i A i tn tb th i lt dp en a tn 





Special value (money’s worth) is the 

copy idea in this one, presented in style 

No. 1 and 2 combined. Display is vigor- 

ous and animated and type is managed 
with skill 
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That is the last step in writing Fri- 


day’s ad for Saturday. 


Not all jewelry copy is or needs to be 


written according to the above “steps” 
or process. But if the steps are kept in 
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Newness and Exclusiveness is the copy 
idea in the advertisement on the left. 
It is presented in style No. 2 in article. 
Cuts carefully fitted to fineness of goods 
give the ad character. A model worth 


following 


Confidence and Experience is the main 
copy idea in above announcement on the 
right. It is presented in style No. 1, 
as described in article. Layout is excep- 
tionally well handled—a little too much 
black in border, but attraction power is 


high. Size, 2 columns by 14 inches 


mind better copy and better advertising 
will result; and in the end advertising 
cost will go down for the better an ad 
is the more it sells in the long run. 


In connection with the “steps” as out- 


lined, it is helpful for the jewelry copy- 
writer to keep in mind the different men- 
tal attitudes average people are likely to 
hold toward jewelry and jewelry adver- 
tising. 


Types of Readers 


Some people may be classed as casual 


readers, those who browse around in the 
newspaper looking at this or that ad 
with no special interest in mind but to 
see “what the ads say.” This type of 
reader is just as likely as any other kind 
to have a jewelry need and the money to 
satisfy it. But she is not an habitual ad 
reader. To get her interest, something 
striking is needed in text. 


The Habitual Ad Readers 


— there are scores of people out 


of each 300 of a population who read 


practically every ad they see. Whether 
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or not they buy jewelry only now and 
then or often, they like to read ads. To 
get the attention of this type of reader 
the ad need only be interesting. 


The Comparison Reader 


The comparison reader is a value 
hunter. He or she scans jewelry copy to 
find which store is the best place to get 
the most for the money. An ad takes 
hold of this type when it gives direct and 
clear descriptions of items with plentiful 
prices. 

Naturally, all these types cannot be in- 
terested fully by a single piece of copy. 
but it is worth while to try for their 
different interests once or twice over a 
given period or number of ads, since in 
the end all types buy jewelry. 

Not infrequently the copy writer can 
get his best cue as to which appeal is 
best by careful consideration of the items 
he has selected to feature in space. 

If there are several items, six to ten, 
and they cover a variety of types of 
values—watches, rings, costume jewelry, 
clocks, art wares and so on, the best 
method is to gage copy on the three or 
four known to be in largest demand. 
Thus if the season or day is one in which 
watches of the better grade go well, try 
to give the copy a slant toward the 
habitual type of customer rather than 
the other two types, because watches 
have a universal appeal to all types at 
about the same degree. 

Four current ads are reproduced here 
with suggestions and comments on the 
above points. Study the ads in con- 
nection with the comments. You may: 
get a helpful idea for tomorrow’s ad. 





Value and 
Sentiment Joined 
bya 
Known Standard 


Quite an important pure 


ance that this important 
purchdse will meet all her 
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The copy idea here is Value, presented 

in style No. 3, described in the article. 

Type and arrangement are managed with 

taste and skill. Attraction power is 98 

per cent even with so small a space—2 
columns by 65 inches 
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A single stroke Roman alphabet well adapted for jewelry show cards 


Show Cards | hat Bloom in the Spring 


Cards by Joseph B. Jowett. 


Slogans by Merchandising Editor 


Single Stroke Roman Alphabet 


aes term single stroke is not intended to convey 
the impression that any letter of the alphabet may 
be made with one single stroke but with the fewest 
strokes possible by means of a lettering brush con- 
structed just for single-stroke show card lettering, after 
the beginner has first mastered the formation of the 
Roman letters by the rule of outlining and filling-in. 

If the reader will study the alphabet plate shown here- 
with he will observe the method of outlining, filling-in 
and single-stroke. Beginning. with the capital letter 
“A” the arrows indicate the direction of the strokes 
and the numbers their sequence. Red sable brushes 
Nos. 4, 5, 6 are used for outlining or making letters in 
skeleton formation. To prepare a brush for outlining, 
first dip it in the show card ink then roll it between the 
thumb and first two fingers on a piece of cardboard, 
bringing the hairs to a point. This process of “shaping 
the brush” must be done each time after it is dipped in 
the ink. 


ITTLE or no pressure on the brush is required to 
make the outlining strokes. First hold the brush 

as you would a pencil, between the thumb and first two 
fingers way down on the handle, almost touching the 
metal ferrule. This position permits better control of 


brush and prevents the hand from shaking. Starting at 
the top guide line the point of brush is not removed from 
surface until within a fraction of the bottom guide line. 

The average person can read the lower-case from 20 to 


30 per cent faster than reading all capitals. This is 
possibly due to the flexibility of the lower-case and also 
to the fact that we become more accustomed to reading 
the lower-case type in newspapers and magazines and 
business letters. Speed is naturally one of the main 
objects in writing show cards and as the lower-case 
letters require such less time to execute they are used 
in preference to capitals. 

For all captions or where words are to be featured 
with special emphasis it is best to use the capital letters. 

The more important a profession or art becomes the 
greater are the possibilities and opportunities for im- 
provement. 

Show card writing is a twentieth century accomplish- 
ment which is within the reach of the average man who 
is willing to devote a reasonable time every day to 
study and practice. 


HE universal use of show cards accounts for the 
many recent improvements in the high quality of 
perfect stroke lettering brushes. 

Patent and automatic speed lettering pens and per- 
fect flowing inks and water colors are available. It 
should be remembered that the only practical show card 
lettering brush is red sable, the hairs of which should be 
at least 34 inch in length. These brushes may be used 
in either oil or water colors, if rinsed in benzine, but 
it is best to keep separate brushes for oil colors. 

It is very important that water color brushes be placed 
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away carefully after using with the hairs pressed out 
flat and allowed to dry in a chisel edge shape. 

The first stroke used in making the capital letter “H” 
js just one single downward stroke, the exact width of 
the brush starting at the top guide line and removing 
the brush at bottom line. 

Strokes Nos 5, 6, 7, 8, 9 and 10 are the cross or 
horizontal strokes. These are also made with the point 
of brush held in same manner as before, only these 
strowes are from left to right instead of downward. 

The beginner should observe which are the heavy and 
which are the light strokes and in the correct order they 
should go. For example, in the capital letter ““M,” the 
first bar or stroke is thin, the second is thick, the third 
bar is thin and the fourth is thick, while in the letter 
“N” the center is the heavy or thick bar. 

The filling-in process as shown herewith is done with 
a single-stroke brush, which, after being flattened out 
makes a stroke the width of the heavy bars. The point 
of the same brush, turned sidewise, may be used for 
filling in the thin bars. If the hand shakes too much 
use the same brush used for outlining until proficient to 
fill-in with a larger size brush. 


HE beginner should first make a rough pencil 
“sketch” outline and then retrace with brush. 

The reader’s attention is directed to the practice 
strokes illustrated at the bottom of alphabet plate. It 
is very important that all beginners should concentrate 
t'eir practice on these before attempting to copy the 

ers as these practice strokes embody all the basic 

‘kes of the seven capital letters H, I, J, K, L, M, N. 

"he Roman and the Egyptian alphabets are the two 
ondard alphabets for show card writing. All other 
types and designs of alphabets are extractions of these 
two orthodox alphabets. 
~The Roman alphabet is the foundation for the follow- 
ing designs of thick and thin stroke alphabets; 


(Continued on page 85) 
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Use these ideas for 
your springtime 
show window cards 





























Latest Creations 
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Watch and Clock Schedules Reported 


Conference Committee Adopts Clauses Originally Reported to the Senate by Its Finance Com- 
mittee with Very Slight Amendments 


WASHINGTON, D. C., April 12—The 
Conferees on the Tariff Bill have agreed 
on rates for watches and clocks. The 
rates are identical in substance with the 
rates as they were reported to the Senate 
by the Finance Committee, as previously 
published in full in THE JEWELERS’ CiR- 
cULAR Aug. 22, 1929, but the phrase- 
ology has been changed in several places. 

The compromise agreement for both 
watches and clocks is as follows: 


“Par. 367. (a) Watch movements, and 
other timekeeping, time-measuring, or 
time-indicating mechanisms, devices, and 
instruments, all the foregoing designed 
to be, or such as ordinarily are, worn or 
carried on or about the person, not more 
than one and seventy one-hundredths 
inches wide, whether or not in cases, con- 
tainers, or housings: 


(1) If more than one and one- 
half inches wide, $1.25 each; if 
more than one and _ two-tenths 
inches but not more than one and 
one-half inches wide, $1.40 each; 
if more than one inch but not more 
than one and two-tenths inches 
wide, $1.55 each; if more than 
nine-tenths of one inch but not 
more than one inch wide, $1.75 
each; if more than eight-tenths of 
one inch but not more than nine- 
tenths of one inch wide, $2 each; 
if more than six-tenths of one inch 
but not more than eight-tenths of 
one inch wide, $2.25 each; if six- 
tenths of one inch or less wide, 
$2.50 each; 

(2) in the case of any of the 
foregoing having no jewels or only 
one jewel, the above rates shall be 
reduced by 40 per centum; 

(3) any of the foregoing hav- 
ing a jewel or jewels shall be sub- 
ject to an additional duty as fol- 
lows: If having not more than 
seven jewels and being less than 
1 and 2/10 inches wide, 35 cents; 
if having more than seven and not 
more than 15 jewels, 9 cents for 
each jewel; if having more than 15 
jewels, 18 cents for each jewel; 

(4) any of the foregoing shall 
be subject to an additional duty of 
50 cents for each adjustment of 
whatever kind (treating adjust- 
ment to temperature as two ad- 
justments) in accordance with the 
marking as hereinafter provided; 

(5) any of the foregoing shall 
be subject to an additional duty 
of $1 each, if constructed or de- 
signed to operate for a period in 
excess of 47 hours without rewind- 
ing, or if self-winding, or if a self- 
winding device may be incorpo- 
rated therein. 





“(b) All the foregoing shall have cut, 
engraved, or die sunk, conspicuously and 
indelibly on one or more of the top plates 
or bridges: The name of the country 
of manufacture; the name of the manu- 
facturer or purchaser; in words and in 
Arabic numerals the number of jewels, 
if any, serving a mechanical purpose as 
frictional bearings; and, in words and 
in Arabic numerals, the number and 
classes of adjustments, if any. 


Watch Parts 


“(c) Parts for any of the foregoing 
shall be dutiable as follows: 


(1) Parts (except pillar or bot- 
tom plates or their equivalent, 
bridges or their equivalent, and 
jewels) imported in the same ship- 
ment with complete movements, 


mechanisms, devices, or instru- 
ments, provided for in subpara- 
graph (a) of this paragraph 


(whether or not suitable for use 
in such movements, mechanisms, 
devices, or instruments), 45 per 
centum ad valorem; but this clause 
of this subparagraph shall not be 
applicable to that portion of all the 
parts in the shipment which ex- 
ceeds in value 4 per centum of the 
value of such complete mecha- 
nisms, devices, or instruments; 

(2) pillar or bottom plates, or 
their equivalent, shall be subject 
to one-half the amount of duty 
which would be borne by the com- 
plete movement, mechanism, device, 
or instrument for which suitable. 
“If such pillar or bottom plate is 
suitable for two or more move- 
ments, mechanisms, devices, or in- 
struments, dutiable at different 
rates, the duty on such plates shall 
be based on that one of such move- 
ments, mechanisms, devices or in- 
struments which is subject to the 
lowest amount of duty, but in no 
case shall the duty be less than 
one-half the duty on an unadjusted 
movement, device, mechanism, or 
instrument of the same size con- 
taining seven jewels”; 

(3) each assembly or sub-assem- 
bly (unless dutiable under clause 
(1) of this subparagraph) consist- 
ing of two or more parts or pieces 
of metal or other material joined 
or fastened together shall be sub- 
ject to a duty of 3 cents for each 
such part or piece of material, ex- 
cept that in the case of jewels the 
duty shall be 9 cents instead of 
3 cents, and except that in the 
case of pillar or bottom plates or 
their equivalent the duty shall be 
the rate provided in clause (2) of 
this subparagraph instead of 3 


cents, and except that in the case 
of a balance assembly the duty 
shall be 50 cents for the assembly 
instead of 3 cents for each part or 
piece thereof. For the purpose of 
this clause a balance assembly 
shall be an assembly consisting of 
a balance wheel, balance staff, and 
hairspring, with or without the 
other parts commercially known as 
parts of a balance assembly. For 
the purpose of this clause bi- 
metallic balance wheels (not part 
of a balance assembly), and main- 
springs with riveted ends, shal! 
each be considered as one part or 
piece ; 

(4) all other parts (except 
jewels), 65 per centum ad valorem. 


Watch Jewels 


“(d) Jewels, unset, suitable for use 
in any movement, mechanism, device, or 
instrument, dutiable under this para- 
graph or Par. 368, or in any meter or 
compass, 10 per centum ad valorem.” 


Watch Dials 


“(e) Dials for any of the foregoing, 
not more than one and seventy one-hun- 
dredths inches wide, imported separate- 
ly, 5 cents each and 45 per centum ad 
valorem. Such dials (whether imported 
separately or attached to any of the 
foregoing) shall have stamped, cut, en- 
graved or die sunk, conspicuously and 
indelibly thereon the name of the coun- 
try of manufacture; which marking, if 
the dial is imported attached to any of 
the foregoing movements, mechanisms, 
devices, or instruments, shall be placed 
on the face of the dial in such manner 
as not to be obscured by any part of 
the case, container, or housing. 


Watch Cases 


“(f) All cases, containers, or hous- 
ings, designed or suitable for the en- 
closure of any of the foregoing move- 
ments, mechanisms, devices, or instru- 
ments, whether or not containing such 
movements, mechanisms, devices, or in- 
struments, and whether finished or un- 
finished, complete or incomplete, except 
such containers as are used for shipping 
purposes only: 


(1) If made of gold or platinum, 
or a combination thereof, 75 cents 
each and 45 per centum ad valo- 
rem; 

(2) if in part of gold, silver, 
or platinum, or wholly of silver, 
40 cents each and 45 per centum 
ad valorem; 

(3) if set with precious, semi- 
precious, or imitation precious, or 
imitation semiprecious stones, or 
if prepared for the setting of such 
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stones, 40 cents each and 45 per 
centum ad valorem; 

(4) if of base metal or any 
other material (and not contain- 
ing gold, silver, or platinum), 20 
cents each and 45 per centum ad 
valorem; 

(5) any of the foregoing cases, 
containers, or housings, if colored 
or enameled in any manner, shall 
be subject to an additional duty of 
15 per centum ad valorem. 


“(g) Any of the foregoing cases, con- 
tainers or housings, shall have cut, en- 
graved, or die sunk, conspicuously and 
indelibly on the inside of the back cover, 
the name in full of the manufacturer or 
purchaser and the name of the country 
of manufacture. 

“(h) For the purposes of this para- 
graph the width of any movement, 
mechanism, device, or instrument, shall 
be the shortest surface dimension 
through the center of the pillar or bot- 
tom plate, or its equivalent, not includ- 
ing in the measurement any portion not 
essential to the functioning of the move- 
ment, mechanism, device, or instrument. 

“(i) For the purposes of this para- 
graph and Par. 368 the term ‘jewel’ in- 
cludes substitutes for jewels. 

“(j) An article required by this para- 
graph to be marked shall be denied entry 
unless marked in exact conformity with 
the requirements of this paragraph.” 


Clocks 


The clock paragraph reported reads 
as follows: 

“Par. 368. (a) Clocks, clock move- 
ments, including lever movements, clock- 
work mechanisms, time-keeping, time- 
measuring, or time-indicating mecha- 
nisms, devices, and instruments, syn- 
chronous and subsynchronous motors of 
less than one-fortieth of one horsepower 
valued at not more than $3 each not in- 
cluding the value of gears, or any 
other attachments, and any mechanism, 
device, or instrument intended or suit- 
able for measuring time, distance, speed, 
or fares, or the flowage of water, or gas, 
or electricity or similar uses, or for regu- 
lating, indicating, or controlling the 
speed of arbors, drums, disks, or similar 
uses, or for recording or indicating time, 
or for recording, indicating, or perform- 
ing any operation or function at a pre- 
determined time or times, all the above 
(except the articles enumerated and 
described in Par. 367), whether or not 
in cases, containers, or housings: 


(1) If valued at not more than 
$1.10 each, 55 cents each; valued 
at more than $1.10 but not more 
than $2.25 each, $1 each; valued 
at more than $2.25 but not more 
than $5 each, $1.50 each; valued 
at more than $5 but not more 
than $10 each, $3 each; valued at 
more than $10 each, $4.50 each; 

(2) any of the foregoing shall 
be subject to an additional duty of 
65 per centum ad valorem; 

(3) any of the foregoing con- 
taining jewels or substitutes there- 
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for shall be subject to an addi- 
tional cumulative duty of 25 cents 
for each such jewel or substitute. 


“(b) All the foregoing shall have cut, 
engraved, or die sunk, conspicuously and 
indelibly on the most visible part of the 
front or back plate: The name of the 
country of manufacture; the name of 
the manufacturer or purchaser; and the 
number of jewels, if any. If such mark- 
ings are in whole or in part sufficiently 
similar to the trade name or trade-mark 
of an established American manufac- 
turer as to be liable to deceive the user 
in the United States, entry thereof shall 
be denied, if such trade name or trade- 
mark has been placed on file with the 
collector of customs. 


Clock Parts 


“(c) Parts for any of the foregoing 
shall be dutiable as follows: 


(1) Parts (except plates pro- 
vided for in clause (2) of this sub- 
paragraph, and jewels) imported 
in the same shipment with com- 
plete movements, mechanisms, de- 
vices, or instruments, provided for 
in subparagraph (a) of this para- 
graph (whether or not suitable for 
use in such movements, mecha- 
nisms, devices, or instruments), 45 
per centum ad valorem; but this 
clause of this subparagraph shall 
not be applicable to that portion 
of all the parts in the shipment 
which exceeds in value 1% per 
centum of the value of such com- 
plete movements, mechanisms, de- 
vices or instruments; 


(2) a plate suitable for assem- 
bling thereon the _  clock-work 
mechanism constituting or con- 
tained in any of the foregoing 
movements, mechanisms, devices, 
or instruments, shall be subject to 
one-half the amount of duty which 
would be borne by the complete 
movement, mechanism, device, or 
instrument for which suitable. If 
such plate is suitable for two or 
more movements, mechanisms, de- 
vices, or instruments dutiable at 
different rates, the duty on such 
plate shall be based on that one of 
such movements, mechanisms, de- 
vices, or instruments which is sub- 
ject to the lowest amount of duty. 
If two or more such plates are 
imported together they shall be 
dutiable as one plate if they are 
necessary, as a set, for such 
assembling; 

(3) each assembly or subassem- 
bly (unless dutiable under clause 
(1) or (4) of this subparagraph) 
consisting of two or more parts 
or pieces of metal or other ma- 
terial joined or fastened together 
shall be subject to a duty of 65 
per centum ad valorem and, in 
addition, to a duty of 8 cents for 
each such part or piece of ma- 
terial, except that in the case of 
jewels the specific duty shall be 
25 cents instead of 3 cents. For 
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the purpose of this clause and 
clause (4), bi-metallic balance 
wheels, and main springs with 
riveted ends, shall each be con- 
sidered as one part or piece; 

(4) each assembly or subassem- 
bly consisting in part of a plate 
or plates provided for in clause 
(2) of this subparagraph shall be 
subject to the rate of duty pro- 
vided for such plate or plates, and, 
in addition, to a duty of 5 cents 
for each part or piece of material 
(except such plate or plates) in 
such assembly or subassembly, ex- 
cept that in the case of jewels the 
specific duty shall be 25 cents in- 
stead of 5 cents; 

(5) all other parts (except 
jewels), 65 per centum ad valorem. 


Clock Dials 


“(d) Dials for any movements, mecha- 
nisms, devices, or instruments enumer- 
ated and described in this paragraph 
or in Par. 367 (except dials specifically 
provided for in Par. 367), when im- 
ported separately, 50 per centum ad 
valorem. All such dials (whether im- 
ported separately or attached to any 
of the foregoing) shall have stamped, 
cut, engraved, or die sunk, conspicuous- 
ly and indelibly thereon the name of 
the country of manufacture; which 
marking, if the dial is imported attached 
to any of the foregoing movements, 
mechanisms, devices, or instruments, 
shall be placed on the face of the dial 
in such manner as not to be obscured 
by any part of the case, container, or 
housing. 


Clock Cases 


“(e) Cases, containers, or housings 
suitable for any of the movements, 
mechanisms, devices, or instruments 
enumerated or described in this para- 
graph, not specially provided for, when 
imported separately, 45 per centum ad 
valorem. Any such case, container, or 
housing, whether imported separately or 
attached to any of the foregoing move- 
ments, mechanisms, devices, or instru- 
ments, shall have stamped, cut, en- 
graved, or die sunk, conspicuously and 
indelibly on the back thereof, the name 
of the country of manufacture. 

“(f) An article required by this para- 
graph to be marked shall be denied 
entry unless marked in exact conformity 
with the requirements of this paragraph. 

“(g) Taximeters and parts thereof, 
finished or unfinished, 85 per centum ad 
valorem.” 








A number of raids on London jewel- 
ers kept the police, busy for some time 
past. At one jewelry store off the 
Blackfriars Road a raider put up a 
smoke screen when getting away in his 
car and so obscured his number plate. 
An accomplice had entered the store 
and asked to see wedding rings. The 
jeweler brought out a tray of 50 rings 
which the visitor snatched from him and 
carried to the waiting car, which at once 
dashed away. 
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Deltah 


ANNOUNCES 


A TOTALLY NEW 
AND APPEALING 


PEARL GIFi IDEA 


The “400” Bride-Graduate Assortment 





The “400” ASSORTMENT consists of: 
Consumer Price 





VENUS PRESENTATION for Bride......... $18.75 
MISS AMERICA NECKLACE for Graduate... 9.75 
MISS AMERICA TRIO for Graduate Maar ee Oe 14.75 

ROtal Commute VAIN... oc ois cscccctecce $43.25 


Subject to Catalog Discount and Usual Cash Discount 
To acquaint women with the new and exquisite PARFUM 
DELTAH, a gift bottle is offered FREE with each neck- 
lace. 

The FREE DISPLAY MATERIAL consists of two bur- 
nished silver and old gold finish plaques—1334” x 514” x 
214”—and three very attractive window display cards. 


AN ENTRANCING COMBINATION OF 
TWO MOST DESIRABLE FEMININE 
ACCESSORIES—PEARLS AND PERFUME 


For Complete Information—Write to Your 


Wholesaler or to 


THE HELLER-DELTAH CO., INC. 
Division of 
L. HELLER & SON, Iac. 


8 WEST THIRTIETH ST. NEW YORK 
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A New Survey of the Wholesale Trade 


THE JEWELERS’ CIRCULAR 


National Wholesale Jewelers Association Sends Out Question- 


naire to Members Covering Important Matters That 


Need to Be Remedied 


PHILADELPHIA, Pa,, April 16.—What 
in effect will be a clinic of the ills of the 
wholesale jewelry trade, out of which is 
expected to come remedial measures, if 
necessary, is under way by the National 
Wholesale Jewelers Association. From 
the executive headquarters of the asso- 
ciation here has gone out this week the 
first of series of questions to every mem- 
ber of the organization and as a result 
of the preliminary work of acquainting 
the members with the objectives and 
scope of the questionnaire, a large num- 
ber of replies are expected. 

The principal object of the survey is 
to develop possible remedies for a condi- 
tion that is making many wholesale 
jewelers maintain their compensation is 
altogether too small for the valuable ser- 
vices they are giving to both retailer 
and manufacturer. That conditions are 
not entirely satisfactory is too well 
known in the trade. So the real objec- 
tive is the finding of means to make 
things better. 

Five of the principal factors in the 
wholesale jewelry trade which have a 
tendency to reduce net profits have been 
grouped as the results of a preliminary 
survey into those of an internal charac- 
ter; those resulting from relations with 
manufacturers; those resulting from re- 
lations with customers; those arising 
from local competitive conditions; those 
of a general character and retail condi- 
tions. 

The opening list of questions in the 
first installment of the survey has just 
gone out from headquarters. These are 
in a sense preliminary but answers to 
them will convey enough general infor- 
mation to give the basis for a diagnosis 
on the major ills of the trade and afford 
the attending “surgeons” material for a 
real consultation on remedies. General 
information, instead of detail, is sought 
in the first questionnaire, which will be 
followed up by others as circumstances 
warrant. Included in the initial ques- 
tionnaire are the following: 

The causes of lack of turnover 
and what methods have been found 
of increasing turnover. 

Principal factors tending to in- 
flate selling costs and what meth- 
ods of controlling them have been 
successful. 

What wholesalers believe are the 
most common errors in calculating 
costs and selling prices. 

An outline of the principal rea- 
sons for cut-price competition in 
the wholesalers particular terri- 
tory. 

To what extent wholesalers are 
encountering manufacturers’ com- 
petition and whether, in their ex- 

perience manufacturers are using 


too many wholesale outlets in their 

territory. 

To ascertain if members of the 
N. W. J. A. favor a more general 
use of suggested resale prices. 

Information as to what special 
services are given now which were 
unknown or unnecessary 10 years 
ago and to what extent salesmen’s 
calls have increased during the last 
10 years. 

The first average value of an 
order received today as compared 
with 10 years ago, and the aver- 
age cost of handling an order now 
as compared with 10 years ago. 
These questions, executive officers of 

the association believe will, although 
they are only preliminary, serve as the 
basis for intelligent action looking to- 
ward remedying some, at least, of the 
evils of which members of the associa- 
tion are complaining. Keen interest 
among the members has been aroused by 
the plans for the survey sent out some 
time ago and a very large percentage of 
the membership is expected to send in re- 
plies. These are asked as early as pos- 
sible. Association members, also, have 
let it be known they appreciate the in- 
ternal character of the questionnaire, 
rather than have it come from any out- 
side agency and say it is another mani- 
festation of the “deeds rather than words 
policy” that has characterized the na- 
tional association’s work. 

One important factor in the present 
work of the national association is the 
strengthening of the bond between the 
wholesaler and retailer, it being realized 
that any improvement in the condition 
of the retailer will naturally react favor- 
ably upon the wholesalers. 








Auction Stopped in Hartford, Conn. 


HARTFORD, CONN., April 11.—Alleged 
misrepresentations of goods offered for 
sale led to a recent order by Mayor 
Walter E. Batterson closing an auction 
company here. The action followed sev- 
eral complaints to the Better Business 
Bureau and previous attempts to bring 
about the closing of the jewelry store. 

According to Business Bureau, lead 
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and chromium plate watches were rep- 
resented as white gold, a seven-jewel 
watch was represented as having 15 
jewels, and a Swiss watch was repre- 
sented as being made by “the famous 
Illinois people.” 








Trade Matters Discussed 





Jewelers Vigilance Committee Takes Action 
on Silver Duty, Platinum Legislation 
and Proposed Tax Laws 


Three important trade matters were 
discussed at a meeting of the Jewelers 
Vigilance Committee held Thursday at 
the rooms of the Jewelers 24 Karat 
Club, 15 Maiden Lane, New York. These 
were the progress of the National Plat- 
inum Marking law, the fight against the 
proposed duty of 30 cents an ounce on 
raw silver and the tendency of state leg- 
islatures to introduce tax measures in- 
imical to the interest of retail merchants 
and particularly to the jewelry trade. 

Chairman Larter, who presided, asked 
the counsel for the committee, Morris L. 
Ernst, to explain the situation in regard 
to the platinum legislation. This, the 
latter outlined briefly, telling how the 
bill had been passed by the Senate and 
held up by one member of the Interstate 
Commerce Committee in the House. It 
was decided after a discussion to leave 
the question of platinum legislation to 
the Stamping Law Committee that had 
charge of it for the last 10 years. 


Chairman Larter then asked G. H. 
Niemeyer, a member of the committee 
working on the silver fight, to give a 
resumé of the situation and Mr. Nie- 
meyer told what the Vigilance Commit- 
tee had done in connection with the other 
organizations of the trade. Mr. Nie- 
meyer spoke highly of the cooperation 
the Jewelers Vigilance Committee and 
the Silversmiths Guild had _ received 
from these organizations, particularly 
from the American National Retail 
Jewelers Association, whose various 
state bodies had been active in sending 
telegrams of protest not only to their 
Congressmen and Senators but to the 
members of the Conference Committee. 
After he had explained the situation in 
detail, it was decided to appoint a speciai 
committee to continue this work, viz: 
Chairman H. C. Larter, T. Edgar Will- 
son and Cleveland H. Dunn. 


In regard to the tax legislation that is 
being proposed in the programs in va- 
rious states, it was decided to have a 
special committee that would follow the 
course of such legislation, be in a po- 
sition to work with committees in other 
organizations and to cooperate with the 
officers of the various bodies in fight- 
ing any measure that would be deemed 
harmful to the business men. The com- 
mittee appointed consists of M. D. Roth- 
schild (former president of the Jewelers 
War Revenue Tax Committee; Wilson 
A. Streeter, chairman of the Legislative 
Committee of the A. N. R. J. A., and 
T. Edgar Willison, editor of THE 
JEWELERS’ CIRCULAR. 
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OFFICE FOR RENT 
INCLUDING FIXTURES 





ONSISTING of one general office 

and two private offices facing north 
and west in corner of building located 
on 47th Street, between Fifth and Sixth 
Avenues; on same floor with a large 
firm of diamond importers. 


Lease expires May 1, 1934. 


Rental—$1,800.00 per annum. 


Address: 


Box “D., 2511” 


Care JEWELERS’ CIRCULAR 


239 WEST 39th ST. 
NEW YORK 
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Diamond Market Remains Firm 





Prospect of Cheaper Money Expected to React Favorably on Business—Antique Silver Sales at 
Christie’ s—Silver Service for the King 


LONDON, April 1—The prospect of 
cheaper money from now on is expected 
to react favorably on business and help 
the jewelry and silverware trades. The 
reduction in the bank rate the past week 
has come at a most appropriate time. 
Everyone hopes that the spring will see 
a general opening up in commercial ac- 
tivities. So far as the diamond trade is 
concerned, buyers who reckoned the pres- 
ent time would be a favorable one for 
picking up cheap parcels had their hopes 
fail of realization. Prices are as firm as 
ever and there are no bargains offered. 
The current position in diamonds is ex- 
pressed by Backes & Strauss, diamond 
merchants of Holborn Viaduct, who con- 
sider business this side will not fully 
develop until Snowden lays all his budget 
cards on the table. There will doubtless 
be a few surprises then. “With money 
so cheap at the present moment it is 
hoped that business will liven up in the 
near future,” said a member of the firm 
to THE JEWELERS’ CIRCULAR this week. 
“For the present things are unusually 
quiet. As far as this country is con- 
cerned, there is not much prospect that 
things will get materially better until 
after the Budget, synchronizing as this 
does with the Easter holidays, but once 
these are out of the way a better state 
of trade, it is hoped, may manifest itself. 

“With business so quiet it is a very 
good sign that values continue so firm 
and this can be attributed to the action 
of the Rough Syndicate in withholding 
supplies from the market and not forc- 
ing the sale of the raw material; in fact, 
many rough buyers from the Continent 
who have been over here have returned 
empty handed, as they found prices and 
assortments so firm.” 

* * * 


Around £260 an ounce was paid at 
Christie’s last week for an Elizabethan 
cup and cover 10 inches high, by Thomas 
Bampton. ‘The price for the cup was 


By Jack Brooks 


£7,500 and Ernest Permain bought it, 
presumably for American customers, 
whom he represents. He also paid £5,250 
for a Charles I goblet. 


* * * 


A profit of more than £505,000 for 
1929 is shown in the accounts of Mappin 
& Webb, jewelers, gold and silversmiths, 
just issued. These figures compare with 
some £511,000 for the previous year. 
Ordinary share dividend is maintained 
at 10 per cent, which rate has been paid 
since 1926, when 8 per cent was dis- 
tributed. 

* * * 

Although a crowd of shoppers joined 
in the chase of a jewelry grabber in 
Kentish Town the other evening the 
offender made good his escape. The man 
was seen to smash a window in the shop 
of Fish Bros. in a busy shopping center. 
As he tried to grab a tray of rings side- 
walk pedestrians closed in on him. He 
ducked and dodged and eventually sprang 
on to the step of a tram car. The con- 
ductor pushed him off. He alighted on 
his feet, doubled down a side street, and 
disappeared—with one ring. The re- 
mainder were found on the tray in the 
window. 

* * ok 

While traveling in a bus to a safe 
deposit building in Chancery Lane last 
week a £50,000 packet of diamonds dis- 
appeared from the pocket of a represen- 
tative of Messrs. Weinburg, Antwerp 








diamond dealers. The traveler, who ar- 
rived from Antwerp with the gems dur- 
ing the week-end, discovered his loss 
when he went to hand over the packet 
to the safe deposit people. The dia- 
monds were in his pocket when he 
boarded a bus in High Holborn. The 
police think the diamond firm’s traveler 
may have been trailed from Antwerp. 
*” * * 


A 10-piece set of silver gilt plate 
fashioned from winning designs in a 
silver trade competition organized to 
winnow the cream in new ideas is now 
being completed for presentation to the 
King for use in the Viceroy’s new resi- 
dence at Delhi, India. Each piece, it is 
understood, will be engraved with the 
royal arms and the inscription: “To 
the King Emperor from the Worshipful 
Company of Goldsmiths of London.” 
The plate is being executed by the finest 
craftsmen in the land, being the work 
of four artists and three firms of silver- 
smiths. The design is modern in trend. 
The plate, which will be received per- 
sonally by the King, will consist of a 
three foot standing cup, a pair of rose- 
water dishes, a wine cistern, two covered 
cups and four covered porringers. 

* * * 


There is no indication at present of 
a revival of Easter trade in the electro- 
plate and cutlery industry of Britain. 
Trade in this section continues extremely 
quiet. Retail jewelers are not stocking up 
to any extent on electro-plated ware and 
good cutlery sets. Although export trade 
in this line is not a lot better than the 
home market, there are hopes that the 
Canadian market can be increased sub- 
stantially this year owing to the rapid 
growth in Canada of the tourist trade 
with Americans, who like to take back 
home with them such articles as silver 
and electro-plate toilet sets, cutlery and 
novelty gift lines. 
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Established 1866 


| Office and Cutting Works 
6 West 48th Street, New York 
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Fifty Years in Business 
Wm. H. Upmeyer and L. W. Bunde Look 
Back Over Half a Century of Coopera- 
tive Effort Together 


MILWAUKEE, April 13.—The week of 
April 20 to 26 the firm of Bunde & Up- 
meyer Co. will celebrate the 50th anni- 
versary of the establishment of this 
business. It is granted to very few men 





W. H. UPMEYER 


to work together happily and success- 
fully in one business over a period of 
50 years and surely so remarkable a 
record is worthy of special mention. 

Wm. H. Upmeyer and L. W. Bunde 
were journeymen jewelers working at 
the bench when they decided to establish 
a business of their own. The doors of 
their original little shop, with a bench 
for two, were opened on April 21, 1880. 
The first seven years of their business 
were spent in doing the regular trade 
shop work for other jewelers. In May, 
1887, the first store was opened at 121 
Wisconsin Ave. It was two years later, 
in 1889, when the firm bought the first 
fresh water pearls that were found in 
the Wisconsin rivers. Although dis- 
couraged by many veteran jewelers both 
Mr. Bunde and Mr. Upmeyer saw the 
future possibilities of these pearls, and 
their connection with the fresh water 
pearl industry is history in jewelry 
circles today. During the ascendancy 
of this business, there were many years 
when there was hardly a jewelry store 
which did not carry jewelry mounted 
with baroque pearls. They were supplied 
to the manufacturers of this jewelry by 
Bunde & Upmeyer. This business to date 
is maintained through both the Milwau- 
kee and New York offices. 

In 1901 they found it necessary to open 
the New York office at 65 Nassau St., 
for the distribution of these fresh water 
pearls. At this address the firm was 
located until 1924, when the New York 
office was moved to its present quarters 
at 542 Fifth Ave. 
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The Milwaukee retail store and shop 
grew in leaps and bounds so that they 
found it necessary to enlarge the store 
in 1892. Five years later, the business 
had outgrown its quarters and moved 
westward, following the retail trend of 
business, to the Pabst building; and six 
years later very commodious quarters 
were leased for a long term in the Mack 
block, directly across the street from 
the Pabst building. The growth of the 
manufacturing end, both in jewelry and 
fine engraved stationery, had kept pace 
with the retail business and large shops 
for both these departments were located 
in the same building. In this location 
the business continued to prosper and 





L. W. BUNDE 


grow until 1917, when the present quar- 
ters in the Plankinton Arcade building, 
101-105 Wisconsin Ave., were leased. 
The ground floor of this new store has 
52 feet frontage and a depth of 114 feet. 
In addition 10,000 square feet on the 
second floor are devoted to the jewelry 
and engraved stationery manufacturing 
departments. 

Up to the year of 1902 Bunde & Up- 
meyer operated this business as a part- 
nership. In 1903 they were incorporated 
under the firm name of Bunde & Up- 
meyer Co. Many of its old employes 
were taken into partnership at that time. 
In 1917 the capital of the corporation 
was increased. 

In addition to the above activities, the 
Bunde & Upmeyer Dental Manufactur- 
ing Co. was incorporated in 1896. This 
end of the business catered entirely to 
the needs of dentists. It is still operated 
on a very successful plane as an inde- 
pendent unit from the regular jewelry 
manufacturing department. 

At the present time the number of 
employes of the Bunde & Upmeyer Co. 
is 115. Of these employes five have been 
with the firm continuously for 40 years, 
four for 30 years, 13 for 25 years, 11 
for 20 years, and nine for 10 years. In 
addition, Bunde & Upmeyer Dental 
Mfg. Co. employs 26 men. 
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Retires from Jewelry Business After 
50 Years of Service 


CHILLICOTHE, OHIO, April 12.—After 
50 years in the retail jewelry business, 
Charles F. Schlegel of this city, has sold 
his interest in the business of Charles F. 
Schlegel & Sons to his son Charles, who 
will continue at the present location of 
80 N. Paint St. under the name of 
Charles G. Schlegel. 

The elder Mr. Schlegel entered the 
business in partnership with Fred J. 
Soel in 1880. The business then being 
known as Schlegel & Soel, located at 10 
W. 2nd St. In 1885 Mr. Soel sold out his 
business to his partner and moved to 
California. In 1900 the business was 
moved two doors west to larger quarters, 
and in 1908 a partnership was formed 
under the name of Charles F. Schlegel 
& Sons. In 1922 they moved to their 
present location. In 1928 Albert J. 
Schlegel retired from the firm, having 
purchased the new china store and gift 
shop at 101 N. Paint St. 








Edmund C. Mayo Reelected Pres- 
ident of the Gorham Mfg. Co. 


PROVIDENCE, R. I., April 12.—Edmund 
C. Mayo was reelected president of the 
Gorham Mfg. Co. at a meeting of the 
directorate following the annual meeting 
of the stockholders at the company’s of- 
fices in Elmwood on Wednesday. A cash 
dividend for the current quarter of 50 
cents a share and a stock dividend of 
one-twentieth of a share were voted by 
the directors. This stock and cash dis- 
tribution is similar to one declared in 
1929 at the annual meeting, following 
which three quarterly cash distributions 
of 50 cents per share were voted. The 
dividend voted will be payable on June 
2 to all stockholders of record at the 
close of business on May 1. 

The annual report of the company, as 
released recently showing earnings for 
the fiscal year ending Jan. 31 of $6.37 
per common share contrasted with $6 
per share earned in the previous fiscal 
year, was read to stockholders at their 
meeting. The directors and officers 
elected were as follows: 

Directors—Henry J. Fuller, chairman; 
Arthur L. Aldred, Edward B. Aldrich, 
Walter L. Clark, Charles O. Cornell, 
Russell Grinnell, Edmund C. Mayo, 
Harry B. O’Brien, Alfred K. Potter, Wil- 
liam A. Viall, Herbert J. Wells and Wil- 
fred L. Wright. 

Officers—President, Edmund C. Mayo; 
vice-president and treasurer, Alfred K. 
Potter; vice-presidents, John B. Abbott 
and Harry B. O’Brien; secretary, Hiram 
C. Hoyt; assistant treasurer, Lester F. 
Morse; assistant treasurer and assistant 
secretary, Albert A. Wainwright. 








Leo Landau, 33, a member of the firm 
of Landau’s Music & Jewelry Stores, 
Hazleton, Pa., died recently at the Hazle- 
ton State Hospital. Mr. Landau was 


manager of the Hazleton branch of the 
Wilkes-Barre firm. 
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Control of the Diamond Output 





Further Details of the Agreements Between the Diamond 
Producing Companies and the South African Government 


The first cablegram relative to the con- 
clusion of the agreement between the 
diamond producing companies and the 
South African government, which re- 
sulted from the conference held there last 
month was received March 26 by THE 
JEWELERS’ CIRCULAR from John Abra- 
hams, well-known diamond broker, at 
Audrey House, Ely Place, in London. 
This news, which showed the unusual 
strength of the diamond market at the 
present time was confirmed by other 
cables received later by American im- 
porters and cutters, and resulted in 
universal satisfaction throughout the 
diamond trade of the world. 

Mr. Abrahams has supplemented his 
cable with a letter dated April 1, in 
which he says that, briefly, the rough 
situation has been consolidated in the 
following way: 

“The producing companies have joined 
the Syndicate in the responsibility of 
absorbing the alluvial production and 
marketing the goods, for which purpose 
a company was recently formed in order 
to define their various interests. 

“A conference has been sitting in 
South Africa, consisting of the produc- 
ing companies, the representatives of 
the Syndicate and the South African 
government. They have just come to an 
amicable agreement as to their indi- 
vidual quotas. Our cable referred to this 
success. 

“The position is now that everyone 
interested in the diamond industry in 
South Africa have arranged their 
quotas as to the yearly production and 
further this production must strictly be 
limited to the actual world demand. 

“Regarding the question of cutting in 
South Africa, this has thoroughly been 
gone into and, in our opinion, it can be 
neglected as far as competition is con- 
cerned in the future of the industry.” 





Diamond Corporation, Ltd., Reported 
Formed in South Africa with 
$12,000,000 Capital 


WASHINGTON, D. C., Apri! 11.—An 
unofficial report has been received here 
telling of the formation of the Diamond 
Corporation, Ltd., in South Africa, to 
have a capital of more than $12,000.000. 
It was formed primarily, it is reported, 
to carry on the business of diamond mer- 
chants in all its branches; to negotiate 
and enter into agreements for the pur- 
chase, sale, or other disposition of the 
diamonds produced or discovered by any 
diamond mining company, the govern- 
ment or person; to negotiate and enter 
into agreements providing for the limi- 
tation of the quantity of diamonds pro- 
duced; and to act as vaulators, brokers 
and agents for any company, govern- 


ment or person engaged in the search 
or sale of diamonds. Practically all the 
large privately owned and operated dia- 
mond companies in South Africa are in- 
terested in the new company and will be 
represented on the board of directors. 

With a view toward dealing with the 
present conditions and to allow ordinary 
production, the Diamond Corporation 
has been formed. It is understood that 
one of the first moves of the new com- 
pany will be to take over a large share 
of any present surplus, and hold them 
for a number of years, as a stabilizing 
measure for the industry. 





LONDON, March 29—London diamond 
merchants understand that in the in- 
terval of adjournment of the conference 
of diamond producers in Capetown early 
in March private diamond producers 
came to an understanding among them- 
selves as regards individual diamond 
production quotas. This matter of 
quotas was a vexed one and complicated 
by the entry of the Union government 
as a producer of alluvials. Increased 
diamond production, from the angle of 
demand, called for revision. 

The Diamond Control Board, appointed 
by the government recently, conferred 
with the private producers. Apart from 
the government and the “Big Four,” 
whose output is handled by the Diamond 
Syndicate, there are several other small- 
er producers, all of whose quota of pro- 
duction had to be defined in order that 
the diamond trade would not be adverse- 
ly affected by supplies bigger than it 
could absorb. 








The Centennial of Death of 
Urban Jiirgensen 


On May 14 it will be 100 years since 
the death of the world famous horologist 
and inventor, Urban Jiirgensen of- Cop- 
enhagen, Denmark. The Danish capitai 
will honor their illustrious citizen on this 
anniversary. 

In outline the features which the Da- 
nish Watchmakers Corporation plan for 
the anniversary are as follows: 

On May 14 at 11 a. m. a simple ser- 
vice will be held at the French Protes- 
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tant Church on Gothersgade, Copen- 
hagen, to which the great horologist be- 
longed. Immediately following and ac- 
companied by the ringing of the church 
bells, a monumental stone will be un- 
veiled on the tomb of Urban Jiirgensen. 

A large number of distinguished peo- 
ple will attend this celebration, including 
the officials of Copenhagen, all the 
prominent watchmakers of Denmark, the 
press, etc. The opening speech will be 
made by Mr. Gjesager, the president of 
the Watchmakers Corporation. 

It may be of interest to readers to 
know that Urban Jiirgensen was the 
father of Jules Jiirgensen, who in 1834 - 
moved to Switzerland, where his succes- 
sors continue to make the fine horological 
instruments, known the world over. 

In the United States Henry Freund & 
Bro., 20 W. 47th St., New York, have 
been agents for the Jules Jiirgensen 
watches for many years. 








Duty Increased Fifty Per Cent on 
Jewelry Imported Into Australia 


WASHINGTON, D. C., April 12.—Jewel- 
ry and imitation jewelry imported into 
Australia, effective at once, will have 
the import duty increased 50 per cent 
over the present duties, according to a 
radiogram received by the Department 
of Commerce from Trade Commissioner 
E. C. Squire at Sydney. 

Duties on almost all commodities have 
been changed, some importations being 
entirely prohibited except by special 
permit. 

Other items on which the present duty 
is increased by 50 per cent include pho- 
tograph frames and stands, fancy goods, 
including card cases, cigar and cigarette 
cases, tubes and holders, hatpins, match 
boxes, purse, snuff and tobacco boxes, 
wholly or partly of gold or silver, except 
gold or silver plated and rolled gold and 
similar articles; and precious stones un- 
set, including pearls. 


CONSULAR NOTES 


A Mukden, China, concern desires the 
agency for clocks and watches. Addi- 
tional details may be had by writing the 
Bureau at Washington and referring to 
file No. 44667. 

The agency for jewelry and watches 
is sought by a Paris, France, concern. 
Detailed information may be obtained by 
writing the Bureau, mentioning file No. 
44747, 

The Bureau of Foreign and Domestic 
Commerce reports that a Ceara, Brazil, 
firm is seeking the agency for jewelry. 
Those interested can secure further de- 
tails by writing the Bureau at Wash- 
ington, D. C., and mentioning file No. 
44498. 

















C. B. Mathes, vice-president and gen- 
eral manager, of the Conklin Pen Co., 
has accepted an invitation to address the 
meeting of the Southern District of the 
National Stationers Association in Nash- 
ville, Tenn., May 8. 
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A Decision on “‘“Memorandum”’ 





Appellate Court Sustains Verdict That May 
Affect Practice of the Jewelry Trade 


An interesting decision affecting the 
memorandum practice of the jewelry 
trade was recently handed down in the 
Appellate Division of the United States 
Supreme Court affirming a judgment of 
the trial term of that court in New York 
County. 

“This case arose from the fact that 
Charles W. Sommer & Bro., Inc., 427 
Fifth Ave., New York, delivered to Al- 
bert Lorsch & Co., Inc., 607 Fifth Ave., 
two diamonds on memorandum. Lorsch 
sent the diamonds to the Van Heusen 
Charles Co. in Albany on memorandum, 
and the Van Heusen Charles Co. placed 
the diamonds in its safe, at the close of 
business on Saturday evening; the safe 
was blown up over the weekend and the 
jewels stolen. Sommer sued Lorsch for 
the memorandum price of the diamonds 
and received a verdict on that basis. 
This verdict has been affirmed. 

The basis of Sommer’s claim was that 
Lorsch had promised to pay the memo- 
randum price for the diamonds if he 
did not return them. In support of this 
Sommer pointed out that his memoran- 
dum bill had a clause in it that stated 
the diamonds were delivered to Lorsch 
for examination at his risk. Sommer 
also pointed out that Lorsch had in turn 
delivered the diamonds to Van Heusen 
Charles & Co. on Lorsch’s own memo- 
randum agreement, which stated that 
the diamonds belonged to Lorsch. 

It was Sommer’s contention that if 
Lorsch said the diamonds belonged tv 
him, in sending them to Van Heusen 
Charles, that Lorsch had elected to buy 
the diamonds from Sommer, and there- 
fore was compelled to pay the memo- 
randum price. The decision of the Ap- 
pellate Division, in affirming the de- 
cision of the trial court, without opinion, 
did not state what reasons were adopted. 

This case is of great interest to all 
wholesale jewelers, as it would indicate 
that if “A,” one jeweler, gives goods on 
memorandum to another named “B” with 
a phrase in the memorandum such as 
“At your risk,” this makes “B” respon- 
sible to “A’* for one memorandum price, 
in the event the goods are not returned 
even if the reason for such failure to 
return the goods is because they are 
stolen without any fault or negligence 
of “BRB” 

Another point involved in the case was 
that Sommer’s memorandum stated that 
the value of the goods should not be 
marked on the return package, as they 
were insured in transit. The Court 
brushed this question aside on the theory 
that whether or not the goods were in- 
sured, in no way affected the liability. 

This, according to leading members of 
the trade, is a matter of great im- 
portance to the jewelry industry. If the 
man who receives goods on memorandum, 
must pay for them if such goods are 
stolen, regardless of whether they are 
insured, it is contrary to the usual and 
accepted ideas in the trade. It has been 
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generally considered that goods, which 
are insured by the owner, in the event 
of their loss, need not be paid for by the 
person from whom they are stolen, in the 
absence of any fault on his part, but the 
owner will be paid by the insurance com- 
pany which covered the goods against 
loss. 

An application for leave to appeal this 
case to the Court of Appeals is pending, 
and the case will be taken to the highest 
Court, if permission can be obtained to 
do so. 








Metal Finding Manufacturers Hold 
Monthly Meeting 


PROVIDENCE, R. I., April 12.—The reg- 
ular monthly meeting of the Metal Find- 
ing Manufacturers Association was held 
last week in the Providence-Biltmore 
Hotel. Those present at the meeting 
were E. E. Baker, of W. R. Cobb Co.; 
Ralph Gregory, of Goodwin & Gregory; 
Albert D. Christopher, of Providence 
Art Metal Co.; William Whytock, of 
Roland & Whytock; W. A. H. Wells, of 
Wells Finding Corp.; J. P. Whitaker, of 
Whitaker-Fielding Co., all of Providence, 
and Fred C. Perry, of George H. Fuller 
& Son Co., of Pawtucket. President of 
the association Frank E. Farnham of the 
Jewelers’ Supply Co. was also present 
and presided. 

It was voted: 

1. That the adoption of the follow- 
ing terms for all the members of the 
association—2 per cent 15th, net 30 
f. o. b. factory—be laid on the table 
until some future meeting. 


2. That the establishment of an 
information bureau to which accounts 
of the customers of members more 
than 60 days overdue could be reported 
be established as follows: All members 
report to the secretary each month ac- 
counts 60 days overdue; also submit 
a C. O. D. list of active customers— 
these customers not to be new accounts 
but firms who formerly had credit who 
are now placed on the C. O. D. list. 
Reinstatement of C. O. D. customers to 
credit will also be reported. This in- 
formation to be available for all mem- 
bers at the monthly meeting of the 
association. 

3. That a luncheon of all members 
be held before the annual meeting of 
the association on May 7. 

The luncheon will be given at the 
Narragansett Hotel on Wednesday, May 
7, at 12.30 p. m. This is the annual 
meeting of the association and after 
luncheon, at which guests may be in- 
vited by members of the association, the 
election of officers will be held. 
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E. Charles Kohler Elected President 
of Richmond, Va., Twenty-four 
Karat Club 


RICHMOND, VA., April 14.—E. Charles 
Kohler is the new president of the Rich- 
mond 24 Karat Club. He succeeds Sol 
M. Schwarzschild, who retired from the 
presidency after filling the office for five 
consecutive years. 

Mr. Kohler is a member of the firm 
of J. F. Kohler and Sons. Other officers 
elected at the annual meeting of the club 
held a few days ago follow: Grover C. 
Cocke, first vice-president; John F. 
Kohler, II, second vice-president; St. P. 
Smith, treasurer; John J. Yarbrough, 
secretary. Mr. Yarbrough succeeds 
Morris Lutto who like Mr. Schwarzschild 
had held the office of secretary over a 
period of five years. 

These as well as the other retiring offi- 
cers were given a vote of thanks for their 
activity in advancement of the club’s in- 
terests during their terms. Mr. Smith, 
the new treasurer, was formerly a mem- 
ber of the firm of Smith & Williams. 
Several months ago he acquired control 
of the business of C. Lumsden & Son and 
is now operating this firm. 








Michigan Convention to Be Held May 
12, 13 and 14 at Grand Rapids 


GRAND Rapips, MicuH., April 11.—The 
Silver Anniversary convention. of the 
Michigan Retail Jewelers’ Association 
will be held at Grand Rapids on May 12, 
13 and 14, and not in April, as has been 
reported. It is expected that this gather- 
ing will be one of the best that the or- 
ganization has ever held. On Monday, 
May 12, the jewelers will be welcomed 
by the city manager of Grand Rapids, 
and addresses will be delivered by Gen. 
John H. Shouten, president of the Amer- 
ican National Bank, and by H. Paul 
Juergens of Chicago. 

On Tuesday there will be a golf tour- 
nament in the morning and in the after- 
noon a business session at which the 
following speakers will address the 
jewelers: Axel P. Johnson, publisher of 
Every Girls Magazine, who is a business 
economist and_ storyteller; Bernard 
Laskey, retail jeweler of Detroit and 
Gustave Keller, jeweler of Appleton, 
Wis. The annual banquet and costume 
ball will be held on Tuesday night. 

On Wednesday the morning session 
will be devoted to the initiation of new 
members into the Max Jennings Club, 
and on the program for the closing event 
of the session are addresses by Robert 
Barton of the Elgin National Watch Co.; 
Albert Ellbogen and A. C. Becken, Jr. 
of Chicago and Paul Donelan, sales and 
advertising manager of the Gorham Co. 

The final event of the convention will 
be the travelers dinner-dance on Wednes- 
day evening. 








Thieves recently smashed the window 
of the Crescent jewelry. store, 411 15th 
St., Denver, Colo., escaping with jewelry 
valued at $188, according to the pro- 
prietor. 
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Pennsylvania Retail Jewelers to Ar- 
range for Twenty-fifth Annual 
Convention 


PHILADELPHIA, PA., April 16.—Officers 
and the members of the executive com- 
mittee of the Pennsylvania Retail Jewel- 
ers’ Association have been called by 
Fred H. Cooper of this city, president, 
to meet this week at the Benjamin 
Franklin Hotel, to discuss possibilities 
for the annual convention and also the 
future of the organization. The asso- 
ciation was organized 25 years ago, and 
it is hoped by the officers that plans to 
make the silver jubilee convention a 
notable one be arranged. 

The meeting will be preceded by a 
dinner in the grill room of the hotel. 








Plans Under Way for Convention of 
Maryland-Delaware-District of 
Columbia Jewelers’ Association 


BALTIMORE, Mp., April 11.—Judging 
from the large number expected, the at- 
tractive program and the brilliant 
speakers, the convention of the Mary- 
land-Delaware-District of | Columbia 
Jewelers’ Association, to be held in Bal- 
timore, May 11-12-13, promises to be 
the biggest and best ever held. 


Six hundred are expected to attend 
the convention, Governors of two States, 
Maryland and Delaware, will attend the 
opening banquet and the speakers will 
be led by Frederick W. Wyle, of Wash- 
ington, D. C., nationally known for his 
radio talks, and Robert Barton, of the 
Elgin National Watch Co. 

The first day of the convention will 
be devoted to registration at the Lord 
Baltimore Hotel, where the convention 
will be held. The convention will open 
Monday evening with a banquet to be 
followed by a dance at the Lord Balti- 
more Hotel. Among the distinguished 
guests who have accepted invitations 
and who will speak at the banquet are 
Hon. Albert C. Ritchie, Governor of 
Maryland; Hon. Clayton D. Buck, Gov- 
ernor of Delaware; David C. Winebren- 
ner, 3rd, Secretary of State of Mary- 
land; former Governor Robinson of 
Delaware; former United States Sen- 
ator Bayard of Delaware; William F. 
Broening, Mayor of Baltimore. The 
toastmaster for the banquet will be 
Thomas Lyons of Baltimore, and the 
main address will be made by Frederick 
W. Wyle. 


While the time of the convention will 
be taken up with business matters, there 
will be time found for diversion which 
will include a trip around the harbor, 
during which luncheon will be served on 
the Latrobe, a city of Baltimore boat, 
and sightseeing trips. 

The convention is going to have a 
slogan. It is “Wear a Shirt with Cuff 
Links,” and it has been suggested that 
every convention by jewelers’ associa- 
tions adopt it and push it as a method 
to boost the sale of cuff links. 

C. Howard Millikin, of Baltimore, is 
general chairman of the convention com- 
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mittees and with the chairmen of the 
various committees has been busy round- 
ing out the plans for the meeting. The 
chairmen of the various committees who 
are actively cooperating with Mr. Mil- 
likin are: Program, Jay G. Engel; enter- 
tainment, S. Judson Mealy; finance, 
Edward H. Mealy; registration, Leon J. 
Engel; reception, John H. Fetting; pub- 
licity, Philip Katz; banquet, Gideon 
Stieff; ladies’ reception, Mrs. Frank 
Schofield. 








Plans for Silver Anniversary Conven- 
tion of Milwaukee Retail 
Jewelers’ Association 


MILWAUKEE, WIs., April 14.—Plans 
for the Silver Anniversary convention of 
the Wisconsin Retail Jewelers’ Associ- 
ation are actively under way, following 
a meeting of the board of directors of 
the organization at the office of Henry 
Stecher, at Milwaukee, on Wednesday, 
April 9. 

The convention is to be held May 6 
and 7, at the Hotel Wausau, Wausau, 
Wis., and on Tuesday, April 15, the 
president, A. C. Hentschel, secretary; A. 
W. Anderson, and treasurer, Henry 
Stecher, will meet with Wausau jewelers 
and their ladies for the purpose of dis- 
cussing final plans for the meeting. 

For the first time in the history of the 
association a registration fee of $3 for 
every retail jeweler will be charged, to- 
gether with an extra fee of $1.50 for 
the lady’s banquet ticket. Representa- 
tives of wholesale or manufacturing 
firms will be charged a registration fee 
of $5 to cover all entertainment, etc., at 
the convention. Special invitations are 
being issued to every charter member 
of the organization, urging that he at- 
tend the convention. 

Present tentative plans call for a busi- 
ness session beginning early Tuesday 
afternoon with a buffet lunch and enter- 
tainment Tuesday night. All day 
Wednesday will be devoted to business, 
with the annual banquet and dance 
scheduled for Wednesday night. Spe- 
cial souvenirs, appropriate for the Silver 
Anniversary convention, are being 
secured for the convention by a com- 
mittee consisting of W. H. Upemeyer, J. 
H. Stouthammer, and Henry Stecher. 
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Officers and Directors of National 
Jewelers Mutual Fire Insurance 
Co. Hold Quarterly Meeting 


MILWAUKEE, WIs., April 12.—Officers 
and directors of the National Jewelers’ 
Mutual Fire Insurance Co., met at the 
office of Henry Stecher, treasurer, on 
Wednesday, April 9, for their second 
quarterly meeting. During the course 
of an intensive business session it was 
brought out that the company has writ- 
ten $600,000 worth of new business dur- 
its first quarter, which corresponds 
with last year. The organization has 
also shown a substantial gain of business 
in force. 

The majority of losses sustained dur- 
ing the year 1929 were due to the moral 
risk of next door fires, according to Mr. 
Stecher. “Out of 25 losses during 1929 
only two actually started on the premises 
of the policyholder,” said Mr. Stecher. 
“Twenty-three were caused by exposure 
to adjacent fires.” 

The annual meeting of the organiza- 
tion is scheduled to take place May 6 in 
connection with the Wisconsin Retail 
Jewelers’ Association convention at 
Wausau, Wis. 








Illinois Retail Jewelers to Hold 
Annual Convention May 12 and 13 
at Rockford 


CuHIcaGo, April 12.—The officers of the 
Illinois Retail Jewelers’ Association feel 
that with the cooperation of the Jewelers 
Club of Rockford, a program for their 
convention has been arranged that will 
prove of great value and interest to all 
members of the association. 

Though the convention lasts only two 
days, May 12 and 13, these have been 
filled completely with matters of vital 
interest. Interspersed with the business 
talks there will be musical and other fea- 
tures to lighten the proceedings. 

On Monday there will be a picnic 
luncheon in Sinnissippi Park following a 
visit to the Sheets-Rockford Silver Co. 
and the Rockford Furniture Co. 

Preceding the Tuesday afternoon ses- 
sion luncheon will be served in the din- 
ing room adjacent to the convention hall. 
Several talks of much interest will be 
given then. 

Of special interest to all should be the 
executive session for retail jewelers only 
on Tuesday afternoon when the discus- 
sion of the question from the question 
box will be considered and there will be 
plenty of time for talks on the problems 
which confront the retailers. 

A dinner-dance will be given Tuesday 
evening. J. H. Hudson of the Illinois 
Chamber of Commerce will be the 
speaker. 








James Cayce, manager of the J. H. 
Stief Jewelry Co., Nashville, Tenn., and 
president of the Nashville Chamber of 
Commerce for the past year has been 
succeeded in the latter office by J. W. 
Rowland. On his retirement from office 
Mr. Cayce was presented with a hand- 
some antique chair. 
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Seldom have we introduced a novelty that, when suitably mounted, makes a more exquisite article 
of Jewelry for the woman of refined and fastidious taste than our 























SUN-RAY Crystals 
(Patent and Trademark Pending) 


But, to be right, they must be made from the finest quality Rock Crystal, perfectly cut and engraved, to get the 
|} desired effect. 

We are supplying these Crystals to Manufacturers only. 

To assure your receiving the genuine M.&M.SUN-RAY Crystals, we will gladly send you a list of Manufacturers 
who are using them in their Jewelry. 
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Headquarters of Natl. Association of 
Credit Jewelers Being Moved 
to Philadelphia 


PHILADELPHIA, PA., April 16.—Secre- 
tary J. Frank Newman of the National 
Association of Credit Jewelers arrived 
here this week from Detroit and is busy 
arranging the headquarters of the or- 
ganization here. These are now estab- 
lished over the store of Meyer Simon, 
president of the association at 15 N. 
13th St., thus permitting the president 
and his chief of staff daily contact. 

Headquarters of the association have 
been at Detroit for some time past. 

The firm of Greenetz & Policoff, one 
of the younger retail jewelry firms in 
Camden, N. J., is now Greenetz & 
Greenetz, A. Policoff having retired and 
the business being carried on by M. and 
Joseph Greenetz at 839 Broadway. The 
firm now is conducting a big reorganiza- 
tion sale. Mr. Policoff is now associated 
with the jewelry firm of Policoff & 
Blank, also Camden retail jewelers. 

The annual bowling banquet of S. 
Kind & Sons employees will be held May 
19, after the deciding game has been 
rolled. The Marron team won the first 
half of the schedule and the Blues now 
are leading in the second half. 

Koshland Bros., diamond importers, 
are installed in their new quarters in 
the Jefferson building, following their 
removal from 706 Chestnut St. The 
firm, one of the oldest in the city, was 
for eight years in its previous location 
and for 40 years was at 702 Chestnut 
St. 

Philadelphia jewelers number some en- 
thusiastic fishermen in their ranks who 
have been awaiting the opening of the 
trout fishing season in this State. Three 
of the most ardent disciples of Izaak 
Walton are Charles E. Diesinger, J. M. 
J. Costello and Howard Lester, and all 
three are booked for a week in the Po- 
conos next week. 

While a policeman stood a half block 
away, a daring thief hurled a brick 
through the window of the Hoffer 
Jewelry Store, Lebanon, Pa., and es- 
caped with loot worth about $1,500. 








Southeast Retail Jewelry Trade Asso- 
ciation Holds Meeting at 
Huntington Park, Cal. 


Los ANGELES, April 10.—“If every 
jewelers organization in the United 
States observed the ethics and evinced 
the friendly spirit shown for one another 
that is strikingly manifest among the 
members of the Southeast Retail Jewelry 
Trade Association, it would increase the 
business of jewelers 50 per cent and 
make the industry one of the most ex- 
alted in the country,” is one of the per- 
tinent remarks of James A. Apffel, head 
of the Jas. A. Apffel Jewelry Co., of Los 
Angeles, during his address to the mem- 
bers of that organization, last evening, 
at Cole’s Cafe, Huntington Park, a 
suburb of Los Angeles. 

There were 40 jewelers present, nearly 
the entire membership, those absent 
being unable to attend because of other 
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business arrangements or illness. 

President Clarence Runyon, presided 
and at the head table besides Mr. Run- 
yon, were seated the speaker of the eve- 
ning, Mr. Apffel, Secretary Glenn 
Averill, and E. L. Allen, field secretary 
of the California Gold and Silversmiths’ 
Association. Mr. Apffel was introduced 
after a eulogistic preface by the chair- 
man. The speaker spoke for 30 minutes, 
confining his remarks to ethical and mer- 
chandise questions which continually 
confront the jeweler. 

Mr. Apffel was followed by Mr. Allen, 
who gave a report of what has been 
accomplished thus far toward the pro- 
gram and arrangements of the Cali- 
fornia Association’s convention next 
month. Invitations are to be sent out 
by jewelers of the association to their 
customers, so as to insure the proper 
attendance at the Trade Show and 
Pageant of Jewels which is to be run 
in connection with the convention. 

Fred Hyde, Walnut Park, gave a talk 
on window display that was an inspira- 
tion to the audience and gave the hear- 
ers some excellent ideas about ways to 
dress windows so as to make a striking 
display at an economy of time and ex- 
pense. 

It was arranged to have J. Nichols, 
an authority on credits, give a talk on 
that subject at the next meeting, which 
will be held Wednesday, June 11, the 
May meeting being postponed to June, 
because of the State convention. 

President Runyon gave a report of 
recent trips by the flying squad of which 
he is the head. 









































Plans Completed for Convention of 
Georgia Retail Jewelers 
Association 


ATLANTA, GA., April 10.—An address 
by Harry Matthew, of Asheville, N. C., 
regional vice-president of the American 
National Retail Jewelers’ Association; 
an old-fashioned Georgia barbecue, and 
a golf tournament on a miniature golf 
links will feature the 11th annual con- 
vention of the Georgia Retail Jewelers 
Association, which will be held April 24 
and 25 in Macon, Ga. 

In addition to luncheons served the 
delegates on Thursday and Friday, 
‘Thursday afternoon has been set aside 
for the entertainment of delegates. 
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Chicago Credit Jewelers Hold 
Monthly Meeting and Dinner 


CuicaGo, April 12.—The monthly 
meeting and dinner of the Credit Jewel- 
ers Association of Chicago was held last 
Monday evening at the Palmer House. 
Twenty-two of the 27 members of the 
association were present. Charles F. 
Baumrucker, president of the association 
and member of the firm of Jones & 
Baumrucker, was made chairman of the 
convention committee of the National 
Association of Credit Jewelers to be held 
in Chicago in March, 1931. The whole 
membership of the Chicago Association 
will serve as a convention committee. 

The committee passed a resolution to 
send a letter to all exhibitors of the 
1930 convention at Philadelphia, invit- 
ing constructive criticism as well as sug- 
gestions for making the 1931 convention 
bigger and better. It is also the inten- 
tion of this committee to invite the busi- 
ness publications to become affiliated 
with their committee. The balance of 
the evening was spent in discussing the 
formation of a collection agency under 
the supervision of the association. 








Dates Set for the Chicago Gift Show 


CuicaGo, April 12.—The ninth annual 
Chicago Gift Show is announced for the 
week of Aug. 4 to 9 at the Stevens Hotel. 

Plans for this show are getting under 
way with an even larger demand for 
space than at any of the previous ex- 
hibitions. 

The Chicago Gift Show has grown 
from the first one in 1922, with but 60 
rooms and 124 lines of merchandise, to 
that held in 1929 with 345 rooms and 401 
lines. The attendance of buyers has 
shown the same ratio of gain. At the 
first show 837 came to inspect the dis- 
plays, while last August 3438 registered. 
Due to the fact that the exhibits are in 
one building the buyer can secure his 
directory on any one of the exhibit floors, 
and do his looking and buying at a 
maximum of comfort and minimum of 
time. 

For information on the gift show 


- write the Gifts, Art Wares and Novelties 


Association at 58 E. Washington St. 








Hamilton Watch Co. Distributes 
Helpful Technical Data Sheets 


The Hamilton Watch Company, Lan- 
caster, Pa., is distributing to watch- 
makers, technical data sheets contain- 
ing some very helpful information on re- 
pairing. The sheets are devised for 
loose-leaf binding and will certainly be 
appreciated by many watchmakers. 

Among the subjects treated are: Di- 
rections for removing 18 size movement 
from Chevy Chase case; improved fric- 
tion jeweling; improved balance jewel- 
ing; Hamilton 12 size jeweled motor 


barrel. Why do mainsprings break? 
Cleaning watches. Fitting balance staffs 
and jewels. 


The articles are elucidated by attrac- 
tive illustrations. 
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INDISPENSABLE! 


How is a synthetic stone recognized? 
How is the value of a real pearl determined? 


These and numerous other questions that con- 
stantly confront the jeweler, lapidary, and dealer 
in precious stones are fully answered in the new, 
illustrated POCKET-BOOK for JEWELERS by 
Dr. Hermann Michel, the world-renowned authority. 

This famous mineralogist, noted for his funda- 
mental researches in the field of precious stones, 
has placed his extensive knowledge at your disposal 
in a concise and comprehensive book. It is pub- 
lished in two volumes bound together in loose leaf 
form. 


There is no question regarding precious and 
semi-precious stones arising in the jewelry trade 
that cannot be answered immediately and correctly 
from this book. Additional pages or revisions will 
be supplied free of charge for a period of two years. 

The illustrations, many of which are in 9 colors, give the 
true pleochroitic colors of the gems. The physical charac- 


teristics of all existing colored and colorless stones are also 
carefully tabulated. 


That the book fills an urgent need is well shown by the 
purchase of copies by leading jewelers, mineralogists and 
universities all over the world. All the information the 
jeweler or gem dealer will ever need bound in one volume. 


Write today for your copy, to— 
THE JEWELERS’ CIRCULAR, 


239 West 39th St., 


The Illustrated 
POCKET -BOOK 
for 


JEWELERS 


LAPIDARIES, GEM AND PEARL 
DEALERS 


by 
DR. HERMANN MICHEL 


World Famous Authority 





The Pocket-Book is 6” x 8” overall—convenient for desk or pocket use. 
There are two volumes, bound together. The first volume of 130 pages 
contains the complete theory of pearl and gemphysics. It_ presents 
graphically and concisely methods of examination, classification, and 
valuation of pearls and stones and contains 130 halftone illustrations. 


The second volume of 148 pages has 152 illustrations and a series of 
color plates. These include the internal construction and differentiation 
between cultured and natural pearls. There is also a classification of all 
green stones, with positive means of distinguishing genuine emeralds. 
The price of this very Ik, itions and revisions 
supplied over a period of 2 poate, is $25.00 


New “York, N. Y. 
































WHICH 


iS THE MOST IMPORTART 


NEW YORK CITY STREET IN THE 
JEWELRY BUSINESS? 


Is it Maiden Lane or 47th Street, 46th Street or 
elsewhere? 
Perhaps it is none of these, but a quaint, narrow 


lane called South William Street, on which are the 


homes of the three great underwriting agencies, 


Jewelers 
Block 
Policies 


Wm. H. McGee & Co., Inc., Underwriters 
11 South William St., New York City 


Appleton & Cox, Chubb & Son, and McGee & Co. 


The value of insurance to jewelers, the character 
of these offices and their willing service to the 
trade are the factors that have made important 
the street of their location. 


Insurance Exchange Bldg. 
Chicago, Il. 




















PEARLS - DIAMONDS 
COLORED STONES 





“A. 


Purchasing Agents for the 

Jewelry Trade 

their centrally located office in 
Paris. 


Five Large Offices 


American Buyers will be made most 
welcome 


have 


“Strict commission business done only” 


April 17, 1930 
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BOURDIER - GUIOT - LOVEGROVE 


45 RUE DE CHATEAUDUN 
Phone: Trinite 334 66 


opened 


Perfect Light 
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Joint Meeting of Washington and 
Oregon Retail Jewelers’ Associa- 
tions in Session at Portland 


PORTLAND, ORE., April 15.—The joint 
meeting of the Washington and Oregon 
State Retail Jewelers Association is be- 
ing held in this city. The convention is 
being attended by 200 members and vis- 
itors and is one of the best that has 
ever been held in this section of the 
country. 

New officers of the Oregon association 
elected at this convention are: Julius S. 
Zell, Portland, president; vice-presidents, 
P. T. Bubar, Roseburg; Seth T. French, 
Albany; Larry Schade, Medford; secre- 
tary, A. A. Keene, Salem; executive 
committee, Carl Greve and Frank Heit- 
kemper, Portland. 








Resolutions of the Texas-Louisiana 
Retail Jewelers’ Association 


DALLAS, TEX., April 10.—There have 
been few if any retail jewelry conven- 
tions held in the south that have proved 
more satisfactory or have been subject 
to greater praise than that of the Texas- 
Louisiana Retail Jewelers Association 
which ended a two days’ session, April 8. 
L. P. Tulley, the newly elected president, 
E. J. Palm, the newly elected secretary, 
and, in fact, all the officers heard praise 
from all hands as to the general success 
of the gathering, which was outlined in 
the story published in the last issue of 
THE JEWELERS’ CIRCULAR. 


The resolutions passed by the associ- 
ation were most elaborate and covered 
a number of topics. After thanking the 
Chamber of Commerce, the wholesalers, 
the traveling men, the Baker Hotel, the 
State officers, trade press, etc., for their 
cooperation, resolutions of regret were 
adopted on the deaths of U. S. Meyer of 
Shreveport and H. W. Arp of Brenham, 
Tex. 


There were a number of resolutions 
commending and congratulating the 
American National Retail Jewelers As- 
sociation for the great work that body 
had done. One congratulated it for 
securing the help of W. C. Jamison and 
the Department of Commerce in its sur- 
vey work and another commended it for 
its work in legislation and on the stamp- 
ing laws and the Capper-Kelly Bill. And 
another and most important resolution 
recommended to the larger and more 
prosperous jewelers the taking out of a 
sustaining membership in the national 
body at dues from $25 to $100 instead 
of the regular $10 so “that those who 
can best afford to render the association 
additional support can do so without 
changing the schedule of our annual 
dues which are low enough to permit 
every jeweler of the United States be- 
longing to it.” It urged sustaining mem- 
berships for manufacturer and whole- 
saler as well. 

Other resolutions urged jewelers to 
see that their salesmen did not tell cus- 
tomers that watches keep perfect time 
and that the jewelers everywhere be re- 
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quested to see that their employes wore 
appropriate jewelry always. 

The resolutions disapproved the idea 
of time guarantees, recommended the 
jewelers give the three months’ free ser- 
vice on timepieces instead of a guarantee 
and disapproved of the guarantee policy 
of a certain clock company, recommend- 
ing that the guarantee be abandoned. 

The resolutions approved of the defini- 
tion of a qualified wholesaler as recom- 
mended to the Federal Trade Commis- 
sion and urged that the commission place 
the same under Group 1 instead of 
Group 2 of the recommendations that 
they now hold in the jewelry trade. 








Beefsteak Dinner 





Members of Jewelers 24 Karat Club of 
New York Make Merry at Annual 


Function 


It’s always fair weather when the 24 
Karat Club boys get together no matter 
what the function may be. But this has 
always been particularly true of the 


— 








FRED A. CROSELMIRE, CHAIRMAN OF 
THE DINNER COMMITTEE 


Beefsteak dinners which are given to 
members only, and it was especially true 
of the beefsteak and entertainment given 
by the Jewelers 24 Karat Club of New 
York, Wednesday, April 9, just after 
the last issue of THE JEWELERS’ CIRCULAR 
had gone to press. 

The event was held, like those of the 
last two years, at the Hotel Warwick, 
54th St. and Sixth Ave., and the com- 
mittee in charge consisting of Fred A. 
Croselmire, chairman, Maurice Tishman 
and Harry McMahon, covered themselves 
with glory for the perfect manner in 
which it was run off in every way. From 
a gastronomic standpoint, it was a veri- 
table feast of Lucullus, it being the uni- 
versal expression of opinion that such 
beefsteak had never been before (made 
grown or cooked, whichever is the proper 
term), nor could anything but super- 
latives be applied to the lobster, chicken 
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and other elements of the menu or the 
amber liquid with which it was washed 
down. 

President Davidson opened the pro- 
ceedings after the 106 members had 
found places at the table in the dining 
room by giving a brief address of wel- 
come which was roundly applauded, after 
which the members discussed the menu 
until the time that the entertainment 
began. 

‘The attendance at the beefsteak dinner 
was the largest that the club has ever 
had at such an affair for many years and 
among those present were many of the 
trade notables, leaders and veterans of 
the industry. Not the least conspicuous 
among them was Simon Sichel, a veteran 
diamond dealer, and M. D. Rothschild, 
president of the American Jewelers Pro- 
tective Association, who has been an 
honorary member of the club for many 
years. 

The program of entertainment which 
followed the dinner was 24 Karat fine in 
every way. The headliners from a num- 
ber of Broadway productions were there 
to give a high class show and from first 
to last the jewelers were well pleased. 
The dancing girls, the circus “horse” the 
ventriloquist, and the other artists all 
added their bit to an evening of royal 
enjoyment. 








New York Gem Club Elects Officers 


The Gem Club of New York held its 
annual meeting on April 10, at which 
officers were elected to serve for the com- 
ing year. The meeting was held in one 
of the private dining rooms of the Fra- 
ternity Club, and no discussion was per- 
mitted until the serving of the coffee and 
cigars, when Retiring President Rieg 
opened the meeting by calling for the 
committee reports, which were accepted 
with thanks. The first office to be bal- 
lotted on was for the presidency, to 
which position Alan L. Brown was 
elected by a very convincing margin. 
Frank P. Brennett was elected vice- 
president. George E. Waid was re- 
elected secretary-treasurer by a standing 
vote. Members of the entertainment 
committee will be W. T. Robinson, F. E. 
Simonson, Oren Porter and Henry Rieg. 
The entertainment for the evening was 
furnished by the members 

The next meeting will be held May 8. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended April 12, 1930. 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 


GUE cc cccaceWdeaebaeastudes $862,586.34 
Gold bars paid depositors...... 51,516.07 
PUN os iat ae ade wae ae mane $914,102.41 


Of this, gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
PEN 0 da Wiaarg ood anim wateee eaesues $402,739.67 
™ CET ODS rt Pee 25,318.56 
” Discs cecentsduseuteasanwas 112,408.12 
i 6 eer eee 76,925.24 
Veh ebetes deed eee eee 234,928.67 
oP Wa 6 aia team bead alae ada 10,266.08 


$862,586.34 
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DESIRABLE SPACE FOR RENT 


Very desirable location ready for 
immediate occupancy, may be had now in 


THE JEWELERS’ BUILDING : 14 WEST 46th STREET 


IN THE HEART OF THE UPTOWN NEW YORK JEWELRY CENTER 
Small or large units with full North Daylight 


For particulars apply to: 


SIGLEY REALTY COMPANY 


95 West 47th Street New York, N. Y. 
Telephone Bryant 6506 

















To The Trade | Ine Ppelvedere 


FORTY EIGHTH STREET 


WEST of BROADWAY 
Let our experts NewYork 





restring or match your 


Within 5 Minutes of 51 Theatres but 
P, B ( Removed from the Noise of Traffic. 
CO ls 3 450 LARGE LIVABLE ROOMS 
C A SPEC With Bath and Kitchenette 
$3 to $4 SINGLE 
$5 to $6 DOUBLE 


Lowest Prices -24 Hour Ser vice Ask Us About Our 


Advance Payment 
Plan or Cash Dis- 


counts. 




















Courtesy, Comfort and 
Convenience at _ this 


We carry a complete line of ia Be 
Imported Pearls & Stone Necklaces me 


DUCHESS PEARL CO. 
20 WAT7th St., New York City MANAGING DIRECTOR 


Telephone - Bryant 9388 














THIS IS OUR NEW CLASP — METAL OR STERLING 
CAN ALSO BE HAD SET WITH FINE QUALITY STONE 


Prices and sample on request. 


THE MODERN NOVELTY CO., Inc. 
126 South St., Newark, N. J. 
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Silver Prices and the Tariff on Silver 





(From an Interview with Handy & Harman on the Situation of 
the Silver Market) 


HE situation in silver has been com- 

plicated recently by the passage by 
the United States Senate of the Pittman 
bill, which provides for a duty of 30 
cents an ounce on silver imported into 
this country, unless it is subsequently ex- 
ported. The object of this proposed tax 
is apparently to benefit the silver min- 
ing industry in the United States, but it 
is difficult to see how this result could 
be accomplished as long as our country 
produces a large amount of silver in ex- 
cess of domestic consumption. 

The tariff might possibly be made ef- 
fective through the formation by pro- 
ducers of an export association for the 
purpose of taking care of the exportable 
surplus. If, however, the domestic price 
of silver should be raised, it would seem 
that it would be more likely to decrease 
consumption and to invite foreign com- 
petition on manufactured articles. Any 
decrease in consumption would be to the 
disadvantage of the producers. Higher 
prices, on the other hand, would tend to 
encourage production. Each of these fac- 
tors is the exact opposite of what the 
silver market needs. 

If the proposed tariff should not raise 
the internal price of silver, no advan- 
tage would accrue to the miners; and as 
the Government would be unlikely to ob- 


tain any revenue from the tariff, the 
enactment of this bill would make busi- 
ness in silver difficult, with no benefit to 
either producers or the Government. It 
should be remembered that the price of 
silver is governed by conditions through- 
out the world, which would not be af- 
fected by the passage of the Pittman 
bill. 

The American Silver Producers Asso- 
ciation, in cooperation with the Sterling 
Silversmiths’ Guild, has for some time 
been actively trying to increase the con- 
sumption of silver in the arts by means 
of extensive advertising, and these ef- 
forts have resulted in a gain of approxi- 
mately 15 per cent in consumption in 
the arts in this country and Canada. 
However, the amount of the increase is 
insignificant compared with the world 
production. 

The low price of silver has brought 
new buyers into the market. Former 
users of base metal solders are replac- 
ing them with silver solders, which are 
admittedly much more satisfactory in 
their working qualities. Manufacturers 
of chemicals are better able at current 
prices to use silver apparatus, and it is 
expected that increasing amounts of sil- 
ver will be used by these manufacturers 
for this purpose. 





BUSINESS RECORDS 


The Ferrell Jewelry Co., Jacksonville, 
Fla., is reported to be in bankruptcy. 

Augustine R. Farreny, Media, Pa., has 
filed a voluntary petition in bankruptcy. 


C. Y. McLees, Hartwell, Ga., is offer- 
ing a settlement of 25 cents on the dollar. 

Frank Harvick, Alice, Tex., has exe- 
cuted an assignment for benefit of cred- 
itors. 

An involuntary petition in bankruptcy 
has been filed against Ellis P. Bern, Chi- 
cago. 

Herbert Grieshaber, Atlantic City, N. 
J., has filed a voluntary petition in bank- 
ruptcy. 

A voluntary petition in bankruptcy has 
been filed by Frank C. Dietrich, Rich- 
mond, Cal. 

Arthur M. Anderson, Joliet, Ill., has 
executed an assignment for benefit of 
creditors. 

A temporary receiver has been ap- 
pointed for Hutchinson & Huestis, Prov- 
idence, R. I. 

Samuel L. Pink, Detroit, Mich., has 
executed a trust mortgage to the Guard- 
ian Trust Co. 

A temporary receiver has been ap- 
pointed for the Bassett Jewelry Co., Inc., 
Providence, R. I. 








An involuntary petition in bankruptcy 
has been filed against the Albert Schaub 
Co., Detroit, Mich. 

Haden & Roberts, Tulsa, Okla., has 
executed an assignment for the benefit 
of creditors to R. M. Cohen. 

Horace M. Peck has been appointed 
temporary receiver for the business of 
Gartner & Skoog, Providence, R. I. 

The Acosta & Penzler Jewelry Co., St. 
Louis, Mo., has been succeeded by Alvin 
H. Penzler, who has taken its quarters. 

A voluntary petition in bankruptcy has 
been filed by D. G. Davis, Davis & Davis, 
of the Davis jewelry store, Richmond, 
Va. 

An offer of settlement to creditors on 

the basis of 50 cents on the dollar is 
being made by W. L. Steele, Mt. Airy, 
N. €, 
Nathan Jacobs, Denver, Colo., has filed 
a voluntary petition in bankruptcy. The 
assets are given as $3,577 and liabilities, 
$3,295. 

Currier Bros., Amesbury, Mass., has 
filed a voluntary petition in bankruptcy. 
The assets amount to $13,214 and the lia- 
bilities, $16,635. 

Ernest G. Hesse, as surviving partner 
of the business of Con W. Hesse & Son, 
Boise, Idaho, has filed a voluntary peti- 
tion in bankruptcy. 

An involuntary petition in bankruptcy 
has been filed by the Globe Curiosity 
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Shop conducted by Herman H. Tolchine- 
sky, Philadelphia, Pa. 

Danford C. Cushman, North East, Pa., 
is reported in bankruptcy. There are 
practically no assets listed except exemp- 
tion and preferred claims. 

Orus E. Williams, Monroe, Wash., has 
executed an assignment for benefit of 
creditors. The assets are placed at $2,- 
992.67 and the liabilities, $2,351.15. 

An involuntary petition in bankruptcy 
has been filed against the Cohen Jewelry 
Co., Inc., Chicago. The assets are placed 
at $110,000, and liabilities, $150,000. 

A voluntary petition in bankruptcy has 
been filed by Bertram A. Hunt, Los An- 
geles, Cal. The assets are listed at $1,148 
with $400 claimed exempt, while the lia- 
bilities total $1,550. 








NEW ENTERPRISES 


J. P. Johnston has opened a jewelry 
and repair shop in Portland, Ore. 

James A. Hogan has opened a retail 
jewelry store at 1509 Broad St., Provi- 
dence, R. I. 

L. H. Hoaland is establishing a jewel- 
ry store in the Cascadian Hotel build- 
ing, Wenatchee, Wash. 

E. Sollenberger, watchmaker and 
jeweler, has opened an establishment at 
618 B St., Los Angeles, Cal. 

A watch repair and engraving shop 
has been opened at 160 Peachtree St., 
Atlanta, Ga., by Carl Zirbes. 

L. S. McKee has started in business 
on his own account at 509 Main St., 
Joplin, Mo., under the style of the McKee 
Jewelry Co. 

C. Arthur Syman and Devon Cohen 
are opening a credit jewelry store at 
1431 Third Ave., Seattle, Wash., under 
the name of Arthur-Devon, Inc. 

Paul O. West has opened a jewelry 
and watch repair shop in the Keith 
Theater building, Dayton, Ohio, under 
the name of West & Overman, jewelers. 











Action Deferred on Bill to Register 
Precious Stones in Mississippi 


JACKSON, Miss., April 12.—After pass- 
ing the bill requiring that all owners of 
precious stones register them with the 
sheriff, the House reconsidered the bill 
and laid it on the table, with action in- 
definitely postponed. 

A report of the passage of this bill 
was published in THE JEWELERS’ CIRCU- 
LAR last week, but the action now taken 
kills the bill for this session of the Leg- 
islature. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.8.Gov’t New York 

Date Official Assay Bars Official 
April 8.... 19% 4456 42% 

7. Bicue I 44% 42% 

> 30.... te 45% 42% 

ie: Pee So 44% 42 

“a  ———_  — 44% 42 

™ Eeeiss cae 45 425% 
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“Buy from the Cutters” 





GEMS 


Catseyes 
Star Rubies 


Emeralds 
Rubies 


Sapphires Star Sapphires 


Chinese Jade 
Black Opals 


Aquamarines 


and other 


Precious Stones 


AMERICAN GEM & PEARL Co. 


“Dealers . (utters . Importers 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK 


London 
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April 14th, 1930 
----to be EXACT 


Copyright 1929 


The Oklahoma Retail 
Jewelers Association 
opened its annual con- 
vention in Oklahoma 
City. 

Over twenty years ago our 
Mr. Joseph Mazer was the 
first President of the Okla- 
homa Association. Today he 
is proud to be their guest. 


We still call Oklahoma 
our State. That is why 
we are proud to be able 
to serve our many friends 
and customers there. 


ood V\gaer | plac 


10 West 47"Street 
New York. 














Genuine Pearls Cultured 


HEAD OFFICE: GINZA, TOKIO 


BRANCHES: 
BSAKA—AWAII-MACHI NICHOME 
OSAKA—4 CHOME KORAIBASH! 
LONDON—205 Regent St., W. I. 
PARIS—7-9 BOULEVARD HAUSSMANN 

PEARL CULTURE FARMS 


GOKASHO BAY AND AGO BAY MIYEKEN 
Y, NAGASAKIKEN NANAO BAY, ISHIKAWAKEN 
KIJIMA, RIUKIU,. JAPAN PALAO ISLAND 


IlMustrated Booklet on application 


Q @Q 
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Duty on Diamonds Reduced 





Conference Committee Places “Rough” on Free List and 


Reduces Tariff on Cut Diamonds and Precious Stones 


from 20 to 


WASHINGTON, D. C., April 15.—Late 
this afternoon the Conference Commit- 
tee which is considering the Tariff Bill 
decided to accept the action of the Sen- 
ate and remove the duty of 10 per cent 
on rough diamonds and reduce the duty 
on cut to 10 per cent. 

This is the action for which the trade 
has been working for some time and the 
news when received in New York will 
be most welcome, as it will elsewhere 
throughout the entire trade. 

The present tariff places a duty of 10 
per cent on “rough” and 20 per cent on 
cut diamonds, and the reduction of the 
duty to 10 per cent on cut diamonds 
will, it is felt sure, have a decided effect 
in checking the smuggling of diamonds. 

The committee representing the trade 
in the fight to gain the reduction in the 
tariff, of which Walter H. Kahn, New 
York, is chairman, is to be congratu- 
lated upon the successful outcome of its 
efforts. 








Imitation Pearl Duty 





Conference Committee Agrees on High 
Schedules for Solid Imitation Pearls 
and Beads 


WASHINGTON, D. C., April 15.—The 
conferees today agreed upon the schedule 
covering solid imitation pearls raising the 
rate materially. 

According to the rates as finally set- 
tled, iridescent solid imitation pearls will 
pay a duty of 90 per cent; imitation 
solid pearl beads valued at not more than 
one-quarter of a cent per inch will pay 
a duty of 60 per cent. Similar beads 
valued between one-quarter and one cent 
an inch will be dutiable at one-half cent 
per inch and 60 per cent ad valorem; 
while beads valued at over one cent and 
not over 5 cents an inch will be dutiable 
at 1 cent per inch plus 40 per cent ad 
valorem. 








House Rates Adopted on Jewelry 
Schedule 


WASHINGTON, D. C., April 15.—The 
Tariff Conferees, yesterday, came to an 
agreement on jewelry valued at more 
than 20 cents per dozen, taking the rates 
in the House Bill as the basis for their 
schedule. 

According to this, jewelry valued at 
above 20 cents a dozen pieces will pay 
one cent each and in addition pay three- 


10 Per Cent 


fifths of one cent a dozen for each one 
cent that the value exceeds 20 cents a 
dozen and added to this there will be a 
50 per cent ad valorem duty. 

The paragraph now reads: 

“All other, of whatever material com- 
posed, valued above 20 cents per dozen 
pieces, one cent each, and in addition 
thereto three-fifths of one cent per dozen 
for each one cent the value exceeds 20 
cents per dozen, and 50 per centum ad 
valorem, provided, that none of the fore- 
going shall be subject to a less amount of 
duty than would be payable if the article 
were not dutiable under this paragraph.” 








Appeal Court Hears Argument as to 
Adaptability of Nassak 
Diamond 


WASHINGTON, D. C., April 16.—Argu- 
ment was held on Tuesday of this week 
before the United States Court of Cus- 
toms and Patents Appeals in connection 
with the now famous case of the im- 
portation of the Nassak diamond. 

Judge Marion DeVries, former mem- 
ber of the court appeared on behalf of 
E. F. Bandler, importer while Addison 
S. Pratt appeared on behalf of Mayers, 
Osterwald & Muhlfeld, Inc. The dia- 
mond, itself, was in court during the 
argument, under heavy guard. 

In this case it will be recalled that 
the famous diamond was brought into 
the United States free of duty as an 
“artistic antiquity.” Domestic interests 
have claimed that it should have been 
assessed at 20 per cent as a diamond 
“cut but not set.” 

The collector of the port admitted the 
diamond free and the Customs Court up- 
held the collector. Appeal was taken 
to the Court of Appeals to overrule the 
decision. A great deal of interest has 
been taken in this case by the jewelry 
trade in general. 

In his argument before the court Mr. 
Pratt on behalf of the domestic inter- 
ests contended that “a cut, unset dia- 
mond cannot be considered artistic un- 
less it has been set in such a manner 
as to display the aesthetic vision of the 
cutter or creator, or unless some beau- 
tiful design of character representing 
the conception of the cutter or creator 
has been cut or engraved upon it. Mere 
beauty is not art, nor is the work of the 
artisan artistic.” 

Mr. Pratt called the court’s attention 
to the fact that “the term ‘artistic anti- 
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quities’ was first used in the second 
sentence of Par. 717 of the free list in 
the Tariff Act of 1909 and has always, 
until the case at bar, been interpreted 
by the Treasury Department as exclud- 
ing cut and unset precious stones. In 
using the same phrase in the Tariff Act 
of 1913 and 1922, Congress must be as- 
sumed to have used it with the same 
meaning as that placed upon it by the 
Treasury Department.” 

Judge DeVries on behalf of the im- 
porters called attention to the fact that 
“there is no question as to the antiquity 
of the Nassak diamond.” He said that 
it “has artistic characteristics and also 
educational value.” 

He told the court of the interesting 
history of the diamond tracing it back 
to the days of the Mogul Empire. It, 
at one time, he said, was in the hilt of 
the sword of the Duke of Westminster 
and remained in his family for many 
years. 

Judge DeVries called the court’s at- 
tention to the fact that the domestic 
interests do not contend that the dia- 
mond is not more than 100 years old 
which would allow it to come in under 
the tariff act. There is some question, 
though, he admitted, on behalf of the 
domestic interests, as to just when the 
diamond was recut. He contends that 
this was done in 1818 while others con- 
tend it was done nearly 20 years later. 








Exhibition of Class in Jewelry Design 
at Mechanics Institute, New York 


The prize-winning design for jewelry, 
at the exhibition of the class in Jewelry 
Design at Mechanics Institute, 20 W. 44th 
St., New York, which was held last Tues- 
day afternoon and evening, was executed 
by John A. Brauer, Irvington, N. J. 

C. A. Jakobb, of Morse Bros. C. A. 
Jacobb, Inc., the instructor, said that 
the exhibition, which displayed sketches 
done by the pupils from the time of their 
enrollment up to the present time, was 
a new departure in quality, being great- 
ly superior to all previous attempts of 
his students. 

The winning drawing was a design of 
a bracelet, comprising carved emeralds, 
baguette diamonds and marquis dia- 
monds, and done with a distinctly modern 
feeling. Other work done by Mr. Brauer 
conclusively proved that he is a designer 
of the first water. He is at present em- 
ployed by Dinhoffer Bros., 150 Lafayette 
St., New York. 

The work of the students receiving 
honorable mention was also excellent, 
it being extremely difficult to decide 
which designs were best, so faultlessly 
were they executed. Those students 
were: First Honorable mention, Victor 
Bloch, New York; second, Ralph Mattei, 
Corona, L. I., and third, Joseph Canela, 
Jr., New York. 
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Oklahoma Jewelers Meet 





Members of State Association Elect Officers and Discuss Trade 
Questions at Oklahoma City Convention April 14 and 15 


OKLAHOMA City, OKLA., April 14.— 
Tariff legislation now pending indicating 
elimination of 10 per cent on rough dia- 
monds and reduction of 10 per cent on 
cut stones, depreciation of bogus auction 
sales as a menace to the retail business, 
how to secure best returns from adver- 
tising, and some psychological spots in 
business, were points entering into the 
first day’s session of the Oklahoma Re- 
tail Jewelers’ Association in the 24th 
annual convention opening in this city 
Monday. 

That a membership campaign con- 
ducted during the past year had resulted 
in more than 40 new members being 
added to the association’s roll, was 
shown in a report of Secretary N. C. 
McCoy, Cushing. W. C. Dean, mayor 
of Oklahoma City, himself proprietor of 
one of the larger jewelry houses of the 
city, welcomed the association, to which 
J. W. Owsly, Chickasha, former presi- 
dent, responded. 


President J. J. Jones, Oklahoma City, 
in an informal talk briefly touched on the 
past year’s work of the association. In 
discussing trade practices, he said that 
he believed the jeweler should wear more 
jewelry, thus showing to customers his 
interest in his own business. 

Arthur A. Everets, Dallas, regional 
vice-president of the American National 
Retail Jewelers Association, reviewed 
the work of the association for the past 
year. 

“Local jewelers’ clubs,” said Mr. Ev- 
erets, “could accomplish much good in 
get-together meetings and through mak- 
ing an effort to solve local problems. He 
pointed out that recreation should be an 
important part of the year’s activities 
for the jeweler, and added that unless 
some happiness could be gained from 
the work, it meant failure. “Too many 
lose friends in making money, and we 
need friends in the business,” he de- 
clared. 

Joseph Mazer, for many years a resi- 
dent of New York, though once living in 
Oklahoma, and a charter member of the 
association, urged members to put vital- 
ity in the business. “Deal honestly and 
fairly with the public, and keep faith in 
your own work,” he urged. 

Harry B. Rutledge, field executive of 
the Oklahoma Press Association, speak- 
ing on methods of advertising, told mem- 
bers the local newspaper received the 
greater per cent of advertising, “for this 
reached more people than any other 
source,” he said. 

Officers were elected and resolutions 
adopted at the closing session of the con- 
vention. The officers are: J. J. Jones, 
president (reelected) ; N. C. McCoy, first 
vice-president; Frank White, second vice- 
president; J. W. Ousley, third vice-presi- 
dent; J. H. Rutherford, fourth vice-pres- 


ident; N. O. Barnhill, secretary-treas- 
urer. 

The new advisory board consists of 
M. B. Smith, Frank Ward, Neal Stanley, 
George Holmes, J. J. Jones, W. C. Dean, 
A. Y. Boswell. 

A discussion on “Cooperation” in 
“Modern Merchandising” proved an in- 
teresting period in the day’s program, 
and a “Challenge to Retail Jewelers,” led 
by Joe Buckingham of Dallas, represent- 
ing the Southwestern Jewelers’ Forum, 
gave thoughts in sales methods to the 
members. 

Resolutions were adopted favoring the 
Capper-Kelly Bill and asking for a re- 
duction in the duty on diamonds. 

Another resolution read as follows: 

“Agreement is expressed with Rule 
No. 2 of the Federal Trade Commission 
that the wholesaler is one whose prin- 
cipal business is selling merchandise to 
the retailer and not to the consumer, 
and inasmuch as Group Two rules are 
effective only against those who volun- 
tarily accept the definition of a whole- 
saler. It is our desire that the Federal 
Trade Commission apply this definition 
under Group One where its edicts may 
be enforced against such wholesalers who 
do not voluntarily subscribe to the defini- 
tion.” 

A number of other resolutions were 
also adopted. 








Appellate Court Orders New Trial 
of Important Case Based on 
Memorandum Transactions 


The Appellate Division of the New 
York Supreme Court on Friday last re- 
versed the judgment against Louis L. 
Wachs and Morris H. Mann in the suit 
of Harry Green for possession of a dia- 
mond delivered by him on memorandum 
to a customer and bought by the de- 
fendants. The court directed a new trial 
on the ground that testimony excluded 
by the trial judge “bore upon the vital 
issue in the case.” The decision was by 
a vote of three to two, with Presiding 
Justice Dowling and Justice Martin dis- 
senting from Justices Finch, McAvoy 
and O’Malley. 

Justice Finch says in his opinion that 
the trial judge held that there was no 
authority to pass title to the defendants, 
but said, “The judgment must be re- 
versed because of the exclusion of evi- 
dence material to this issue.” 








The Bureau of Foreign and Domestic 
Commerce reports that a Berlin, Ger- 
many, concern is seeking the agency for 
clocks, instruments, labor and time con- 
trol. Those interested can secure fur- 
ther information by writing the Bureau 
at Washington, D. C., and referring to 
file No. 44810. 
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Jewelers’ Circular Staff Gives Fare. 
well Luncheon to R. F. Nattan 


Members of the advertising and edi- 
torial staff of THE JEWELERS’ CIRCULAR 
and The Optical Journal tendered a 
farewell luncheon Tuesday, to Robert F. 
Nattan prior to his departure from New 
York on a trip to the West Indies. The 
luncheon was held in a private room at 
Rosoff’s 43rd St. near Broadway, and 
was of a distinctly informal character. 


Mr. Nattan, who joined the staff of 
THE JEWELERS’ CIRCULAR in June, 1902, 
and had been on the editorial staff since 
that time, recently resigned to take effect 
April 15. During his connection with 
THE CIRCULAR, he has had charge of the 
Horological and Technical Departments 
and has specialized in storekeeping and 
modern merchandising. 

At the luncheon, his former associates 
wished him bon voyage and good luck 
in his future work and as a concrete 
evidence of their good will presented him 
with a memento in the form of a hand- 
some Gladstone bag. Mr. Nattan sails 
for Havana, Friday (tomorrow). 











Turquoise Mining in Persia 


WASHINGTON, D. C., April 12—Before 
the World War the mining of turquoises 
was a leading industry in Persia, inci- 
dentally providing the government with 
a revenue which at one time amounted to 
$25,000 yearly, according to a report 
on turquoise production in Persia made 
to the Department of Commerce by Vice 
Consul Henry S. Villard at Teheran, 
Persia. 

Since Imperial Austria and Czarist 
Russia no longer form a market, pro- 
duction and exportation of this semi- 
precious stone have dwindled so that the 
industry is now of relatively slight im- 
portance. 

“Persian turquoise deposits,” the re- 
port says, “are centered in a small moun- 
tain near the town of Nishapur in the 
Province of Khorassan. There are other 
mines in Kerman, Fasa, Kum and Saveh 
but these are not on a producing basis. 
The Nishapur mine has been worked for 
more than 800 years and supplied the 
best grade of Persian turquoise from the 
Imperial turquoise to the ordinary va- 
rieties. . 

“Previous to 1914, not less than $150,-« 
000 worth of turquoise is said to have” 
been exported, chiefly to Russia and 
Austria. In the fiscal year ended March 
20, 1928, the exports of miscellaneous 
minerals, including turquoise, were listed 
at $3,559, weighing 479 batmans, or 
1118 pounds. These stones were destined 
for British India or Egypt, except a 
small lot consigned to Great Britain. 

“It is estimated that the total turnover 
in the turquoise trade in Persia does not 
exceed 50,000 tomans (normally $50,000) 
yearly, although given a sufficient de- 
mand the output today could easily be 
trebled.... 








J. Gansl, Billings, Mont., is advertis- 
ing that his business is for sale. 
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Watch Smuggling 





Three Men Admit Guilt and Others Plead 
Not Guilty 


Joseph Feinstein, Max Epstein and 
Richard Beishuns pleaded guilty last 
Monday to charges of smuggling before 
Judge Henry W. Goddard, of the United 
States District Court. Sentence was ad- 
journed for one week. Louis Poller, a 
truckman, and Sam Weisman, indicted 
on the same charges, pleaded not guilty 
and are scheduled to appear for trial on 
Monday. These men are accused of 
operating a gigantic smuggling ring, 
and are alleged to have brought watches 
past the customs officials in boxes labeled 
“chocolates.” 

Paul Rabkin, Sol Rubman and Joseph 
Y. Perelman, admitted members of an- 
other smuggling ring are scheduled for 
sentence Monday, the remaining alleged 
members of that ring to be tried on the 
same date. The accused men appearing 
at that time are Meyer Person and 
Henry M. Weidhorn, of Person & Weid- 
horn, customs house brokers, Charles 
Valvo and Vincent Valvo. 

Assistant United States District At- 
torney Alvin McK. Sylvester told a 
JEWELERS’ CIRCULAR reporter that when 
these cases are settled, the Government 
will continue the investigation of the 
smuggling situation. 








Employe of Providence Wholesalers 
Stole to Make Presents 
to Relatives 


PROVIDENCE, R. I., April 12.—The 
gratitude of relatives for Christmas 
presents led to the downfall of Frank 
Curran, 18 years of age, of 26 School 
St., this city, who was held in $500 
bail for sentence on April 18 when he 
pleaded guilty to a larceny charge. 

Relatives of the youth, to whom he 
had sent stolen jewelry, sent him cards 
of thanks, which came to the attention 
of his employer, the Albert Walker Co.. 
wholesale jeweler, 202 Washington St. 
This led to investigations, which showed 
that the youth had sent presents to rela- 
tives in various cities and pawned some 
of the articles but that nothing except 
a few pawned articles had been re- 
covered. 

Judge Gorham told the youth that if 
his relatives aided the police in recover- 
ing the stolen articles, the court might 
let him off on probation. 








Salesman for New York Jewelry 
House Robbed in Savannah, Ga. 


SAVANNAH, Ga., April 10.—A jewel 
case containing jewelry valued at $50,- 
000 was stolen from Jerome F. May, rep- 
resenting May Bros. & Co., 254 W. 31st 
St., New York, in a local hotel this after- 
noon. 

Five men were involved in the case, it 
is stated. Three waited around the cor- 
ner from the hotel in a yellow roadster; 
one followed Mr. May closely, and one 
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was ready for a get-away at the en- 
trance to the hotel, police believe. 

When Mr. May set the case down for 
a moment to purchase a newspaper, the 
man following him calmly picked it up 
and walked to the entrance of the hotel 
where he handed it to his confederate. 
This man jumped into a taxicab and 
drove for several blocks. Then the first 
man walked around the corner to the 
waiting car, and the four picked up the 
fifth man, with the jewelry. 

Thus far all efforts to locate the gang 
have failed, although the police in all 
neighboring communities were notified. 








Watch Thief Gets 10 Years in 
Sing Sing 

Dominick Messina, 26, was sentenced 
to serve 10 years in Sing Sing Prison by 
Judge Bertini of the Court of General 
Sessions last Tuesday. 

Messina was caught on March 11, by 
officers while running through the street 
after holding up the Lussac Watch Co., 
12 John St., New York. Two thugs who 
were his confederates in the holdup, 
escaped with watches valued at $1,000. 
The prisoner pleaded guilty last week. 

Police records showed that Messina 
had served time both in Elmira and the 
State penitentiary. 








Newark Manufacturer Robbed by 
Bandit Who Escapes with Jewelry 
Valued at About $40,000 


NewakRK, N. J., April 12.—A two gun 
bandit entered the establishment of Zie- 
thing & Co., 68 Orchard St., this morn- 
ing at 8 o’clock, held up the occupants 
at the point of a gun, and escaped with 
jewelry valued at approximately $40,000. 

Mr. Ziething, the proprietor, was alone 
in the office when the thug opened the 
door, ringing a buzzer. The jeweler 
looked through the window into the ante- 
room where the intruder stood, and two 
large guns were thrust in his face. At 
the thug’s command, Mr. Ziething opened 
the door, admitting him to the inner 
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office where the safe stood. There the 
crook forced the jeweler to stand in the 
corner while he began to ransack the 
safe which had been opened for the day. 


At this point Charles K. Munn, son- 
in-law to Mr. Ziething and an employe of 
the concern, entered the office, coming 
through the factory entrance in the rear. 
He also was threatened by the two guns, 
being forced to lie face down on the floor 
after which the gunman tied both his 
hands and feet. The thief then pro- 
ceeded to rifle the safe at his leisure, 
taking a large assortment of gold jewel- 
ry. Finishing this, he locked his two 
victims in the lavatory, warning them 
not to move for one hour, after which 
he fled. 

Upon freeing themselves, the two men 
immediately notified the Newark Police 
Headquarters, who are conducting an in- 
vestigation. 








Young Bandits Bind Girl Clerk and 
Escape with Loot Worth $2,500 


CAMDEN, N. J., April 16.—Police are 
worried by the boldness of three young 
bandits who at 9:30 a. m., Monday, en- 
tered the jewelry store of Abe Fuhrman, 
at 444 Broadway, in the busiest section 
of the city, bound a girl clerk and looted 
show cases, walking out with diamond 
mountings and watches to a total value 
of $2,500. 

The girl, Buelah Eckhard, who also is 
stenographer, was alone in the store, Mr. 
Fuhrman not coming to business until 
10 o’clock because of the Passover holy 
days. Miss Eckhard had opened the 
store on her arrival from her home in 
Merchantville when one of the men 
came in and asked to look at a watch. 
She was showing him some of the stock 
when two others entered with suitcases. 
Both drew revolvers and ordered the 
frightened girl into a rear room. There 
they tied her wrists and ankles and 
closed the door. 

The girl struggled with her bonds until 
she managed to loosen the ropes around 
her wrists and finally freed herself. 
When she ran into the store she found 
the men gone and the showcases looted. 








The business of the J. C. Wilson Co., 
39 Main St. E., Rochester, N. Y., and the 
Acme Sales Co., 95 Main St., E., for- 
merly owned and conducted for many 
years by the late Honorable Joseph C. 
Wilson, will be continued under the 
ownership and management of Mr. Wil- 
son’s children: Joseph R. Wilson, Lillian 
W. Howell and Maude W. Crandall. 
These firms are both corporations and 
stock control lies with the three above 
mentioned. At a recent meeting of the 
board of directors of both firms, the 
following officers were elected: Joseph 
R. Wilson, president; Lillian W. Howell, 
treasurer, and Maude W. Crandall, sec- 
retary. These three constitute the 
board of directors of the J. C. Wilson 
Co., and the same three, together with 
Frank Hoffner, constitute the director- 
ship of the Acme Sales Co. 
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Charges Lodged Against Certified 
Public Accountant, Following 
Jewelry Store Holdup, 
Dismissed 


KANSAS City, Mo., April 12.—Charges 
against Theodore E. Nesom, in connec- 
tion with the holdup of the Albert Bell 
Jewelry store, Independence and Hard- 
esty Aves., last October, were dismissed 
April 7 when Nesom was arraigned be- 
fore Judge Thomas J. Seehorn. Dis- 
missal of the charges followed a state- 
ment from the prosecutor’s office that 
there was insufficient evidence against 
Nesom to warrant trying him on the 
charge. 

Nesom, a certified public accountant, 
was arrested in February after deputy 
sheriffs had received a tip he was impli- 
cated in the Bell robbery. The holdup 
was staged, according to the information 
given out by the deputies at that time, to 
defraud insurance companies which were 
carrying policies on Bell’s stock of jewel- 
ry. Three other young men were ar- 
restec| at the time in connection with the 
robbery. 

Nesom, at the time of his arrest, de- 
nied any connection with the robbery. He 
had been held in jail pending trial. 








Death of J. J. Ayres 


KEOKUK, IowA, April 12.—J. J. Ayres, 
aged 70 years, president and treasurer 
of the T. R. J. Ayres & Sons Jewelry 
Co., which had been established in this 
city by his father in 1865, died suddenly 
the afternoon of April 5 after an illness 
of three weeks. 

The firm originally was a manufac- 
turing concern as well as conducting a 
wholesale and retail business. The 
family was one of the pioneers of the 
community and Mr. Ayres, when he at- 
tained his majority, became associated 
with his father and brothers in the 
business, which he had carried on after 
their deaths. 

His widow is the only immediate mem- 
ber of his family surviving. Funeral 
services were held the morning of April 
8 in St. John’s Episcopal Church. 








Christian Walz 


RocHEsTER, N. Y., April 12.—Believed 
to have been depressed by illness, Chris- 
tian Walz, who retired from the retail 
jewelry business four years ago after a 
long and successful trade, took his life 
by hanging in Highland Park here 
March 12. He was 78 years old. 

Mr. Walz had been missing from his 
home at 9 Whitmore St., since midnight 
the night before and his disappearance 
had been reported to police. Relatives 
at first believed he had been visiting a 
daughter in another part of the city. 

His body was found the next morning 
by a passerby. Coroner David H. At- 


water issued a certificate of death by 
suicide while temporarily insane, hold- 
ing Mr. Walz had been mentally de- 
pressed before his act. 

Mr. 


Walz was well known in the 
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jewelry trade in western New York. He 
is survived by his widow, Mrs. Christina 
Walz; four daughters, Mrs. Adolph 
Muller, Norristown, Pa.; Mrs. John Van 
Bork, Mrs. Margaret Van Schaick and 
Mrs. Walter Wedell, all of Rochester; a 
son, William Walz, and two grandsons 
and two granddaughters. Funeral ser- 
vices were held at his home at 3 o’clock 
Monday afternoon, March 14. 








United States Chamber of Commerce 
Will Hold Annual Meeting in 
Washington, D. C., April 28 
to May 1 


WASHINGTON, D. C., April 11.—More 
than 3000 business executives are ex- 
pected to attend the 18th annual meet- 
ing of the Chamber of Commerce of the 
United States which is to be held here 
from April 28 to May 1. The possibili- 
ties of business stabilization on a na- 
tional scale will be the principal topic 
discussed. 

Julius H. Barnes, chairman of the Na- 
tional Business Survey Conference, tem- 
porarily organized to deal with that. 
emergency, will make a report on the 
work of the conference, summarizing the 
problems it has encountered and the 
progress it has made. The feasibility of 
carrying this work forward as a con- 
tinued undertaking, it is understood, 
will be considered by this annual meet- 
ing of organized business. 

There will also be a discussion of the 
“Economic Basis of Business Stabiliza- 
tion” by outstanding business leaders 
and nationally known economists. As a 
starting point in the task of stabiliza- 
tion the meeting will consider the prac- 
ticability of centralizing reports on busi- 
ness conditions. 

In addition to the general sessions of 
the conference, there will be a series of 
1i round table conferences, each of 
which will consider the outlook in a spe- 
cific field of business activity. 


ATTLEBOROS 


The Balfour Blast, house organ of the 
L. G. Balfour Co., in its latest issue, 
announced that the increase in the firm’s 
business for last month was 41 per cent 
over March of last year and predicted 
a much bigger April than was ex- 
perienced in 1929. 

Joseph Finberg, head of the Finberg 
Co., with Mrs. Finberg of this city were 
honored at a testimonial dinner given in 
the Narragansett Hotel, Providence, one 
evening recently in appreciation of the 
educational and philanthropical work 
that Mr. Finberg has done during the 
last few years. 

F. H. Noble & Co., Inc., manufacturers 
of jewelers’ findings, gold and silver 
solder, Chicago, have opened a sales- 
room in the First National Bank build- 
ing, Attleboro. For the convenience of 
the concern’s New England clients a few 
staple articles will be carried in the 
local office. Nelson Fontneau is the 
manager. 
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PHILADELPHIA 


Abraham Frackman has registered 
under the trading act as the Globe 
Smelting & Refining Co., 725 Walnut St, 

The third annual banquet of the Phil- 
adelphia Association of Watchmakers’ 
and Jewelers’ Supply Jobbers, will be 
held on Tuesday, May 6, in the Benjamin 
Franklin Hotel, this city. 

William Heinz has been attending 
sales at the Amsterdam diamond bourse 
on behalf of Byard F. Brogan, of this 
city, and his experience has been that of 
other American buyers, to the effect that 
the fine goods’ are bringing very high 
prices and are very scarce. 

The store of Harry Pinsky & Sons, 
Camden, was visited by a window 
smasher early one morning recently, who 
after shattering the glass with a brick, 
escaped with several watches and neck- 
laces. The crash was heard by the night 
watchman, who ran after the thief but 
hesitated to fire at him. ‘The smasher 
got away. 

At the annual meeting of the Bailey, 
Banks & Biddle Co., Philadelphia, held 
last week, the following directors were 
elected: David E. Hilsee, Andrew Alex- 
ander, Jr., Charles D. Schaufele, Harvey 
Gourley and W. W. Hibbert. Immedi- 
ately following the same officers were re- 
elected, they being: David E. Hilsee, 
president; Andrew Alexander, Jr., vice- 
president and treasurer; Charles D. 
Schaufele, secretary and E. Harvey Lip- 
pincott, secretary. 

Women of 4000 years ago were just as 
fond of jewelry as later ones, according 
to Alan Rowe, field director of the Uni- 
versity of Pennsylvania Expedition, now 
at work in Meydoun, Egypt. He has just 
cabled to the Museum authorities of the 
finding of a 4000 year old mummy of a 
woman, wearing a handsomely carved 
gold pendant hanging from a chain of 
green and black beads, while a gold 
bracelet encircled one wrist. The jewelry 
will be placed in the collection of Egyp- 
tian and Babylonian jewelry. 

After litigation covering a period of 
nearly five years the trustees of the es- 
tate of the late Charles W. Bailey, for- 
merly president of the Bailey, Banks & 
Biddle Co., obtained a favorable decision 
against Mrs. Emilie Bailey Collet, 
daughter of the deceased head of the 
jewelry concern, in a majority opinion 
handed down recently in the Orphans’ 
Court. The trustees who emerged vic- 
tors from the lengthy legal battle are 
Harvey Gourley, attorney for Mr. Bailey 
before the latter’s death in 1922; David 
E. Hilsee, president of the company, and 
William K. Haupt, a note broker. Mrs. 
Collet, in a petition filed in 1925, made a 
number of charges against the trustees, 
declaring that the trust fund created 
under her father’s will was not being 
properly protected and administered. 











H. E. Fiscus has purchased the ‘jewel- 
ry store of A. F. Faulkner at 3918% 
Main St., Kansas City, Mo. Mr. Faulk- 
ner will continue to operate the optical 
department. 
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One view of the Gift Galleries at the store of Bromberg & Co., Birmingham, Ala. 
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Du Barry Goblet $4091 


OYAL gatherings those days brought forth the finest of napery, 
silver, china, and glassware. None but the best would do for 
Du Barry and her gay companions. 





Retaining all the luxury and beauty of that period, the Du Barry 
Goblet, so named for its source of inspiration, belongs in fashionable 
homes where only the choicest is acceptable. 


The Du Barry Goblet, #4091, is made of Hawkes Rock Crystal, and 
costs $600 a doz. net. Other goblets from $14.50 up per doz. net, 
provide a wide selection for every type of clientele. 


(Grand Prize— 
Paris) 


HAWKES 


T.G. HAWKES @ CO. CORNING, N. Y. 


New York ofice Makers of Rock Crystal Glassware for Over Half a Century p,cise coast Office 
542 Fifth Avenue 4 peary, St. 
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| Cost of Installation and Operation 
of a Gilt Section 


By ROBERT M. SHIPLEY 


want to spend, but unless you plan to carry only 
the most expensive glass, porcelains and metal ob- 
jects, expensive woods with beautiful finishes and in- 
closed show cases are of more than doubtful value; in 


Q): course a gift section can cost as much as you 





fact they would defeat the desired effect and cheapen 
the appearance of the merchandise. 

One important fact should be kept in mind by the 
jeweler. Gift articles sell more upon their appeal as 
decorative objects than upon their actual intrinsic 
value. In that respect the merchandising of gift wares 
is entirely different from the merchandise that the 
jeweler has been schooled to sell upon its “lasting” 
qualities. While the basis of good construction and 
honest materials cannot be ignored, the fact must be 
accepted by the jeweler that gift wares sell almost 
entirely upon their decorative appeal. 

A word here about decorative value and color. Black, 











white, grays and silvers are not known as “colors.” 
A decorative object appeals to the eye because of its 
line and color, or rather its proper combinations of 
pleasing lines and harmonies of colors. Both line and 
color is accentuated by contrasting backgrounds which 





accentuate the pleasure of line and color. “Colored” 
backgrounds are unsatisfactory unless only objects of 
one color or its adjacent or complementary colors be 
shown against it, ie., you are limited in number of 
colored objects you can show properly. 

It follows logically that this decorative appeal is the 
thing that is the most important feature to consider in 
planning the gift section. Gift wares should be the 
most important—they and not the fixtures should at- 
tract the eye of the customer. Therefore, the back- 
ground, walls—and wall cases—if they are to be used, 
should be inconspicuous and painted with some of the 
many grays—perhaps gray and silver or white. Against 
these colored glass, colored potteries and the great ma- 
jority of gift wares will contrast. For light colored 
objects, reds, orange and yellow and lightly decorated 
potteries and china, pewter and similarly hued wares, 
black is an excellent contrast. The dark stained woods 











can, of course, be used for the same purpose, but a wall 
and show case color scheme confined to black, white, 
various values of gray and perhaps silver is desirable. 
The show cases can be lightly striped or outlined in 
reds, orange or greens, in fact, almost any color depend- 
ing upon whether the room needs it. I would suggest 
the desirability of such colored outlines be decided 
after the gift wares have been put upon the shelves. 
Don’t use colors as backgrounds. Black, white, grays 
and silver are not colors. Flat paints are best. The 
texture of the paint should also contrast and most gift 
articles have polished surfaces. 

I have talked of show cases. A better description is 
“display shelving” and the “moderne” design of shelv- 
ing is excellent and inexpensive to construct. The 
squares and rectangles are open on two sides and 
movable units can be made which can be moved about, 
placed against the wall with the latter as a “back” or 
set about in the shop. They are the simplest and al- 
most the cheapest type of shelving. 

(Continued on page 90) 
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NOW— JEWELERS ARE CONCENTRATING ON 


6 eG 4 


FOR THEIR PERFUME LINE 


3 come demand, supreme qual- 
ity and volume sales make Coty 
the Jeweler's logical perfume line 


Easity handled, quickly sold—Coty 
Jewel-like Creations—are piling up grati- 
fying totals everywhere as account 
openers, in‘add-on” and repeat business. 


As gifts for Graduation, Birthdays, 
Weddings—for Prizes a. Bridge and 
Golf—they keep up a steady stream of 
sales and profits. 


PURSE PERFUMES 
IN METAL CASE 


Platinum-toned finish 
$12.00 Per doz.toretailat $1.50 
Gold-plated 
$40.00Perdoz.toretail at $5.00 


DOUBLE COMPACT 
in L’Origan, ’Paris,, and L’Aimant 
Platinum-toned finish 
$20.00 per doz. to retail at $2.50 
Gold-plated 
$40.00 per doz. to retail at $5.00 


L’AIMANT COFFRET 


Lined with cream velvet, 
covered with three -tone 
paper of lovely Shark- 
skin design. 
CONTENTS 
Cut Crystal Bottle of 
Essence 
Square, single Compact 
(gold-toned ) 
$5.00 each, to retail at $7.50 














If you have not received your folder illustrating “‘Jewel-like Creations” write 


the Jeweler’s Gift Department, Coty, Inc., 714 Fifth Avenue, New York City 
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The glass engraver 


Rock Crysta 


Glassware 


Now in Vogue or Formal Events 


HERE is a striking dignity about rock crystal 

glass tableware. For the formal luncheon or State 

banquet there is nothing that equals the crystal 
purity of this ware or the beautiful hand wrought de- 
signs which artisans possessing the true artistic in- 
stinct apply on the blanks. An interesting fact about 
this kind of ware is that almost any one can possess it 
in its varying qualities. 

Goblets are created and sold by manufacturers as 
high as $1,000 a dozen and from that price down to $3 
or less. Therefore there is a very wide choice and no 
reason why a jeweler cannot carry the kind of ware 
that will appeal to the tastes and purses of customers 
in his community. 

Colored glassware also has a place in the jeweler’s 
stock. The present day rage for bright colors is quite 


Making a glass goblet 


as noticeable in table articles as in dress and house- 
hold equipment. Where informal gatherings are 
planned, colored glassware gives a “homey” welcome 
tone to a table when it is artistically arranged. The 
whole gamut of tints is run in colored glass and al- 
most any color scheme that meets with the pleasure of 
the hostess can be earried out. 

With the approach of warmer weather, when iced 
drinks and lawn parties are the delight of the modern 
hostess, colored glassware, in particular, will enjoy 
even greater popularity. Now is the time for jewelers 
to prepare for this demand. Feature glassware in ad- 
vertising and displays. In other words let the world 
know that your store is headquarters for glassware 
that is distinctive and reasonable in price and suitable 
for any occasion. 


Fine crystal ware with dainty pattern 
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No. 4326—THE DRESDEN 


Open Stock Dinner and Tea Ware—Short Line—Fancy Pieces 
STOCKED IN NEW YORK FOR IMMEDIATE DELIVERY 


PAUL A. STRAUB & CO. 


105-107 FIFTH AVENUE 


AT 18th STREET 









QD 


DRESDEN 
DECORATION 
—4326 = 


NEW YORK 





















“Fontinelle” Goblet 


Morgantown 








MORGANTOWN 


CASED 
STEMS 


“Old Morgan- 
town” stems are 
the innovation in 
Stemware for 1930. 
Black centers en- 
cased in crystal 
give the refined 
touch to this smart 
and prevailing com- 
bination of colors. 


The Goblet shown 
carries the black 
cased stem with 
our popular “Fon- 
tinelle” etching. 


GLASS WORKS 
‘ ° W. Va. 


Our representatives cover the country. 




























iScCys 
GLAS C15 ( your table 


The appeal of the fine, the artistic and the original 
in glassware items by Heisey create a genuine cus- 
tomer interest in your offerings of them. The two- 
branch candlestick No. 134, the swan candlestick 
No. 133 and the graceful vase No. 4220, provide 
ideal gift purchases, as do other occasional pieces 
and complete table services of high quality Heisey’s 
glassware. 


A. H. HEISEY & CO. Newark, Ohio 
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Pewter, 


8-INCH 
CANDLE. 


No. D06102 





No. D06102 








8-INCH 





No. C05571. 


CENTREPIECE, GILT NET AND SUB NET, 
Butler Finish. Electro Plated on Nickel Silver. 


Manufacturers of 


Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 


Cut and Engraved 
Crystal Glass, 


Fancy Colored 


43-47 West 23rd St., 


(Diameter 12 in.) 








The Pairpoint Corporation 


Frew Bedford, Mass. 


New York City 


228 Coristine Building, St. Nicholas St., 


Blown Glass 


150 Fost St., 


Montreal, Can. 


San Francisco 











What Do You Want to Know 
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239 W. 39th St. 


About Gifts? 


Let us place our wealth of information, varied 
experience, and helpful contacts at your disposal. 


Ask us those questions that are bothering you— 
about Gifts for Special Occasions, Sources of 
Supply, Display Devices, Gift Shop Systems, 
Addresses of Manufacturers, Importers or Repre- 
sentatives, etc. 


We assure you of our prompt and personal atten- 
tion. Just— 


ADDRESS ALL INQUIRIES TO 


THE JEWELERS’ CIRCULAR 


A Division of the United Business Publishers, Inc. 





New York City 



































New 
Things 


The art of make-up, which so promi- 
nently takes a great part in Milady’s 
affairs at home, renders a make-up 
box a virtual necessity in every bou- 
doir. Here is one that, besides having 
compartments on top, has a sliding 
drawer for the smaller items. It is 
13 inches deep and can be had in vari- 
ous enamel pastel colors to harmonize 
with the color scheme of the room, 
or may be had in maple, with an in- 
teresting print on top. A convenient 
mirror is placed in the lid, and it is 
an exceptional find for any women 
at $12 


Quite the opposite from the item 
shown above, here isa gift which will 
delight the masculine part of the 
household. This beautifully propor- 
tioned Police Dog stands 11 inches 
high, ts in a bronze and verdigris fin- 
ish, and stands on a felt base. It sells 
for $9 





This dainty little smoker’s set con- 
sists of a box and ash tray in 
matching design, made of pottery 
and finished in high relief enamel. 
It may be purchased in two color 
combinations in a choice of three 
different colors. i 
from France, and has a crackled 
pottery base finish. It is an excel- 
lent buy at $4 retail for the set 
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It is imported 


Distinctly a man’s gift for the 
coming hot weather are these 
tall Highball Glasses with 
amusing caricature figures in 
colored hand-applied enamel. 
They are 5 inches high and come 
in eight designs, and are called 
Bubble Glasses, reminiscent of 
Old Sandwich Glass. They are 
imported and retail for $18 a 
if dozen 








With the advent of spring come flow- 
ers and the necessity of the proper 
requisites. For this purpose attention 
is called to this dainty five stemmed 
bud vase, which stands 8% inches 
high, in many bright colors. One 
advantage of this vase is that all the 
compartments connect below, and 
water need not be put in each stem 
individually. This retails for $24 a 
dozen. It is of English pottery 
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‘OW that Easter has 
come and gone and the 
Lenten season is over, 
social functions will again take 
a prominent part in the affairs 
of the people in your town. 
Bridges, luncheons, dances 
and special parties all call for 
the purchase of some little gift 
that will reflect the good taste 
of the donor and earn the grati- 
tude of the recipient. And in 
turn you can gain prestige and 
add to your profits by the sale 
of items suitable for these oc- 
casions. 
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With the days growing longer and 
longer, less and less light is needed, 
but quite often a spot of light in the 
darker corners of the room is wel- 
come. This graceful nude stands 
guard over a bubble of frosted glass, 
inside of which is concealed an elec- 
tric light bulb, giving a soft glow. It 
is 11 inches high over all and has a 
modernistic base. It retails at $9 





For the woman whose home is Colo- 
nial throughout, or decorated in sim- 
tlar motif, this reproduction of an 
antique Colonial Windguard Lamp 
would be quite ideal. The chimney ts 
of frosted glass with design, and the 
base is of bright brass with crystal 
prisms in the manner of the old style. 
It stands 15% inches high and is 
priced at $16 retail 















April 17, 1930 



















We have said so much about 
June brides previously that we 
hate to mention it again and 
yet we want to very firmly im- 
press it on the minds of retail 
jewelers that this particular 
event is a special opportunity 
for them. Remember that while 
immediate relatives and close 
friends may buy diamonds. 
jewelry or silver, others less 
closely connected will buy less 
expensive gifts if these are 
properly displayed. 
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For the man or woman who de- 
sires to give a gift suitable for 
the “dog days” and lacks the 
sense of humor of the carica- 
tures mentioned on the other 
page, here is a set of glasses 
which will be a delight to drink 
from. The designs are of hunt- 
ing scenes and come in three 
sizes, as shown 


From the land of the romantic 
East Indian comes this cigarette 
or jewel box beautifully carved 
by hand with primitive tools by 
the natives. It is made of Kash- 
mir walnut of a light brown 
color, and measures 6% by 4% 
inches. It has a hinged lid and 
two compartments for cigarettes 
or jewels. It can only be had 
in one of a kind designs. It 
retails for $9 each 








Bohemian Glass has al- 
ways been a favorite due 
to its delightful colors 
and charming designs. 
The vase shown, which 
is 7% inches high, is of 
Czecho-Slovak glass in 
a deep rich ruby red with 
designs in white etching. 
It will add a touch of 
beautiful color to your 
show window or counter. 
It retails for $6 each 
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For 
Spring 


For a smart den, the modern- 
istic library or a man’s desk, 
this stunning ash tray would be 
ideal. It is 8% inches long and 
has a conventional fan-tailed 
fish which comes in Macassar 
ebony and sterling silver inlay. 
The base is of white onyx. It 
is imported from France and 
retails for $29.50 


The woman who buys any quantity 
of precious jewels or silverware of 
good quality, undoubtedly entertains 
at home in a lavish manner. It will 
be such a person who will most ap- 
preciate this very unique dinner favor, 


. consisting of a candle with a battery 


inside and a miniature bulb around 
which are bows of cellophane and 
tulle ornamented with paper and wax 
flowers. The wire stem which acts 
as a rest, is in the shape of a heart. 
It is approximately seven inches high, 
and retails for $9 a dozen 

















For the lover of flowers who, besides 
having a few short stemmed blooms, 
likes a large display of long stemmed 
flowers, this wrought iron flower 
stand is indeed beautiful. The stand 
itself simulates wooden twigs with a 
conventional fleur de lis design, hold- 
ing the glass bowl. This could also 


be used admirably as an aquarium. 
It stands four feet high and retails 
The stand is rust-proof 


for $25. 





Few are aware that toilet requisites 
for men are now available, such as 
this men’s set in a velvet lined coffret. 
Shown is a shaving stick in its plat- 
inum-tone cup, a shaker top non-spill 
bottle of shaving lotion, the savon, 
and the bevelled metal can of talcum, 
all daily necessities. A suitable gift 
for the traveling man, which can be 
brought for $6 




















New 





be 


Philip E. Ebb 
Room 516 
Fifth Ave. Bldg. 
New York, N. Y. 


No. 3103 Bowl 
Diam. 8” Height 3%” 

















Solid Pewter Tea Service 
No. 3200/3156 
Sugar and Creamer with Tray 
Length 7%", Width 4%”, Height 3” 


“NEW ENGLAND” PEWTER 


By Carr Craftsmen 
Charm and Simplicity 


The simple and graceful lines of the ancient 
craft, carrying out the exquisite soft bril- 
liance of the ware itself, can only be found 
in pewter made from the highest quality 
metal obtainable. Be sure and have on dis- 
play our latest creation. Pewter with ebony 
glass combinations. 





No. 3132 Compote 
Diameter 8%” Height 412” 


Pacific Coast Salesrooms 
Sunderland & Miller, Inc. 


York Salesroom 


th Street Sen Francisco, 
Les Angeles, Cal. Cal. 





M. W. CARR & COMPANY, INC. 
Manufacturers Since 1869 
West Somerville Massachusetts 














THE JEWELERS’ 





CIRCULAR April 17, 1930 






Hand Gold Tooled Florentine Leather 
DESK SETS 


of 


Every Description with Bronze Plaque In- 
serts, also in Genuine Morocco and 


Crushed Calf. 


Waste Baskets, Letter Trays, Portfolios, Photo Albums, 

Book Ends, Jewel Boxes, Poker and Bridge Sets, Humidors, 

Cigar and Cigarette Boxes, Photo Frames, Dictionaries, 
Photo Boxes and Telephone Book Covers. 


FOLDING TRAVELING CLOCK CASES ANY SIZE 
Send for Illustrated Catalogue. Write Dept. J 


FLORENTINE CRAFT CO. 
54 W. 2lst STREET NEW YORK 











807 Log Guaraptee Bldg. 1583 Kearney St. 
. & 











Send for illustrated leaflets 


The Dog, Rooster and Horse Cocktails and many other 
drinking glasses may be seen at the showrooms of 


F. PAVEL & CO. 


15 W. 37th St. 


Own Glassworks Telephone 
Coschodiovelta NEW YORK “3701 
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NEW YORK NOTES 





Irving Baum, 48 W. 48th St., sailed 
for Europe recently to visit the foreign 
diamond markets. 

The Sterling Watch Crystal Co. is now 
located in Room 1008, 36 W. 47th St. 

The Lenox Hill Jewelers, jewelry and 
repairing, are now located at 1081 Lex- 
ington Ave. 

M. Levine, formerly with the Bulova 
Watch Co., is now engaged in business 
under the name of Lido Jewels, Inc., 563 
Madison Ave. 

Esner, Friedman & Co., Inc., material 
dealers, formerly at 67 Chrystie St., have 
moved to larger and better equipped 
quarters in 65 Chrystie St. 

Announcement has been made of the 
engagement of Adolph Zickerman, of 
Zickerman Bros., credit jewelers, Co- 
rona, L. I., to Miss Betty Linker, Bronx. 

Irving Kiersh, formerly with Jacob J. 
Schumkler, 137 Canal St., is now man- 
aging the material department of Pickoff 
Bros., 56 Chrystie St. A Friedberg was 
formerly in charge of this work. 

Jack T. Goldman, of the Goldman- 
Kolber Co., Inc., 42 W. 48th St., recently 
left for a trip through the middle west- 
ern States. He will be gone about two 
months. 

An announcement has been made of 
the engagement of Jeannette Davidson 
to Henry Gold, New Haven, Conn. She 
has been employed by her father, Henry 
Davidson, at 15 Maiden Lane. 

Benedict J. Freudenheim, of J. Freu- 
denheim & Sons, 48 W. 48th St., re- 
turned recently from Europe on the 
Bremen after an extensive purchasing 
trip through the European diamond mar- 
kets. 

The partnership of Steil & Chaitin, 
manufacturers of diamond mountings, 
10 John St., has been dissolved, Mr. Steil 
retiring from the firm. Mr. Chaitin is 
continuing the business under the name 
of K. Chaitin & Son, at the same address. 

Louis Freund, of Henry Freund & 
Bro., 20 W. 47th St., is now visiting the 
trade in the far West after being laid up 
for three weeks with a broken wrist 
which he sustained by falling on the icy 
streets of Muskogee, Okla., about a 
month ago. 

Robert L. Rodd, New York representa- 
tive of the Nov-E-Line Mfg. Co., with 
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offices at 1670 Broadway, has the sym- 
pathy of friends in the trade due to the 
death of his mother, Mrs. Anna Rodd, 
who passed away recently at her home in 
Brooklyn. 

B. Sonenberg, secretary of the Even- 
tov Diamond Co., Inc., 170 Broadway, 
has recovered sufficiently from the effects 
of an automobile accident which hap- 
pened last September to return daily to 
his work, and will be able to take full 
care of his trade in the near future. 


~ 





A partnership has been formed by 
George A. Mansfield, formerly of Kelly 
& Kilmartin, 15 Maiden Lane, and Harry 
P. Lanz, formerly of the Hafis Watch 
Co., under the name of Mansfield & Lanz. 
They will occupy offices in 15 Maiden 
Lane starting May 1, dealing in watches, 
diamonds and jewelry at wholesale. 

M. Harris, jewelry auctioneer, 1360 
Plimpton Ave., is at present selling out 
Sam Feldman’s store, known as Mans- 
field’s, 482 Fulton St., Brooklyn. Mr. 
Feldman has leased a new store on 
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» FROM THE METRODOLS 


Flatbush Ave., next to the Keith theatre, 
and is selling out the goods he does not 
intend to carry over to his new store. 

Oscar Brown, retired New York jewel- 
er, died recently at his home in Union 
City, N. J., after a protracted illness of 
heart trouble, Mr. Brown was born in 
New York in 1844 and for 40 years was 
employed by Tiffany & Co., after which 
he retired on a pension. He was 85 
years old at the time of his death. 

The offices and salesroom of Charles 
Keller & Co., formerly of 20 W. 47th St.. 
are now located on the 11th floor of 136 
W. 52nd St. Their factory, situated for 
the past 50 years in 211 Mulberry St.., 
Newark, N. J., moved recently to 18 
Crawford St. of the same city, and is 
continuing the manufacture of all kinds 
of gold and platirum jewelry at that 
address. 

The Westchester Workshop of the 
County Recreation Commission has 
opened several classes in jewelry making 
for a limited number of new registrants. 
These classes are under the direction 
of Louis J. Haas, in charge of occupa- 
tional therapy at Bloomingdale Hospital 
and are held at the Commission’s head- 
quarters, 40 Mamaroneck Ave., White 
Plains, every Wednesday and Friday 
evening. Full information regarding 
registration may be obtained at any 
session of the class or from the West- 
chester Workshop. 

Untermeyer Robbins & Co., Inc., manu- 
facturing jewelers, who have been lo- 
cated in 20 W. 47th St. for the past five 
years, have moved their offices and sales- 
rooms to new quarters in the same build- 
ing with their factory, on the 11th floor 
of 136 W. 52nd St. In the new location, 
which includes floor space of 1400 square 
feet, the salesrooms are adjacent to the 
manufacturing plant, which, according 
to Mr. Robbins, president of the concern, 
will insure better service to the trade, 
especially as to prompt deliveries. In ad- 
dition to the regular display section, 
there are two rooms set aside for the use 
of out-of-town buyers that have need of 
a New York headquarters from which to 
do business. In the main office, several 
counters will display the platinum and 
white gold mountings, and the diamond 
mounted rings manufactured by this 
firm, where also will stand four new 
safes that will supplement a large vault 
that is built in the wall. 

At the meeting of the Brooklyn Retail 
Jewelers Association last Thursday eve- 
ning the advisability of pre-registration 
at the A. N. R. J. A., to be held next 
September, was discussed at length. Mr. 
Geller of Detroit, Mich., addressed the 
assemblage, speaking of the problems of 
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the credit jeweler, and answered the 
questions in regard to this matter. After 
the business of the meeting had been 
transacted, the members enjoyed a so- 
cial hour, at which time refreshments 
were served. 


Frank Pollack, wholesale jeweler, is 
now located in larger quarters at 127 
Chrystie St. 

Miss Olga Tritt, antique jeweler, 730 
Fifth Ave., recently returned from Eu- 
rope on the Bremen. 

Max Duraffourg, importer, 580 Fifth 
Ave., has taken larger offices in Room 
1604, the same building. 

The Jacy Jewelry Co., Inc., formerly at 
10 John St., has moved its office and fac- 
tory to quarters in 87 Nassau St. 

Jacobs & Feldhuhn, formerly of 87 
Nassau St., is now located in larger 
quarters in Room 705, 71 Nassau St. 

An announcement has been made that 
Walter E. Morrell has severed his con- 
nections with Linhart & Morton, Inc., 37 
W. 57th St. 

Emile P. Angot, jeweler, has leased 
space in the Springs building, 15 W. 47th 
St., and will be ready for business at that 
address on May 1. 

Louis B. Brookov, 1574 Broadway, has 
executed an assignment for the benefit 
of creditors, with Max A. Rosenblatt and 
Nathan Koslow as assignees. 

H. Wollin, wholesale dealer of Ameri- 
can and Swiss watches, formerly in 
Room 305, 71 Nassau St., is now located 
in Room 704 of the same building. 

I. Thaller, formerly located at 146 E. 
Houston St., has leased a store at 87 
Second Ave., where he will establish his 
business in modern and larger quarters. 

Max Sheinseld, formerly in Room 305, 
71 Nassau St., has taken quarters in 
Room 704 of the same building. His son, 
Sol Sheinseld, is now associated with the 
business. 

Lillian Blankfeld has opened an office 
at 93 Nassau St., under the name of 
Quality Pearl Bead & Novelty Co., and 
will conduct a bead stringing and repair- 
ing business. 

Max Nathan, dealer in precious and 
semi-precious stones, 68 Nassau St., will 
sail May 7 on the America for Germany, 
France and Italy, where he will visit 
various European stone markets. 

Erik Magnussen has arrived at Ha- 
nau, Germany, where he will supervise 
the design and manufacture of semi- 
precious stone artware, at the European 
factory of August Dingeldien & Son of 
551 Fifth Ave. 

The regular monthly meeting of the 
Executive Committee of the Jewelers’ Se- 
curity Alliance was held Friday. Twenty- 
six new members were accepted in Class 
B and two Class A members were trans- 
ferred to Class B. A number of rewards 
were ordered paid. 

The following New York jewelry con- 
cerns have recently been granted char- 
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ters of incorporation at Albany: Gem 
Diamond Co., Solky Bros., M. S. Sater 
& Co. and the Hampton Jewelry & Nov- 
elty Co. Another firm recently receiving 
papers of incorporation is the Fordham 
Jewelry Co., Bronx. 

The Loupe and ‘Tweezer Club of New 
York held a meeting recently at the Ho- 
tel Wentworth on West 47th St. Severa! 
new members were enrolled, and the 
nomination of officers for the ensuing 
year took place. The members will vote 
on these nominations at the next meet- 
ing, to be held Monday evening. 

Announcement has been made that the 
tools, dies and machinery of the Guar- 
antee Finding Co., Newark, N. J., have 
been purchased by Karlan & Bleicher, 
Inc., 185 W. 3rd St., and that all orders 





for the former company should be ad- 
dressed to them. It is also announced 
that William Ashare, formerly with the 
Guarantee Finding Co., is now repre- 
senting Karlan & Bleicher, Inc. 

Mrs. Ada Suderov, wife of Abraham 
Suderov, jeweler, 71 Nassau St., died 
last Sunday at her home, 825 West End 
Ave., after an extended illness. Mrs. 
Suderov was greatly interested in phil- 
anthropic work, and was a member of 62 
organizations. She was born in Vilna, 
formerly in Russia, but now in Poland, 
and came to this country with her hus- 
band more than thirty years ago. 

August V. Lambert, president of Lam- 
bert Bros., Inc., announced last Monday 
that this old jewelry house, which has 
been located for almost half a century at 
the corner of 58th St. and Third Ave., 
New York, will move on about May 15, 
to the Lambert building, now undergo- 
ing completion at Lexington Ave. and 
60th St. Rapidly increasing business 
made imperative the removal to more 
commodious quarters, said Mr. Lambert, 
and when the particularly favorable lo- 
cation in Lexington Ave. became avail- 
able, the final decision to leave Third 
Ave. was reached. The architecture of 
the Lambert building is of the latest 
type, having almost half a block of dis- 
play windows on Lexington Ave., and 
also a good frontage on 60th St. The 
fixtures are to be of French walnut with 
each show case having individual light- 
ing. A special department will be given 
over to diamond jewelry on the main 
floor, while the second will be devoted en- 
tirely to a gift department. Mr. Lam- 
bert started in business in 1887 with ini- 
tial capital of $7, having for his store the 
corner of a stationery shop. Later, as 
the business grew, he moved to larger 
quarters, and finally located at his pres- 
ent site in 1888, where the firm was 
known as Lambert Bros., due to the as- 
sociation with the business of Mr. Lam- 
bert’s brother Robert, who later retired. 
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Mr. Lambert’s two sons, Victor and 
Henry Lambert, are active in the con- 
cern as vice-presidents. Plans are be- 
ing made to invite friends and members 
of the trade to the opening of the new 
store, the exact date of which will be 
announced shortly in these columns. 


BOSTON 


William L. Stone, president of the Bos- 
ton Jewelers’ Club, and New England 
manager of the Gorham Co., is returning 
from Arizona where he has been for sev- 
eral months. 


A. T. Young has succeeded H. A. 
Whittum as head of the watch depart- 
ment of Thomas Long Co. Mr. Whittum 
has entered the employ of Bugbee & 
Niles of North Attleboro. Mr. Young 
has engaged Arthur E. Steward of New- 
buryport as assistant. The latter was in 
business for himself in Newburyport for 
four years. 


Shreve, Crump & Low, Inc., is making 
plans for removal to its new premises 
on Boylston St. When alterations and 
improvements are made the new store 
will be one of the finest establishments in 
this part of the country. Occupation 
will take place in June, according to 
present plans. The store on West and 
Tremont Sts. has been occupied by the 
company for many years. The house is 
one of the oldest in the country, having 
been in existence for more than a cen- 
tury. 

Carl F. Lawton, Inc., has a moving 
picture which shows buildings, offices and 
cutting shops in Antwerp and Amster- 
dam and which shows in detail the split- 
ting, sawing, cutting, and polishing of 
diamonds. This movie was shown before 
the Massachusetts and Rhode Island 
jewelers at their convention held at the 
Hotel Statler in Boston recently. A 
number of retail jewelers have asked to 
be able to show this in a movie in their 
communities. Mason & Dube Co., Fall 
River, are showing it on April 15 to the 
Kiwanis Club at noon and to an invited 
audience at their store. The New Hamp- 
shire retailers have asked to have it 
shown at their convention at Nashua 
and the Vermont retailers wish to show 
it at Burlington. 

Twenty prizes were awarded by the 
Boston Jewelers Bowling League at the 
annual banquet at the Elks’ Hotel April 
10, the event attracting a large atten- 
dance. The Thomas Long Co. captured 
the championship, winning by four 
points over D. C. Percival Co. Bigelow 
Kennard Co. finished third. Samuel M. 
Robinson of Hodgson, Kennard & Co., 
won two prizes, the high pinfall with 
7022, and the high season average, 106. 
The other prize winners were Morris 
Sheihgold, Carl Bessler, Lawrence Lo- 
renz Ernst, Martin Walsh, Frederic N. 
Thomas, Alfred Roth, Wyllis Pynn, Le- 
roy C. Clark, Warren C. Donnelly, Ed- 
ward L. Hume, Archie Rodgers, Helmer 
Johnston, Francis Wenz, Lewis H. Mc- 
Kenna, Lance Campbell. 
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PROVIDENCE 


The Manufacturers’ Supply Co., 72 
Elm St., has notified the local trade that 
Frank H. Fairbrother has become asso- 
ciated therewith as sales representative. 

Howard D. Wilcox, formerly in the 
Woolworth building, corner of West- 
minster and Dorrance Sts., is preparing 
to reenter the retail diamond business. 

The Park Jewelry Co., Inc., of this 
city has been incorporated under the 
laws of Rhode Island by Thomas F. Fal- 
lon, Justin P. McCarthy and H. V. Car- 
roll with a capital stock of 100 shares 
of common stock of no par value. 

The case of the Standard Platinum 
Co., Inc., against the S. B. Champlin 
Co. in a suit for assumpsit was heard 
before Judge Rueckert in civil session 
of Sixth District Court last week and 
a decision rendered for the defendant 
for costs. 

The Orkin Jewelry Co. of this city 
has been incorporated under the laws of 
Rhode Island with an authorized capital 
stock of $10,000 consisting of 100 shares 
of preferred at $100 each and 60 shares 
of common no par value. The incor- 
porators are: Arthur H. Feiner, William 
S. Orkin and N. M. Monahan. 

Five diamond rings valued at between 
$1,500 and $2,000 were stolen from the 
display window of the Kay jewelry store, 
retailers, at 240 Westminster St., some 
time Saturday afternoon according to a 
report made to the police by Horace 
Dreyfoos, manager of the store. En- 
trance to the window was gained by 
forcing a spring lock. 

The city’s waterfront was mystified 
recently by a huge equestrian statue 
of El Cid Campeador, famous Spanish 
hero, cast at the Gorham Mfg. Co. plant 
at Elmwood and destined for Buenos 
Aires, the capital of Argentina. The 
statue was moved on Friday morning to 
the municipal wharf at Field’s Point and 
is to be shipped by steamer to New York 
in a few days after Gorham officials had 
almost despaired of the possibility of 
transporting the gigantic figure either by 
rail or boat. Because of the unusual 
bulk of the statue and the great care es- 
sential in its transportation, the New 
Haven railroad and the four steamboat 
lines operating between this city and 
New York, from where the equestrian 
figure is to be shipped to Buenos Aires 
on the deck of an ocean steamer, have 
refused to handle it unless it were taken 
apart and shipped in sections, it was 
stated. The statue will be shipped from 
New York via the American and Cuban 
Steamship Lines on the Castilean Prince. 
The casting value of the statue was $11,- 
200, according to the shipping marks but 
the completed statue is said to be valued 
at $25,000. Gorham officials declined to 
reveal the name of the sculptor or give 
any details concerning the statue. 











Edward A. Eisele, president of King 
& Eisele Co., Buffalo, N. Y., recently 
enjoyed the dual celebration of the 60th 
anniversary of the founding of the firm 
and also the 50th anniversary of his con- 
nection with it. 
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WASHINGTON, D. C. 


H. S. Lewis, formerly with Friedberg’s 
and also with “Square Deal” Miller of 
Detroit, is now manager of Castelberg’s, 
1004 F St. Mr. Lewis is making attrac- 
tive changes inside the store. 

George C. Veily, jeweler, has moved 
from 1311 G St., N. W., to Connecticut 
Ave. and L St. N. W. Mr. Veily, who 
has been absent from business for sev- 
eral weeks, is very ill with pneumonia. 

Woodill & Miller are exhibiting in 
their store window candlesticks made by 
John Carter in 1772, and with them a 
large book on “Old London Silver” open 
at the illustration of the original articles 
on display. 

Several leading jewelers are display- 
ing in their store windows attractive 
unit table settings in accordance with 
the plan of the Sterling Silversmiths 
Guild. A dozen or more patterns of 
flatware are used and places set with 
linens, glassware and table accessories. 
Neat black and white cards telling the 
price per unit of four, six or eight covers 
are used. 

Alexander Vincent, in charge of the 
operations of the Silversmiths Guild in 
this city, has invited local jewelers and 
those connected with them who handle 
silverware, to meet Apri! 17 (tonight) 
at 8 o’clock in the Chandler building. At 
this time further details of the Guild’s 
plan will be explained and Mrs. Northrop 
will demonstrate her various methods of 
appeal to women customers. 


Nearly 100 members of the Washing- 
ton Jewelers Duckpin League went to 
Baltimore recently in private cars to 
play the members of the Baltimore 
League. They were met at the station 
by buses and although the Washington 
jewelers were defeated they thoroughly 
enjoyed themselves and are looking for- 
ward to the return match to be played 
here April 22. 

William Wright of Galt’s, president. 
of the Jewelers Duckpin League, states 
that the dot and double tournament 
was postponed until April 16, as too 
many activities have been arranged for 
the preceding week. At the annual ban- 
quet which was held Saturday, April 
12, the silver trophy won last year by 
Galt’s team again went to this aggre- 
gation. Charles Schwartz & Son holds 
second place, Castleberg’s third, and R. 
Harris & Co., fourth. Several other 
trophy cups were presented and nearly 
100 prizes were awarded. 

At the recent dinner and meeting of 
the Maryland, Delaware & District of 
Columbia Jewelers Association at the 
Woodmont Country Club further plans 
were outlined for the convention next 
month and the work of the various com- 
mittees discussed and stimulated accord- 
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ing to Arthur J. Sundlun, president. 
Announcement was also made that the 
following guests would be present at the 
annual dinner May 12. Governor Ritchie 
of Maryland; Secretary of State Wine- 
brenner of Maryland; ex-Governor 
Robertson of Delaware; and ex-Senator 
Bayard of Delaware. 

On March 30 Mrs. Stuart Northrop 
lectured at the Chevy Chase School on 
“Art as Expressed in Sterling Silver.” 
April 1 Mrs. Northrop talked at the Uni- 
versity of Maryland under the Home 
Economics Department and on April 12 
at 2 p. m. she addressed the Edu- 
cational Department of the District of 
Columbia Federation of Women’s Clubs, 
under the auspices of the Housekeepers 
Alliance, at the Mount Pleasant Library 
On this occasion she discussed the 
“Decorative and Useful Role of Sterling 
Silver.” Mrs. Northrop will talk April 
21 at the American University Women’s 
Club before a joint meeting of the Fine 
Arts Department of the District of 
Columbia Federation of Women’s Clubs 
and the Twentieth Century Club. 

A concealed burglar alarm in the 
jewelry store of Charles Schwartz & 
Son, 708 7th St., N. W., recently resulted 
in the apprehension of a negro who had 
his pockets filled with jewelry worth 
$2,000. The thief, had concealed him- 
self under a showcase in the jewelry 
establishment after smashing the glass 
front door to gain entrance, and was 
helping himself lavishly when he stepped 
on the alarm. For some reason it failed 
to ring, but flashed a warning to police 
headquarters. Detectives rushed to the 
place where the concerned burglar 
fought savagely to escape and it was 
only when officers threatened to shoot 
him that he gave up the fight. The 
prisoner was questioned regarding other 
robberies perpetrated recently in the 
same fashion and after severe grilling, 
admitted that another colored man had 
also been implicated in robberies with 
him. This man was arrested at once, 
but denied any connection with the 
jewelry store robbery. 








ATLANTA, GA. 


James H. Harkey, of the Oneida Com- 
munity, Ltd., has left for a short trip 
to Galveston and other points in Texas. 

Among the visitors in Atlanta during 
the week were J. Tom Smith, of New 
Smyrna, Fla., who spent several days in 
the city, his former home, and Alonzo 
A. Jobson, jeweler of Tampa, Fla., who 
stopped over for a day on his way to 
New York. 

The engagement of Miss Jessie Forbes, 
with Ewing Bros., wholesale jewelers, to 
Earl Alcorn, also well known in the 
jewelry trade, has just been announced. 
The wedding will take place on May 7. 

Manufacturers’ representatives calling 
on the local trade have included Charles 
D. Brown, of the Eisenstadt Mfg. Co., 
St. Louis, Mo.; Ed. I. Imhoff, of the R & 
G Mfg. Co., Attleboro, Mass, and Charles 
de Forest, of Tuttle & Co., Boston, Mass. 
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CHICAGO NOTES 





Barnett & Co., retail jewelers at 240 
S. Michigan Ave., has formed a new 
corporation under the name of Barnett 
& Co., Inc., for $100,000. 

William Mount, prominent retail 
jeweler of Pueblo, Colo., spent several 
days of the past week in Chicago looking 
over new merchandise and renewing old 
acquaintances. 

O. E. Benkendorf, silver buyer for 
Mandel Bros., returned to Chicago last 
week from New York and the East where 
he spent two weeks in looking over the 
markets. 

Fred Kluth, jewelry and silverware 
buyer for The Fair, left recently for the 
East where he will spend some time in 
looking over the markets for new mer- 
chandise. 

R. D. Fleek, Eastern representative for 
the Juergens & Andersen Co., completed 
a business trip over his territory and 
left last week for his home in Denver, 
Colo., where he will remain until after 
the Easter holidays. 

Joe Frank, formerly of Sussfield, 
Lorsch & Schimmel, is spending several 
weeks in Chicago renewing old acquain- 
tances. Mr. Frank has retired from 
business and spends much of his time 
in Florida. 

C. W. Thomas, of Weigle & Rose, just 
completed a business trip through the 
Middle West and will remain in Chicago 
until after Easter before leaving for 
Philadelphia and the home offices in New 
York. 

Arthur M. Anderson, of Joliet, IIl., 
has executed a deed of trust to Louis 
Goldman of Goldman, Allshouse & 
Healy. The estate will be liquidated. 
Liabilities are approximately $6,000 
with assets at $3,000. 

The Lincoln Watch Co. has moved its 
shop and offices from the Capitol build- 
ing to suite 621, Pittsfield building, 
where it enjoys more spacious and better 
offices. This concern does watch work 
to the trade. David Mann and Joseph 
Hankan are the owners of the business. 

“Jake” Levine, of the Deltah division 
of L. Heller & Son, returned from New 
York last Saturday after spending a 
week at the home offices attending sales 
conferences. Mr. Levine left on Satur- 
day for Kansas City to spend a few 
days there. 
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Joe Stein of the Stein & Ellbogen Co., 
and Lucien LeLong, left on Saturday 
for a good will tour of the Chicago 
Chamber of Commerce through the 
South West. Mr. Stein represents the 
jewelry industry and will be away for 
several weeks. 

A. C. Becken, Jr., of the A. C. Becken 
Co., returned to his desk last Monday 
after spending several weeks in the 





South combining business with pleasure. 
After spending a few days at his office 
Mr. Becken will again leave for the 
South. 

Charles H. Fuller, of the George H. 
Fuller & Sons Co., accompanied by Mrs. 
Fuller and Fred Perry, factory superin- 
tendent, arrived in Chicago this week 
by automobile to spend a week at the 
local offices visiting. Mr. and Mrs. 
Fuller will continue to California to 
enjoy several weeks in the West. 

Word was received at the Chicago of- 
fice of Frederick M. Gottlieb & Co., that 
Frederick M. Gottlieb sailed from Cher- 
bourg, France, on Saturday for home. 
Mr. Gottlieb is accompanied by his wife. 
He passed the last month in looking 
over the diamond markets and visiting 
with his parents in Germany. 

“Tommy” Noonon, Chicago manager 
for Ostby & Barton, and W. H. Mc- 
Greevy, representative, left last Sunday 
for the Middle and North West to visit 
with the wholesale trade for a few weeks. 
This is Mr. McGreevy’s initial trip 
through this territory for the Ostby & 
Barton Co. 

“Jack” Spector, of J. Spector & Co., 
diamond importers, with offices at 31 N. 
State St., left Chicago on Wednesday 
for New York from which port he will 
sail on Saturday on the /le de France. 
Mr. Spector will spend about five weeks 
in Europe looking over the diamond mar- 
kets, visiting Antwerp and Amsterdam. 

Richard Hunken, general salesmanager 
for J. R. Wood & Sons, Inc., arrived in 
Chicago last week from a business trip 
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through the West and South, visiting 
with representatives of this company 
throughout this territory. After spend- 
ing a few days in Chicago Mr. Hunken 
will leave for the home offices in New 
York. 

An involuntary petition in bankruptcy 
was filed last Saturday morning against 
Ellis P. Bern, 7532 Cottage Grove Ave. 
This was made necessary because a cer- 
tain creditor had placed a bailiff in 
possession on a $7,000 levy, and the sale 
was set for Tuesday, April 15. Rosen- 
berg, Braude & Zimmerman represented 
the petitioning creditors. 

Harry H. Fruer Co., wholesale jeweler, 
is now located in its new offices on the 
ninth floor of the Goddard building, 27 
E. Monroe St.. The concern formerly 
was located on the 12th floor of this 
building. This house commenced busi- 
ness in February of this year and has 
been doing an excellent trade, necessi- 
tating larger quarters. ; 

Bolotin & Sheinin, manufacturing 
jewelers, have moved their office and 
factory from 159 N. State St., to more 
spacious quarters in Suite 1011 Pittsfield 
building. They have far more window 
space in this new shop, giving them light 
and airy working conditions, as well as 
being more conveniently located in the 
loop. 

“Bill” Schlessinger, representing the 
Benrus Watch Co., is spending several 
weeks in Chicago visiting the trade. 
This is Mr. Schlessinger’s initial trip 
through this territory for the Benrus 
Watch Co., he formerly traveling other 
territory for them. Mr. Schlessinger 
stated it was the intention of the com- 
pany to open a Chicago office within the 
next few months. 

G. A. Soden & Co., wholesale jewelers 
who recently sold their leasehold estate 
and six-story building at the southeast 
corner of Randolph and Franklin Sts., 
leased new quarters in the Garland 
building last week. In its new location 
Soden will occupy approximately all of 
the third floor, together with 5000 square 
feet of space on the fourth floor. The 
lease is dated from Aug. 1, 1930. 

An involuntary petition in bankruptcy 
was filed last Thursday against the 
Cohen Jewelry Co., of 1302 S. Halsted 
St., by Rosenberg, Braude & Zimmer- 
man, for interested creditors. Assets 
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are about $110,000 and liabilities ap- 
proximately $150,000. The Court ap- 
pointed Maurice Klein, temporary cus- 
todian and continued motion for receiver 
until this week. Bankrupt’s attorney 
announced that there was a possible of- 
fer of composition settlement being 
made. 








CINCINNATI 


“Uncle Mose” Schwab, dean of the 
wholesale jewelry dealers in Cincinnati, 
added another milestone on his life’s trip, 
Friday, when he became 76 years old. 
The occasion was celebrated in a quiet 
way. 

Theodore A. Raterman, who formerly 
was the watchmaker of the M. Schwab 
Jewelry Co., has started an enterprise 
of his own at 401 Glenn building. Mr. 
Raterman and his son, who has been 
in the engraving business, have organized 
a general jewelry company under the 
name of Theo. A. Raterman & Son. 

The Mayor Jewelry Co., Inc., Norwood, 
Ohio, leased the store room at the south- 
east corner of Main and Bennett Aves., 
for its new enterprise. The company 
was granted a charter two weeks ago 
and while it is a separate corporation 
it was organized by those who control 
the Mayor Jewelry Co. on Vine St. in 
Cincinnati. The company took a 10-year 
lease on the site’ for which it will pay 
a total of $36,000. 

Although he has withdrawn from the 
jewelry profession and is engaged in 
another endeavor it isn’t likely that 
James W. Farrell, president of the Cin- 
cinnati Wholesale Jewelers’ and Manu- 
facturers’ Association will withdraw 
from his present office. Mr. Farrell, who 
was secretary of the Homan Mfg. Co., 
resigned from that concern to become 
secretary of the Leibold-Farrell Building 
Co. He took the matter up with other 
officers of the jewelers association and 
asked to remain a member which will 
be done and he will serve as president 
until his term is up. 

P. J. Coffey, president of the National 
Jewelers Publicity Association, made 
two addresses in Cincinnati, Thursday, 
the first before the Optimists’ Club and 
the other before a combined meeting of 
wholesale and retail jewelry dealers. 
His talk was one of a series that is 
being given throughout the country and 
the local meeting proved as interesting 
to jewelers as it did to laymen who are 
not acquainted with the production of 
gem stones. Clarence Loeb, chairman of 
the committee on arrangements provided 
a lunch for the jewelers, after Mr. 
Coffey’s talk, which was profusely illus- 
trated with slides. 











The Frederick Miller Co. is now es- 
tablished in the Oregonian building, 


Portland, Ore. 
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CLEVELAND 





The Shaw Jewelry Co., with head- 
quarters at 410 Superior Ave., has leased 
a storeroom at 14859 Detroit Ave. in 
which it will open a branch store. 

J. Mills, formerly of Ontario St., held 
the formal opening of his store at E. 
9th St. and Vincent Ave. on Saturday. 
He will transact a retail jewelry and 
loan business. 

An exhibition of semi-precious stone 
artware made by August Dingeldien & 
Son, 551 Fifth Ave., New York, and de- 
signed by Erik Magnussen, will open up 
the Cleveland School of Art Monday. 

The Bailey Co., a unit of National 
Department Stores, opened their $400,- 
000 Lakewood branch this week. It has 
a large jewelry department which is 
under the direction of Miss Ruess, buyer 
at the downtown store. Mayor Weigand 
formally opened the store with a gold 
key. 

There were several window smashings 
the past week. A window in the Basch 
Jewelry Co.’s establishment on E. 9th 
St. was broken but the A. D. T. arrived 
on the scene before the thief could get 
away and captured him. The Alexander 
Jewelry Co. on Huron Road lost a 
nominal amount when a window was 
smashed. 

F. B. Strawn & Bro., 33-35 Superior 
Arcade, credit jewelers, have sold out 
their business to a new company which 
will be known as F. B. Strawn Co. J. 
G. Baker is vice-president and general 
manager of the new concern. The busi- 
ness is one of the oldest in Cleveland, 
having been founded in 1885. Mr. 
Baker has been with the company for 
the past seven years. F. B. Strawn and 
his brother will not reenter the jewelry 
business but will devote their time to 
their real estate holdings. 

The first monthly luncheon meeting of 
the Twenty-Four Karat Club took place 
on Wednesday at Hotel Winton. Presi- 
dent H. N. Beattie presided. Sixteen 
were present. It was the first meeting 
under the new officers. Secretary Clar- 
ence Rock was instructed to make ar- 
rangements with the women’s organiza- 
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tions of the city for a talk on “Diamonds” 
to be given by P. J. Coffey, who will be 
here on June 25. It was also announced 
that Bartley Doyle would address g 
meeting of the trade on April 24. From 
now on the club will hold no more fort- 
nightly luncheon meetings nor meetings 
on the first Friday of each month, as 
has been customary, the monthly lunch- 
eon affairs superseding them. 


DETROIT 


Burglars this week attempted to break 
into the retail jewelry store of John 
Schultz, 7441 W. Warren Ave. As the 
men were working they set an alarm in 
operation. They apparently quit work 
instantly and fled. They had attempted 
to “jimmy” a rear door. 

A small quantity of inexpensive jewel- 
ry was taken from the Woodward Ave. 
window of Traub Bros., retail jewelers, 
1281 Woodward Ave., during an early 
morning last week. Someone hurled a 
brick through the window, and accord- 
ing to the manager, the cost of repair- 
ing the window will be more than the 
value of the merchandise stolen. 

The Basch Co., retail jewelers, who op- 
erated a store at 201 Gratiot Ave. for 
many years, has recently moved from 
that address to. 1126 Griswold St., a 
store they opened a year or more ago. 
The concern is now operating only one 
store, but that is much larger and more 
elaborate than the old store on Gratiot 
Ave. Furthermore the location is much 
more advantageous. 

It is never too late to learn, says Jay 
B..De Lamater, retail jeweler, at Leslie, 
Mich. At the age of 84, or 20 years or 
more after most men are willing to re- 
tire from active pursuits, Mr. De Lama- 
ter is embarking on his life-long ambi- 
tion of being an artist. In the rear of 
the jewelry store he has operated in Les- 
lie for half a century, Mr. DeLamater 
has established a studio. 

P. J. Coffey, president of the National 
Jewelers Publicity Association, was a 
guest for a few days of the Greater De- 
troit Retail Jewelers’ Association, and 
on the evening of April 8, addressed 
about 200 members and others interested 
in the jewelry business. His address was 
full of helpful information concerning 
advertising and publicity. Previous to 
the open meeting, Mr. Coffey was enter- 
tained at dinner by officers of the asso- 
ciation, and owners and managers of the 
large downtown stores. Bernard Lasky, 
one of the founders of the Detroit or- 
ganization, also gave a report on the an- 
nual convention of the National Asso- 
ciation of Credit Jewelers held recently 
in Philadelphia. William Fenske, one 
of the founders and also the first pres- 
ident of the Detroit association, made 
announcements and discussed events for 
the spring and summer. 

















Ritter Levinson, who is associated in 
business with his father, Harry Levin- 
son, retail jeweler, Youngstown, Ohio, 
was married recently to Miss Ethel Flor- 
ence Meyers. 
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ST. LOUIS 


Mr. Katz, of Katz & Ogush, New 
York, spent three days here calling on 
the trade, as did Mr. Hirsch of Bern- 
stein-Roskin, New York. Both reported 
business in the trade as improved. 

The Bauman-Massa Jewelry Co. will 
move about June 15 from its present 
quarters, which have been occupied for 
the past several years, to a new location 
on the second floor of the Woolworth 
building, at Eighth and Olive Sts. The 
new quarters will provide 50 per cent 
more floor space than is now being used. 

Hess & Culbertson have an unusual 
display attracting great crowds during 
the past week. An exhibit of the toois 
employed in polishing, cutting and saw- 
ing diamonds were displayed together 
with rough uncut diamonds of great 
value. A fac-simile reproduction of fa- 
mous diamonds created widespread in- 
terest. 

J. S. Samesreuther, manager of Jac- 
cards, reports January, February and 
March ahead of the same three months 
in 1929. ‘The diamond stock of the Hot 
Springs, Arkansas, store has been com- 
bined with that of the St. Louis store 
for the 101st Anniversary sale which wili 
start April 21. This combined stock will 
present an exhibit of diamonds valued 
at $1,000,000. Other features including 
an exhibit of semi-precious stones, has 
been planned for the sales event. 


LOS ANGELES 


Philip Wolman, who moved his whole- 
sale business from the Title Guarantee 
building to 601 Metropolitan building, 
April 6, held his opening last Thursday. 

M. H. Risard, Fairfield, Cal., has 
opened a store formerly owned by the 
Roberts Jewelry Co., Riversidé, Cal., the 
latter company having retired from busi- 
ness. Mr. Risard was in the city last 
week, purchasing his new stock. 

Ambrecht Bros., diamond setters and 
platinum jewelry manufacturers, have 
leased Suite 406, Jewelers Exchange 
building, relinquishing Suite 415, where 
they have been tenants for six years. The 
firm will move May 1. 

L. Lachman, of I. Lachman & Sons, 
Seattle, Wash., spent a few days in Los 
Angeles, recently, while en route from 
Honolulu to his home. Mr. Lachman 
says he found that business in the Ha- 
waiian Islands was exceptionally good. 
A. S. Shaddow, Fresno, has entered 
into a lease for one of two stores being 
built on Fulton St. in that city and will 
move his business there September 1, 
1930. Mr. Shaddow, who has been at 
his present site for 17 years, finds his 
business needs more room. 

Otto Narum, ex-mayor of Puente, a 
leading jeweler of that city, was in Los 
Angeles, filling in his stock. Mr. Narum 
Says that his January and February 
sales were far in advance of the sales 
for the corresponding months in 1929 
but that March showed a slight decrease. 
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Among out-of-town jewelers seen here 
last week were Jack Davis, of Baker & 
Davis, Oxnard; Mr. and Mrs. Ray An- 
derson, Long Beach; Peter Boyson, Long 
Beach; C. C. Lewis, who operates a 
chain of stores at Glendale, Pasadena, 
Long Beach and Huntington Park, and 
Everard & Co., Pasadena. 

Max Strasburg, Hollywood, was in 
Philadelphia to attend the convention of 
the National Association of Credit Jewel- 
ers. He visited Chicago, Detroit and 
New York before reaching Philadelphia, 
for business, and also called on his 
father at Denver. He is expected home 
this week. 

James G. Donavan, head of Donavan 
& Seamans, 743 S. Broadway, accompa- 
nied by Mrs. Donavan and a party of 
friends, spent a few days at Arrowhead 
Springs, to recuperate his health. Mr. 
Donavan says he expects business will 
begin to improve with the advent of 
May. 

A. B. Ebner, vice-president of the E. 
W. Reynolds Co., was the principal 
speaker at a recent meeting of the Bay 
District Retail Jewelry Trade Associa- 
tion, held at Hermosa Beach. He was 
introduced by President O. G. Tullis, of 
Santa Monica. Mr. Ebner discussed the 
subject of credits, a question with which 
he is expertly familiar. 

Isaac Licht, diamond importer and 
wholesale jeweler, told a JEWELERS’ CIR- 
CULAR reporter that he has not moved 
nor does he contemplate moving, as had 
been reported in the press recently. “I 
am getting ready for my trip to the 
jewel centers of Europe, and shall leave 
for Antwerp in the near future. I ex- 
pect to be gone about two months,” Mr. 
Licht said. 








OMAHA 


Fred Stratford, jeweler, Beatrice, com- 
mitted suicide recently at his home in 
Beatrice. Mr. Stratford’s family is 
operating the business at present. 

Charles F. Foley, jeweler, at Nebraska 
City, Neb., lost his life in the Missouri 
River near Nebraska City recently when 
a boat capsized, drowning him and two 
companions. An administration has been 
appointed to take charge of the busi- 
ness. 

Charles Duff, for 13 years secretary of 
the Byrne-Duff Jewelry Co., Omaha 
wholesale house, has resigned and re- 
tired from the jewelry trade to go into 
the life insurance business. He is with 
the Northwestern Mutual Life Insurance 
Co., with headquarters in Omaha. 

Among the out-of-town Nebraska 
jewelers in Omaha during the week were 
C. F. Proper, Nebraska City; John W. 
Crabill, Plattsmouth; Herman Heitzman, 
West Point; Mrs. Alfred Wahlstrom, 
Oakland; Carl Jensen, Elkhorn; Mr. and 
Mrs. Leonard Fitch, Fullerton; Mr. and 
Mrs. Carl Frummel, Columbus, and D. 
F. Melchoir, Gering. Other visiting 
members of the trade were E. E. Free- 
man, Oakland, Iowa, and Mrs. Tom 
Hutchinson, Atlantic, Iowa. 

P. J. Coffey, of the National Jewelers’ 
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Publicity Association, will be in Omaha 
to make several addresses April 23 and 
24. He will speak at a public affairs 
luncheon at the Omaha Chamber of 
Commerce, and in the evening will ad- 
dress a banquet attended by jewelers. 
Members of the trade from various parts 
of the Omaha territory will be invited 
to this banquet as well as those in 
Omaha and Council Bluffs. On Thurs- 
day afternoon he will address the Omaha 
Society of Fine Arts at Aquila Court. 








SAN FRANCISCO 


A. S. McIntyre, manager for Norris, 
Alister-Ball-Bridges Co., here and Jerry 
Friedman, a salesman for the company, 
are calling on customers in the San 
Joaquin Valley. 

Leon Van Vliet, well-known diamond 
broker, has moved his offices from the 
ninth to the fourth floor of the Mutual 
building. Miss Dunn has moved with 
the firm and continues her bead-string- 
ing department. 

A. W. Huggins, president of A. I. Hall 
& Son, planned to attend the convention 
of the Oregon and Washington jewelers 
in Portland, Ore., on April 13, 14 and 
15. He had just been away for a 
month from his San Francisco offices, 
visiting customers in the South. 

Edward R. Stern, of Edward R. Stern 
& Bro., after making some business 
visits here, left at the close of March 
for Portland and Seattle, accompanied 
by Leonard Railsback, who is Pacific 
Coast representative for Edward R. 
Stern & Bro. 

E. A. Giacobbi, of L. A. Giacobbi & 
Co., of the Jewelers’ building, is com- 
bining business with pleasure on a 
European trip, accompanied by Mrs. E. 
A. Giacobbi. They sailed from New 
York, expecting first to visit Paris and 
then continue their journey to the dia- 
mond centers and other points. 

Dan Levin now located at 16 E. San 
Fernando St., San Jose, Cal., will move 
to 155 S. First St., San Jose, in the 
location now occupied by Stackpole’s 
jewelry store. Stackpole’s will move to 
the corner of First and San Antino Sts., 
San Jose. This change will take place 
during the middle and later part of May, 
1930. 

Fred L. Lee & Co. have just added to 
their selling force C. Seeley, who has 
been calling on the trade for a number 
of years and is well known here. He 
will specialize for Fred L. Lee & Co. 
in their costume jewelry and Oriental 
crystal lines. Fred L. Lee returned re- 
cently from his third trip this year to 
southern California. He found condi- 
tions satisfactory. 

William Glindemann & Son, retail 
jewelers of 718 Market St., are holding a 
sale preparatory to moving to the mezza- 
nine floor of the Phelan building, where 
they will operate as heretofore, selling 
general jewelry lines, diamonds, watches 
and silverware, with a watch repair de- 
partment. The firm has been in busi- 
ness in this city since: 1869. 
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Waterford & Son—Jewelers and Watchmakers 


Eric the following statement, written in 
ink in painfully careful handwriting: 


Sales for the year 1929....... $47,646.00 


Gross profit 41%, or.......... 19,534.86 
Total expenses 24%, or....... 11,435.04 

iE MG nine 5 aie wtcla bis $8,099.82 

Assets 
Cash on hand and in bank... $3,100 
mnyentory ME GOSb occ occ ses 26,040 
Accounts receivable ........ 8,160 
Fixtures, marked down to... 2,600 
Liabilities 

Accounts payable .......... $6,300 


Eric scanned the figures carefully; as 
he did so his father remarked: “Of 
course, this isn’t a complete statement, 
but I didn’t want to confuse you with 
too many, so I omitted such items as un- 
expired insurance, as an asset, and such 
things as accumulated pay roll as a 
liability.” 

Eric smiled to himself. He rather 
fancied that his two years at the busi- 
ness college had given him a fair back- 
ground of accounting. He said nothing, 
however, but continued to study the 
figures with increasing perplexity. 
Looking up at his father in the quick, 
nervous way so characteristic of him, he 
said: 

“You know, Pop, I’ve seen several 
jewelers’ statements at one time and 
another, and we had a whole lot of 
figures on expenses in various retail 
trade at college, but the jewelers’ figures, 
as I recall them, were much higher than 
these. Are you sure they are correct?” 

Paul frowned. The matter was not 
taking the course he had planned for it. 
“Right, Eric? Of course they are right. 
I think after 40 years I should know 
when a statement is right.” A pause, 


then: “What do you fail to under- 
stand?” 
“Those expenses are so low, compared 


with other stores. And then .. .” 
Eric again pulled himself up_ short. 
“Have you got an itemized expense list, 
Pop?” 

Paul opened a drawer in his desk and 
fumbled around until he found his list 
of expense items. Then he handed the 
following to his son: 


Analysis of expenses for year of 1929. 
Total sales, $47,646.00 





5 Oe Eee eee aS 13.4% $6,356.50 
Oe 2.2% 1,038.46 
Heat and light...... 1.0% 476.46 
NNN tess to cack soleve rien 0.9% 428.84 
er 0.9% 434.81 
Repairs and depre- 

SR wis itaauwee 1.0% 476.46 
Bad debts .......... 0.7% 335.42 
Boxes and wrapping. 1.3% 629.30 
Office supplies ...... 0.6% 285.87 
incigemtais ...5..... 2.0% 972.92 

i ae See are 24.0% $11,435.29 


(Continued from page 33) 


Eric read the figures carefully while 
Paul watched him with some anxiety, 
which he could not have explained. 
Somehow he was afraid his son would 
find something to disagree on! He was 
right, for the young man looked up and 
with a half apologetic smile, said: 

“Don’t think I’m dumb, Pop, but these 
figures need breaking down still further 
to be clear to me. Take that first item 
of salary: As I understand it, salaries 
should be less than half of the total ex- 
penses. If that’s so, the present salary 
list is altogether too much. On the 
other hand, the figures I got from the 
college showed salaries at about 18 per 
cent. Either I’m wet or there’s some- 
thing off here.” 

TOwere .. +. ./€P . « . Wet... « . es 
you put it, I’m afraid. But I don’t want 
to go into this with you yet. I merely 
want you to have some idea of where 
the money goes to for expenses.” 

“That’s all right with me, Pop, but 
just the same I know there’s something 
wrong. Aw, Pop...” 

“There’s nothing wrong . . . and 
don’t call me Pop . . . as though I were 
a bottle of soda water.” Paul felt pro- 
voked, not so much with the boy as with 
himself. He was disappointed in a vague 
kind of way. Eric also felt the strain 
and wondered miserably why they had 
got so upset over nothing. Surely his 
father would want him to have his say. 

“Let’s take the salary item and . 
and . break it down as you say. 
Here’s the pay roll. I pay Karl $3,000 
a year. He’s a wonderful watch repairer, 
and he’s been here over 40 years; longer 
than I have, Eric. And I pay Elmer 
$2,000 a year. I don’t know whether he 
is worth it, but this is the only job he’s 
ever had. Of course, I have to give him 
little raises from time to time.” Paul 
sighed rather sadly as he thought of 
Elmer’s surly mood when he had told him 
of Eric’s coming into the business. 

“Then we have a boy who comes in 
after school to deliver packages Iocally, 
and to sweep up and. ..and.. . so 
on.” The older man was obviously un- 
easy at the need for this recital of ex- 
pense analysis, yet his sense of fairness 
forced him to complete the picture. “We 
have a Saturday special to whom I pay 
$5 a day. That’s another $250 a year. 
That’s all, I think.” Paul fumbled 
through his papers, then said suddenly: 
“Oh, yes, Eric, I pay Maguire $850 a 
year to keep the books; he comes in 
every other day, as long as necessary. 
And that’s the lot.” 

“Who’s Maguire?” Eric inquired. 

“He’s a chap who keeps books for four 
concerns; a kind of near accountant, I 
suppose. He’s not very bright, but he’s 
good enough for such work and we can’t 
afford to pay much. It saves me a book- 


keeper, and I’m poor at figures, you 
know.” 
“T see, Pop,” Eric said absently. He 





was wondering if a “near accountant” 
was worth his salt. Then—“But, Pop, 
you haven’t charged what you draw for 
salary. If the figures I had of about 18 
per cent of sales going for salaries are 
correct, that would leave $1,100 from 
what you pay in salaries and what you 
can spend . . . that is, Pop, according to 
these research figures. You can’t run 
our house on that, so . . . you see what 
I mean, don’t you, Pop?” 

Paul looked at Eric; an amused smile 
playing about his sensitive mouth. “] 
certainly don’t run the house on $1,100, 
my boy. But you forget I have been 
making about $8,000 a year profit.” 

“But don’t you charge yourself with 
a salary as an expense item?” 

“Certainly not; I own the business, 
anyhow. I want to keep expenses down. 
If I wanted to sell, you see, the figures 
would look better. Of course, now you 
are here, I won’t sell; but until I knew 
I could get one of my boys here I had 
to think of that.” 

“But, Pop!” Eric was convinced that 
his father was wrong, but how to tell 
him he could not think. “Listen, Pop 
Bijah is coming round to the house to- 
night. Do you mind letting him see these 
figures? He knows what’s what when 
it comes to business . . . even if he is 
only a plumber!” 

Paul Waterford frowned in thought. 
Then in a rather irritated tone he re- 
plied: “Very well, Eric. I'll ask Bijah 
to look at these expenses and I think 
he’ll tell you that I am right.” 

There the matter was dropped until 
evening. Bijah listened in silence while 
Paul explained his figures. He then 
looked them over carefully and after a 
few minutes said: 

“P. W., I hate to go against you, but 
Eric’s got the right dope. You ought to 
charge the business with a salary equal 
to what you would have to pay someone 
else to run the business for you. Let's 
suppose you paid yourself $3,500; that 
seems to me to be very reasonable. That 
would then make your expenses for sala 
ries too high for the business you do. 
I’d say, P. W., that you are paying those 
antediluvian humans of yours too mud 
money.” 

This was too much for Paul. He 
stoutly defended his help. His fine sens 
of loyalty would not allow him to @ 
otherwise. “Would you have me cit 
down a man’s salary because he’s t? 
old to get another job, especially whet 
he’s doing good work for me?” 

Bijah merely grinned while the olf 
man protested. At the first opportunity 
Bijah began: “Listen here, P. W., yo 
are the salt of the earth and your fault 
is misplaced generosity. You have # 
be fair to the business first of all, if not 
you may not have any business to 
fair to.” 


ee 





(Continued on page 5) 
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Waterford & Son—Jewelers and Watchmakers 


“But I must pay a man what he’s 
worth,” Paul expostulated. 

“That’s dead wrong,” Bijah said em- 
phatically. And both father and son ex- 
claimed—‘W hat?” 

“You fellows, and thousands of other 
retail merchants, make the same mis- 
take. Now listen, you two. You can 
only afford to pay a man what the job’s 
worth. Let me explain. Suppose, P. W., 
you took a job for Andrews to sell be- 
hind his counter, selling those cheap 
leather goods he handles; the things 
those little bits of girls sell, you 
know. You are a wonderful jewel ex- 
pert, but could Andrews pay you what 
you are worth? You bet your copper 
guttering he couldn’t. No, sir; he could 
pay you what the job’s worth and no 
more. Am I right?” 

“You sure are, Bijah. But I never 
figured that out,” Eric admitted. 

Bijah looked at the young man and 
continued: “Listen, kid, there’s so much 
you ain’t figured yet that you’d be sur- 
prised!” Then turning to the father he 
went on: “I bet a lot of businesses go 
phut because they pay the help too 
much. A dumbbell. works for you, let 
us say, and at the end of the year he 
squawks for a raise in wages because 
he’s been with you a year, or because his 
wife had twins or some other cockeyed 


(Continued from page 84) 


You give in like a simp and up go ex- 
penses. Just because a fellow has 
worked for you for 50 years, if you like, 
is no reason he’s worth more. It might 
be that you ought to have fired him 49 
years ago. Unless he’s either in a big- 
ger job or has made his present one 
more valuable to the business there is no 
justification for paying him more 
money.” 


An impressive silence followed. Eric 
looked down at the carpet feeling very 
young before this hard-headed practical! 
plumber, while Paul tugged at his small 
gray moustache, a sign that he was 
thinking. 

Suddenly Paul looked up and with a 
smile said: 

“Bijah, my boy, what you say is cor- 


rect. Yet you are not a hundred per 
cent right. Length of service counts for 
something, and besides I know we 


ought to pay as much as we can to the 
man.” 


“Go ahead and pay a man as much as 
the business can justify, but not as much 
as you presumably can afford. For 
heaven’s sake, P. W., make the business 
carry its own load. I agree with Eric— 
although I hate to agree with such a 
young whippersnapper.” He looked at 
Eric and chuckled as he spoke: “You 


services, just as you will charge up 
Eric’s.” 

“Very well, my boy, I seem to be out- 
voted, and I must admit you are right. 
So that’s that. I suppose aside from the 
question of my salary the rest of the 
statement is correct, even to your crit- 
ical eye?” 

“Lemme give the thing the once over 
again.” Bijah reached for the paper. 
He read it quickly, and as he did so a 
frown gathered on his face. Finally he 
looked up and exclaimed: 

“There’s something damned funny 
about this if it is supposed to represent 
the expenses of the business.” 

“Good heavens, what this time?” Paul 
looked perplexed. 

Before Bijah could reply Susan broke 
up the talk by saying it was time she 
went home. Whatever Susan said was 
law to big and, in business, rather bully- 
ing Bijah, so he stood up and said: 

“You two birds figure it out and if 
you don’t get it I’ll tell you tomorrow 
night. But I’ll say, P. W., you have a 
rotten bookkeeper.” 

A moment later the front door 
slammed and the house was silent. 

(To be continued.) 





To our readers: 
Look over the figures quoted and see 





reason. What do you do? I’ll tell you. 


ought to charge a salary for your own 


what is wrong, if anything, with them. 





Show Cards that Bloom in the Spring 


(Continued from page 39) 


Spencerian Script, “Italic,” ‘French Roman,” “Oid 
English,” “German Text,” “Mongrel Roman” and all type 
faces where the strokes are composed of thick-and-thin 
bars. 

The Egyptian alphabet, which is sometimes called 
“Gothic,” or “Block,” is a heavy face type with all strokes 
or bars of equal width. 

A beginner at show card writing has everything in his 
favor. Today, opportunities for those who are ambitious 
to learn this necessary business aid are offered on every 
hand. Expert show card writers with years of experi- 
ence are ready to impart their technical knowledge to 
the novice, illustrating and explaining in elementary 
form the whys and wherefores of the single stroke brush. 
The manufacturers of show card brushes, pens and 
Supplies have made rapid progress along the lines of 
modern tools for the show card writer. Think of a red 
sable lettering brush so perfectly constructed that it 


requires no “breaking in.” With the first stroke it will 
be as even as a chisel edge without a single hair out of 
alignment. . 


HEN practicing this modernistic Roman alphabet 
it is well that the beginner should understand the 
proper classification of the twenty-six letters: 

The angle letters are A, V, W, M, X, Y, Z K, N. 

Loop-stroke letters—B, P, R, D, S. 

Circular stroke—C, G, O, Q. 

Square letters—L, E, F, H, I, J, T, U. 

The size of the show cards reproduced herewith are 
10 x 20 inches and 10 x 12 inches. A light buff card 
was mounted on a dark red (imitation mahogany) card. 
The lettering was done in black with a black stripe 
border around edge of cards. On the cards featuring 
“Dainty Silver Patterns” and “Spring Jewelry” a white 
hair line was drawn through each letter. 
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stand up under the 
test of time... 











strong, dense, tough; and 
the solder flows freely into 
the tiniest crevices. 
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us a trial order . . . along 
with your present accumu- 


lation of old gold for re- 
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Oth)? 


buy sweeps and waste 
materials ona just val- 
uation of their worth. 
Assaying and refining 
are done under exact- 
ing conditions, with 
adequate facilities 
and by technically 
trained men. 


The S.S. WHITE DENTAL MFG. CO. 


Industrial Division 
152 West 42d St. New York, N.Y. 


Established in 1844 Member of J. B. of T. 
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DON’T RUN CHANCES — BE SURE 


Use an Oil for your repair work that has been 
tested by time and experience. 


ME 
wil 


For Over Twenty Years 


FULCRUM 
OIL 


has been considered the high- 
est grade lubricant for 
Watches and Clocks. In that 
time the oil has been tested 
by the most eminent experts 
in this country and Europe, and found perfect for 
lubricating small mechanisms. “If you are not 
using Fulcrum Oils, you are not using the BEST 
oils.” 


WATCH and CLOCK OILS 
50c a bottle 


BRACELET WATCH OL 
75c a bottle 





60c a bottle 


Your Jobber Will Supply You 


FULCRUM OIL COMPANY 
FRANKLIN, PA., U. S. A. 
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(Continued from issue of March 27) 
Fig. 35 is a still further improvement 
and it will be seen that all three are 
essentially the same as 
escapement. 


the Graham 





Fic. 35 


The substitution of a ratchet wheel for the 
crown wheel of 34. 


Fig. 36 shows an arrangement not 
dissimilar to the three preceding. 

Fig. 37 shows a flat wheel with two 
circles of pins which give impulse in 
alternate opposite directions to the 
triangular piece which carries the fork. 

Fig. 838 shows a dead heat escapement 
by Amant. The drawing is not very 
clear but the pallets have inclined planes 
and the fork is carried by the same 
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Development of the Escapement 


By PAUL M. CHAMBERLAIN, M. E. 


arbor as the pallet arms. After a pin 
has given impulse to one pallet it drops 
on the other where it reposes until the 
pendulum unlocks it to a point where 
it gives impulse in the other direction. 
Fig. 39 shows the escapement applied 
to the great clock at Liege by R. P. 
Thomas Hildeyard, Jesuit. While the 
form of the teeth and pallets are not 
shown it is described as having no recoil. 
Fig. 40 is an escapement on the same 
principle invented by Maillet of Morlier 
and Bellefontaine in Franche-Comté. 
The pallets are pivoted at A and B and 
are connected by the link CD. The 
action is that of the recoil escapement. 


Fic. 36 


A faulty drawing of some variant of 34. 


Following the splendid work written 
by Thiout, published in 1741, came in 
1775 Traité D’Horlogerie by Jean-André 
Le Paute (1720-1789). Le Paute was 
one of the renowned horologists of his 
time and with his brother Jean-Baptiste, 
their nephews Pierre Henry and Pierre- 
Basil Le Plaute and still later genera- 
tions, the name of the celebrated firm has 
been carried into comparatively recent 
times. Le Paute gives in addition to many 
escapements already published by Thiout 
those shown herewith in Figs. 41 to 49. 
In 1751 J. A. Le Paute presented to the 
King, Louis XV, a clock having but one 
wheel in the train. He states that he 
made it at the suggestion of Pierre Le 
Roy, the eldest son of Julien. The as- 
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sembly of the clock is shown in Fig. 41 
and the escapement is detailed in Fig. 
42. The pendulum A, B, C, D, of which 
the lower end is not shown, is suspended 
on knife edges at A and carries four pal- 





FIG. 37 


A pin wheel escapement in which the axis of 
e the triangular piece carries the fork. 


lets G, H, K, L and two pallets at the 
periphery of the escape wheel at M and 
N. The escape wheel is driven by a very 
small weight acting on a cord running 
over the shive wheel T set on the escape 
wheel arbor. Alternate teeth of the es- 
cape wheel act on the pallets p and q, one 
curved and the other straight. 

In the illustration a tooth is shown 
pressing on the straight pallet q, causing 
the rack R S to press to the left. The 
pendulum at this moment is in mid-posi- 
tion. The rack tooth pressing against the 
pallet K causes the pendulum to swing to 
the left and as the tooth passes this pal- 
let and the pendulum having swung and 
ready to return, the same tooth presses 
on L, giving impulse to the pendulum to 
the right. The second tooth of the rack 
then duplicates the cycle of the first and 
so on through the same performance with 
each of the 15 teeth of the rack, having 
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JEWELERS 
WORK BENCHES 


ONE, TWO, THREE AND FOUR MAN SIZES 


LEIMAN BROS., Ine. 
23 (BG) Walker St., New York 


LEIMAN BROS. 
PATENTED 


Makers of Good Machinery for 40 Years. 


New 
Benches 
for 


Old Ones 


Hard to believe—yet true 








NYES OIL 


for 5@ years the Standard Lubricant 
for Watches and Clocks 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 
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MAGIC NUT 
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Now Made in 
; 18K. WHITE GOLD 
Platinum—18K.—14K.—14K. R.P.—Sterling 
I scrert 
SAFETY CATCH = 
Open For Brooches, etc. Closed 
18K. White. 18K., 14K., Large and Small Size. 
Descriptive Circular on Application 
Pearl Drilling, Stringing and Adj. a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBU 


108 Fulton St. 
NEW YORK 
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We Sell To Jobbers Only 
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Leather Stra 
Astonishing Low Prices. 
(Send for Price List) 


ROSENBERG MFG. CO. 
182 Nassau Street New York 





MENTAL WORK oF any KIND 











Buyers’ Directory 


$1.00 Postpaid 


Jewelers Publishing Corp. 





. Hoke - Phoenix White 


Makes your White Gold Jewelry 
look like platinum; applied easily, 
quickiy and cheaply. Ask for free 


Jewelers Technical Advice Co. 





Finish 
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i White 
i Finish § 


New York City 








THE JEWELERS’ CIRCULAR 
comes off the press Thurs- 
days at ten o’clock. And 
you will find ten to fifteen 
men waiting in our offices 
to see the CLASSIFIED 
SECTION—-which | indi- 
cates that hundreds of 
others, in all parts of the 
country, are equally im- 
patient. Are you taking 
advantage of this opportu- 
nity? 
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caused in all 30 swings each of one 
second of time duration. 
The rack has now reached the pallet G 







Fic. 38 


The pin wheel escapement of Amaut, a dead 
beat escapement which was perfected later by 
Le Paute. 


at the 31st swing and continues to func- 
tion on G and H until the entire sixty 
escapes have taken place. At this mo- 
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La Paute’s one wheel clock in elevation. The 
Pendulum E is supported on knife edge at A. 
At each swing of the pendulum one tooth of 
the rack is forced rough pallets. The 
escape wheel rotates once per hour. 
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ment the escape wheel tooth pressing on 
q is past and the next tooth begins work 
on o p, causing the rack to work its way 
back through the maze of pallets in a 
sort of “aliman left’ dance during the 
next sixty seconds in the same time it 
took to come forward. The two pallets 


G 


a 





Fig. 39 


The escapement applied by Hildeyard to the 
great clock at Liege. It is described as hav- 
ing no recoil. 


M and N pass through the periphery of 
the escape wheel teeth, each full swing 
of the pendulum, but they function as de- 
tents or lockings only when p and q are 
changing shifts. The pallet M receives 
the tooth at the end of the first impulse 
when the rack is over at the left and the 
pallet N receives it when the rack is quite 


Cc 
Fic. 40 


Escapement by Maillet de Morlier and Belle- 

fontaine. Either pallet may carry the fork at 

A or C. The action is similar to the recoil 
anchor escapement. 


to the right. The edges of these pallets 
are inclined or sloped so as to give a 
gagement to make up for the slowing 
down or diminishing of swing during the 
“quadrille.” The arbor of the rack car- 
ries a seconds hand which may be an 
extension of what appears in the picture 
to be a counter-balance for the rack. 


E‘PAUTE says that as the pulley T 
was extremely small and as it made 

a rotation once each hour the clock 
would not run a great length of time 
and to diminish the descent of the weight 
he would substitute for the 30 teeth of 
the wheel 45 teeth giving a turn in an 
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hour and a half. He says also that the 
escapement has several faults, especially 
the pressure of the tooth on the curved 
pallet o p produced a considerable de- 
flection to the arbor Z, and that the rack 
augmented its action during the action 
of q but gradually diminished during the 























Fie. 41 


One wheel clock by Le Paute in 1751. This 

“one wheel” refers to the train only as there 

are the usual four dial wheels. The weight 
cord is applied to grooved pulley T. 


action of o p. The general scheme seems 
to have been attempted also on watches 
by Sieur Christin about 1754 with great 
claims, but Le Paute discredits them and 
says that neither M. Le Roy nor himself 
dream of the escapement being adopted, 
it being the most difficult in all his 
knowledge. 


References 


The following references, while by no 
means exhaustive, may be found useful: 
(Continued on page 92) 
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Buying Gilt Merchandise Right 


(Continued from page 29) 


slowly. The keynote of successful gift merchandising is 
the buyer’s buy word, “What have you got that is new” 
and manufacturers know this and constantly change 
their items to supply this insatiable demand. 


The advantages to a jeweler of selling gifts are many. 
He can display them judiciously in his window in de- 
lightful combination with his other items. He should, 
if possible, price the objects so shown, in order that the 
consumer may recognize and be taught that in general, 
gifts do not cost as much as jewelry. 

That “Every day is a gift day” is more and more true. 
Bridal, Easter, all holidays and Holy Days, everyday 
bridge and special parties, teas, Father’s Day and 
Mother’s Day, in fact any and all occasions will do 
their share toward disposing of gifts. 

Where the jeweler now sells a certain amount of ex- 
pensive merchandise, that which he does sell is for 
presents that are often compulsory or of great moment. 
With gifts he can carry the idea of presents much fur- 


ther, since people will often give small items at lesser 


cost, who would not consider any purchase at all if the 
cost were greater. 

Gift items should be displayed primarily in the win- 
dows and toward the rear of the store, in order that 
jewels and watches will have to be seen in passing. 

Gifts should be inclosed in boxes with the name of 
the store thereon, as any gift bearing the name of a 
jewelry store is an asset both in the eyes of the donor 


as well as the recipient. The label of the jeweler is a 
mark of distinction and allows of a certain amount of 
quiet “swank” by the purchaser, where, peculiarly the 
same identical gift bought in a department store at the 
same price would not seem to have the same value. 

In a great many cases, particularly with smaller 
items, gift merchandise comes already individually boxed, 
in which case the label or seal of the store needs but to 
be affixed. 

As to where and what to buy, this is decidedly diffi- 
cult to say. Every store in every town has its own par- 
ticular problem and the owner of the shop is best fitted 
to answer that question himself. 

Any jeweler who intends to stock gift merchandise 
should make one or more visits to the key city nearest 
him and study the market. The wholesale gift industry 
is nearly always centered within a radius of a few 
blocks and one or two buildings generally contain the 
majority of firms. 

In reference to prices it will be found that items which 
the jeweler can buy to advantage do not vary greatly 
from different sources. With reputable wholesale firms 
the prices quoted are on a fair basis. Jewelers should 
be sure, however, to inquire as to whether prices are list 
or not wholesale, since the practice varies with different 
concerns. 

If THE JEWELERS’ CIRCULAR can be of assistance to 


’ retail jewelers who are embarking in the gift field it 


will be a pleasure to be of service. 





Cost of Installation and Operation of a Gift Section 


(Continued from page 69) 


The tables can be built and painted in keeping with 
the display cases, but here is an opportunity to add to 
the decorative feeling of the shop and to “turn over” 
your fixtures. At most gift shows some one shows a 
line of tables. Your gift section manager should be 
able to select tables of various sizes—small “center” 
tables, end tables, coffee tables, etc., which will sell. 
Get one or two for reserve to replace ones sold and 
don’t forget to put large price marks on the legs and 
tell customers they are for sale. You’ll then need some 
neutral cloths to use when displaying colored wares on 
the dark stained table tops. These can be decorative 
fabrics and luncheon cloths, etc. Upon your walls 
hang pictures and fabrics. They are salable gift wares. 

The next item is salaries. The artistic girl who loves 
decorative things will work for much less here than 
in an ordinary job, but if she is properly enough sensi- 
tive to beauty to be successful she will most likely be 
as sensitive to her personal contacts. You’ll not suc- 
cessfully “drive” her. She must have cooperation. 
Have an initial understanding about buying limits and 
then let her select. It is impossible to say what to pay 
her. If experienced, you’ll have an idea from her former 
jobs. If not she should begin at a reasonable figure 


and, as she shows merchandising ability and learns to 
turn her stock she should be advanced. 

Advertising costs can be held very low. My personal 
opinion is that a section in your window backed by 
properly wrapped packages is almost all the advertis- 
ing necessary after a series of initial opening news- 
papers and perhaps direct mail announcements. Also 
show a wrapped gift package in your window with 
perhaps a sign, “Gifts from Blanks are distinctive.” 

The package in a plain box of good texture when 
necessary—often it is unnecessary, wrapped in a tis- 
sue or rough texture paper of best quality tied with an 
attractive ribbon and sealed with your distinctive seal 
of “Blank’s Gift Shop” is a much more potent ad as a 
follow-up than newspaper advertising. Here is the 
finest form of “direct to prospect” advertising cam- 
paign. Spend advertising money on the wrapping. 
Your artistic manager will devise for you an attractive 
color scheme with paper, ribbon and seal in harmony 
and then standardize it so that the moment your box is 
seen at a party it will be recognized as a gift from 
Blank’s Gift Shop. I had excellent success in placing 
a similar slogan on my seals and hooking it up on signs 
in window and in newspaper advertising. 











April 17, 1930 THE JEWELERS’ 


VVVVVVVVVVVY 


CIRCULAR 

















‘fh f pal 





















































































































a . 4 
of “Ts iliac! wea ‘7 
he t a a ee ae oon Dk 
he 
er 
° 1,753,949. COIN-CONTROLLED CLOCK. and the belt driving said lathe from said 
-d, United States Patents WILLIs D. SHAFER, Chicago, assignor to motor may be tightened. 
to Shafer-Halligan-Compton, Inc., Chicago. 
Issue of April 8, 1930 a. July 5, 1927. Ser. 208,549. 7 DESIGNS 
1,753,462. WATCH-CLEANING MACHINE. A coin controlled clock having a casing 80,887. SPOON OR ANALOGOUS ARTI- 
ffi- CHARLES H. Gpery, Kansas City, =, on . cL. ALFRED J. FLAuDER, Bridgeport, 
Filed Oct. 20, 1928. Ser. 313,871. Py Conn., assignor to Weidlich-Sterling 
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rality of baskets removably keyed to the ogous article substantially as shown. 
shaft and suspended in the pan, and means ee , le f th s 
to rotatably supported by the base for rotating Provider be . receptacle for the 980,895. GEM SETTING. Harry G. Kaur- 
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4 " nected together, each unit having spaced sub- 
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ith application filed Noy. 23, 1923, Ser. 676,- —. Dec. 17, 1928. Ser. 326,521. 2 
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, Oct. 29, 1924. Ser. 746,470. 1 claim. A cabinet having a top provided with a MAN, iow Sock Flea Nov. 11, 1929. 
A two-part receptacle for flat tableware CO™mpartment at the rear portion thereof for Ser. 33,402. Term of patent 7 years. 
en comprising a shallow serving tray having ousing a motor and a recess in said top 
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/18- a removable article carrier snugly mounted 
therein and provided with a transversely ex- 
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operating with the rack to support said arti- 
cles above the sides and ends of the tray. 





whereby a lathe mounted on said board may 
be brought to a convenient position of use 


The ornamental design for a gem setting 
as shown. 
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80,897. GEM SETTING. Harry G. Kaur- 
MAN, New York. Filed Nov. 11, 1929. 
Ser. 33,403. Term of patent 7 years. 


The ornamental design for a gem setting 
as shown. 


80,898. GEM SETTING. Harry G. Kaur- 
MAN, New York. Filed Nov. 11, 1929. 
Ser. 33,404. Term of patent 7 years. 
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\ 
The ornamental design for a gem setting 
as shown. 


United States Trade-Marks 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this application. 

Marks applied for under the 10-year “pro- 
viso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 911 

As provided by Section 14 of said Act a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 287,985. 
Filed Aug. 


Ben Bolt 


For Clocks and Watches. 
Claims use since June 19, 1929. 


Ser. 295,675. E. F. HieGins LABORATORIES 
ie. : 6 i330. York and Brooklyn. File 
‘eb. 


woe CLock Co., Peru, IIl. 


For Imitation Pearls and Imitation-Pear] 


Necklaces. 
Claims use since Nov. 2, 1929. 


Ser. ari. 724. BLUEBIRD Deamon” SYNDICATE, 
hicago. Filed Feb. 


BLUEBELL 


For Diamond Rings 


Claims use since an. 28, 1930. 
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Ser. 295,813. SHuTTLEs Bros. & * staan Dal- 
las, Tex. Filed Feb. 8, 1930. 


RINGOLOVE 


For Wedding Rings, Dinner Rings, En- 
gagement Rings, and Other Finger Rings of 
Precious Metal. 

Claims use since April 1, 1929. 


Ser. 296,413. Erna Watcu Co., New York. 
Filed Feb. 24, 1930. 


VARSITY 


For Time Recorders, Clocks and Watches. 
Claims use since Nov. 1, 1929. 


Trade-Mark Registrations Granted 


269,436. TABLE HOLLOW WARE OF BASE 
METAL PLATED WITH PRECIOUS 
METAL. FRIEDMAN SILVER Co., INC., 
Brooklyn, N. 
Filed Nov. 18, 1929, | Ser. 292,724. PUB- 
LISHED JAN. 14, 193 


269,469. FINGER RINGS AND MOUNT- 
INGS THEREFOR. munesanety & Ep- 
WARD J. Gross Co., Inc., New York. 

Filed April 20, — Ser. 282,707. PUB- 

LISHED JAN. 14, 1930. 


PRINTS 


12,469.—Title: JADE, OLD AS THE HILLS 
AND GREEN AS THE HILLS, WAS 
THE LUCKY STONE OF THE AN- 
CIENTS . For Jewelry and Silver- 
ware. BLACK, STARR & FROsT-GORHAM, 
ery New York. Published March 1, 








Development of the Escapement 
(Continued from page 89) 











1. Traité D’Horlogerie, J. A. Lepante, 
Paris, 1767. 

2. Histoire de la Mesure du Temps, Ferdi- 
mand Berthoud, Paris, 1802. 

3. Dictionnaire Raisonné, Diderot & 
‘ Alembert, Paris, 1765. 

4. Cyclopaedia of Arts, Sciences and Liter- 
ature, Abraham Rees, London, 1819. 

5. Treatise on Clocks and Watches, Thomas 
Reid, Edinburgh, 1826. 

6. The Pee Chronometer. R. T. Gould, 
London, 1923. 

7. £chappements D’Horloges et de Montres, 
Charles Gros, Paris, 1913. 

8. Traité des Echappements, Claudius Sau- 
nier, Paris, 1855. 

9. Clock and Watch Making. Edmond 
Beckett Denison, London, 1850. 

10. Watch and Clock Makers’ Handbook, 
F. J. Britten, London, 1884, 

11. Histoire de L’Horlogerie, Pierre DuBois, 
Paris, 1849. 

12. The Modern Clock, W. L. Goodrich, 
Hazlitt and Walker, Chicago, 1905. 

13. Clock and Watch. Work, Frederick 
Dent, London, 1855. Reprint of 8th Edition 
Encyclopaedia Britannica article. 

14. Nouveau Traité Général d’Horlogerie, 
L. Moinet, Paris, 1877. 

15. See also Ensignement Theorique de 
L’Horlogerie, J. Rambal, Geneva, 1889. 

16. Treatise on Modern Horology, Claudius 
Saunier, London, 1878. 

17. Horological Journal, London, 1858. 

18. Revue Chronometrique, Paris, 1857. 
ms Technica Curiosa, Gasparis Schotti, 

20. Chronométrie, J. Andrade, Paris, 1908. 

21. The Elements of Clock Making. Alex- 
ander Cumming, London, 1766. 

22. Les Echappenmens, Jean Godin, Lau- 
sanne, 1762. 

23. L’Horloger, Lenormand, Janvier, Mag- 
nier & L. S, T., Paris, 1896. 

24. Regle Artificielle du Temps, Traité, 
Henry Sully, Paris, 1737. 

25. Memoire, Francois Callet, Society of 
Arts, Geneva, 1780. 

oe Journal Suisse 4d’Horlogerie, 
1 : 

27. American Horological 
York, 1869-1873. 

28. Watch and Clock Escapements, 
Keystone, Philadelphia, 1904. 


(To be continued) 


Geneva, 
New 


The 


Journal, 


April 17, 1930 


Graff Washbourne & Dunn, 
York, Make Important 
Announcement 


The making of a special design of 
flatware by Graff, Washbourne & Dunn, 
New York, is an entirely new departure 
for them. During the 30 years of their 
existence they have confined themselves 
to fine grade sterling hollowware. 

The design itself is an exact reproduc. 
tion of a very old Norman pattern, which 
was found by them. Three tined forks 
and the bowls of the standard spoons 
are reproductions of the old design, and 
where more modern types of spoons, such 
as iced tea spoons, etc., have been re- 
quired, the design has been preserved in 
the handle and the modern bowls adapted 
to the old design. 

The name “Robert Bruce” was chosen 
because the design being strong required 
a strong name, and it was also a happy 
coincidence that so strong a name could 
be traced directly to Norman ancestry. 
The Bruces crossed with William the 
Conqueror from the little village of 
Bruce in Normandy, where still stands 
the ruins of the old Bruce Castle. 

This pattern not being in the com- 
mercially competitive class is made in 
but one weight, and in the more im- 
portant cities it is likely to be handled 
by but one important house. This has 
already been arranged for in New York, 
Philadelphia, Pittsburgh, Cleveland and 
Cincinnati. Otherwise the market is as 
yet open. 


PORTLAND, ORE. 


Schedules in bankruptcy were filed re- 
cently by Miller & Co., Portland jewelers. 
They list liabilities of $13,771 as against 
assets of $11,593.32, consisting mainly 
of stock in trade, tools and open accounts. 

Herman L. Harper, well known jewel- 
ry salesman of Portland, who had been 
in ill health for four years, took his 
own life recently, by cutting his throat 
with a razor. He leaves a widow and 
three sons. 

Zircon ring settings valued at $479 
were stolen from the J. F. Gilray jewelry 
store, 193 Broadway, Portland, either 
Sunday night, March 30, or early Mon- 
day morning, March 31, by a thief who 
broke the show window. The break was 
discovered by a night watchman of a 
department store who was passing by, 
on his way home. 


New 














After a wild ride through city streets 
on the running board of an automobile 
occupied by three thieves who had stolen 
a ring from his store, Floyd Turner, 
jeweler of Roanoke, Va., recently accom- 
plished the arrest of three young women 
and a man, and recovered his ring. 
Turner told the police that one of the 
party had entered his store and after 
looking at a ring, substituted a cheap 
ring for the merchandise and left the 
store. He made the discovery in time” 
to catch the thieves just as their auto-~ 
mobile left the curb. i 








